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i A WORLD OF WISDOM... 


Almost FORTY YEARS of Film Sense 


at your command when you consult ATLAS ...the oldest producer 


of Business-Sponsored Films in the United States...since 1913 


CONSULTATION WITHOUT OBLIGATION 


ATLAS FILM CORPORATION 


Producers of Quality Motion Pictures, Sound Slidefilms, Theatrical Shorts, TV Commercials 


ESTABLISHED 1913 


1111 SOUTH BOULEVARD, OAK PARK, ILLINOIS 
CHICAGO PHONE: AUSTIN 7-8620 


A 


AMERICAN CAN COMPANY: “VITAMIN 
RIVERS in color, the 16mm show you made 
for us last year, bids fair to set an all-time 
high in school demand.” 


ASSOCIATED MERCHANDISING CORPORA- 
TION: “We found the people at Caravel to 
be extremely cooperative at all times, gentle- 
men of their word, and sticklers for detail. 
Of equal importance, they never lost interest 
in our complicated problems and put consider- 
ably more time and effort in our production 
than their contract called for.” 


AMERICAN TELEPHONE AND TELEGRAPH COM- 
PANY, LONG LINES DEPARTMENT: “Let me 
express to you personally the appreciation of 
us all for the craftsmanship, patience and un- 
derstanding which you have displayed ever 
since that first distant meeting.” 


GODFREY 1. CABOT, INC.: “I am really very 
happy about our two new films, A STUDY 
IN BLACK and GOOD COMPANY, which 
Caravel produced for us. The superior qual- 
ity which your competent staff built into 
these two productions is in a great way re- 
sponsible for their success as sales and public 
relations activities.” 


FULLER BRUSH COMPANY: “I can’t think of 
anything which would express more satis- 
faction than the fact that we have just con- 
tracted with you to do a second picture.” 


CLINTON FOODS, INC. (AGENCY — MAXON, 
INC.): “It has been the general consensus of 
opinion that this industrial motion picture, 
GROWTH INDUSTRY, is one of the finest 
its viewers have ever seen .. . | want to ex- 
tend my thanks to you for a very superior job 
of cooperation—by a group of people who 


730 FIFTH AVENUE 


have demonstrated that they know the busi- 
ness of making color motion pictures from 
A to Z.” 


CLUETT, PEABODY & CO., INC.: We are 
mightily pleased to have been honored with 
first prize for the best 16mm motion picture, 
ENTERPRISE, which your organization 
helped us produce . . . Congratulations to 
Caravel!” 


THE GENERAL FIREPROOFING CO.: “You will 
undoubtedly be glad to know that our latest 
film . is being excellently received in the 
field. During the first sixty days we are able 
to trace a large number of direct orders to 
the film.” 


NATIONAL LUTHERAN COUNCIL: “We have 
been pleased with Caravel Films for the 
understanding manner in which they have 
assisted and cooperated with us in the prep- 
aration of the script, the filming of the stories 
and documentaries and the final production. 
We have been aided in these film productions 
by the stimulus of your artistic imagination 
and your sensitivity to the particular religious 
needs of our appeal. We have been completely 
satisfied with your cooperation in these films 
and unhesitatingly recommend your work for 
consideration of other religious groups.” 


NEW YORK TELEPHONE COMPANY: “Ihe two 
films have been shown to many thousands of 
our people, and their reactions seem to con 
firm our high hopes. They have been favor- 
ably received and very favorably commented 
upon.” 


THE PURE O11 COMPANY: “Today we showed 
our new color sound motion picture, TO- 
MORROW BEGINS TODAY, to the Chair- 


INCORPORATED 
NEW YORK « 


man of our Executive Committee, Chairman 
of the Board, President of the Company, 
three vice presidents and a half dozen more 
assistant vice presidents. Without exception 
they are extremely enthusiastic about the film, 
and feel it is the best thing the company has 
ever had along this line.” 


RAYBESTOS-MANHATTAN, “Il is a rare 
thing these days to have your business ap- 
preciated; and to get such willingness and co- 
operation in exchange is indeed a great satis- 
faction and pleasure. We do want to thank 
you all for the fine Caravel service.” 


ROYAL TYPEWRITER COMPANY, INC.: “We 
want to express our appreciation to each staff 
member of Caravel Films who assisted in the 
development of our movie RIGHT — AT THE 
START for their excellent cooperation and 
personal interest displayed during and since 
production. Reports from various parts of 
the country indicate that the film is being well 
received by typing educators.” 


SOCONY-VACUUM OIL COMPANY, INC.: 
“Many verbal comments from directors, man- 
agers, salesmen, dealers, and consumers as- 
sure us of another hit. Once again Caravel 
came through. Of course, after eighteen years 
and about fifty pictures, we should be accus- 
tomed to this sort of thing.” 


TOWLE MANUFACTURING COMPANY: ‘| he 
sound slidefilm which you have just com- 
pleted for us, ONE FOR THE BOOK, has 
been very well received by our management 
and sales organization. The entire produc- 
tion is a top-quality job and we are proud to 
show it to our dealers as a Towle and Cara- 
vel Production.” 


The people responsible for the foregoing statements (names on request) speak 
from personal experience. We are immensely grateful for their confidence — 
and for their generous appreciation of Caravel service and Caravel teamwork. 


CARAVEL FILMS 


TEL. CIRCLE 7-6110 


IS KNOWN 
BY THE COMPANY HE KEEPS 


WE COULD FILL MANY PAGES with commendatory letters from Caravel clients. The 
following excerpts, from just a few of these letters, tell their own story... 
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TECHNICIANS AND MODERN id 


Now you can make low-cost sound movies 


Now Bell & Howell brings the making of sound movies within your 
reach. Here is the new 16mm Filmosound 202 — not just a sound movie 
projector — not just a magnetic sound recorder — but a combination of 
both for making and showing sound movies. You need no expert 
knowledge, no costly professional equipment. 

With the Filmosound 202, a sales presentation can be put on film 
and the message directed to a specific client. The same film can be 


used again and again simply by changing the message to fit the new 
situation. Only with magnetic sound movies is this possible at but 
the cost of the film and souNDsTRIPE. 

Now you can add sound to old silent films that have been trans- 
ferred to single perforated stock . .. new sound to a film with an obso- 
lete sound track. Use coupon for full details on magnetic sound movies 
and the new Filmosound 202. Or see your Bell & Howell dealer today! 


the sensational, new l6mm 


Filmosound 


RECORDING PROJECTOR 


Guoranteed for life: Durirg the life of the product, any defect in work 
manship or material will be remedied free (except transportation) 


Record voice and sound effects, and mix You're ready to project movies with sound 


voice with musical background as picture 
is projected. All recording errors can be 
easily and quickly corrected. Magnetic 
recording will last for life of the film, yet 
can be changed instantly. 


You buy for life 
when you buy 
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immediately after you record. Later, to 
change the sound, erase and record again 
in one simple step. Remember, your Filmo- 
sound 202 will project any 16mm film, silent 
or sound, optical or magnetic. 


Bell «Howell 


Bell & Howell Company 

7108 McCormick Rood, Chicago 45, Illinors 

Please send me. without cost or obligation complete information 
on the new Filrmosound 202 recording projector I am interested in 
its use for 


Industry Church School 
General 70 DL movie camera 


Name 
Address 
Organization (if any) 


City County 
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“WHYS” FOR 
WISE SPONSORS 


129 leading American companies 
and associations*® have selected 
Modern Talking Picture Service 


to distribute their sponsored films. 


WHY 
Because we have proved to these 


companies that Modern distribution 


is the best distribution. 


WHY IS TT THE BEST? 


For many reasons — consider just 


these two: 


1. BEST because Modern is the only 
national distributor exclusively devoted to 
the distribution of sponsored films. This 
single-purpose allows Modern to exert 100% 


of its effort to the interests of sponsored films. 


2. BEST because Modern, through the 
years, has earned the confidence and _ pref- 
erence of film users. Confidence because 
excellent past performance proved Modern 
the reliable, dependable and courteous film 
service. Preference because of the excellence 
of the many prize-winning films distributed 
by Modern 


"Names of eponaers and filme available on request 


ry ry. 
\\ | | \ \ ( ) | have YOUR sponsored film bene 


fit from Modern distribution’ A note from you will bring facts 
about sponsored film distribution as they apply to your program 


ne obligation, of course 


MODERN TALKING PICTURE SERVICE, we 
45 Rockefeller Plaza - New York City 20 


IN PHILADELPHIA: 243 UTH BROA STREET 
IN CHICAGO 140 INTAR! TREET 
IN LOS ANGELES: 6!2 SOUT LO R STREET 


SIGHT & SOUND 


Freedoms Foundation Announces 
Fourth Annual $100,000 Awards 
* The fourth annual Freedoms 
Foundations awards program in 
which 832 individuals and organ- 
izations may share $100,000 in cash, 
medals and certificates of merit for 
their contributions to better 
understanding of the American Way 
of Life has been formally an- 
nounced. 

“Among the 15 different cate- 
gories in which entries may be 
made, l6mm motion pictures have 
a special part. Slidefilms and 35mm 
films may also be entered in the 
“general category” of awards. Hon- 
or medal awards only will be made 
for 16mm motion pictures; entries 
in the general category are eligible 
for one of the three awards of 
$1,000 each and for the fifty awards 
of $100 each in addition to honor 
medals and certificates. 

Closing date for all nominations 
is November 11, 1952. 

All entries should be submitted to 
Freedoms Foundation, Valley Forge, 
Pa. on or before the above dead- 
line. Nomination forms may be 
obtained on request. 


Cinerama Premiere in New York 
Is Outstanding Audience “Hit” 
® The three-dimensional motion 
picture is back on the screen but 
with a new and amazing realism 
plus color and requiring no viewing 
aids. Cinerama made its public 
debut on September 30 at New 
York's Broadway Theatre with a 
two-hour program of color se- 
quences filmed in the U, S. and 
abroad. 

Predicting the early use of this 
system by some form of sponsor- 


ship as well as its unquestioned 
importance in the revival of theatri- 
cal motion picture business, Bust- 
NESS SCREEN editors will devote an 
early feature piece to the technical 
aspects of Cinerama. The process 
uses a triple-lensed camera, a gigan- 
tie curved screen six times normal 
size and a unique “stereophonic™ 
sound system to produce a starkly 
realistic effect. 

Giving its viewers the sensation 
of physical participation in the ac- 
tion, sequences took them aboard a 
roller coaster and on a low-level 
plane trip over Manhattan and the 
Grand Canyon, under bridges and 
through crevasses. Another sequence 
showed the triumphal march from 
“Aida” by the La Scala Opera 
Company. 


General Mills Shareholders to See 
New Film at Regional Meetings 

* Once again utilizing the screen 
medium to convey essential facts re- 
garding their company to its share- 
holders, General Mills will hold a 
nationwide series of meetings fea- 
turing a new, animated eight-minute 
motion picture Special Report to 
Stockholders. 

At a Chicago gathering on Octo- 
ber 17, where the film will be shown, 
the dynamics of the Corporation 
will be tersely presented by the 
comptroller and the board chairman, 


Mr. Harry A. Bulls. 


Wabash Railroad to Sponsor Film 
on Its History and Development 

® Production is under way on the 
first motion picture sponsored by 
the Wabash Railroad. it has been 
announced by Arthur K. Atkinson, 
president of the road. Tentatively 
titled Once Upon the Wabash, the 
film is being produced by Condor 
Films, Ine., St. Louis, and will be 
entirely shot in color, 
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Never has the business picture screen been so busy. 


This year, 5,000 firms will sponsor commercial films for 
sales training and job training, to promote better public rela- 
tions, to influence attitudes and thinking and for teaching in 


schools and colleges. 


In this magazine, devoted to the audio-visual field, appear 
the messages of many producers, our competitors. They all 
make good pictures. Wilding makes good pictures, too, and 
furthermore we provide services to our family of clients that 
go far beyond the picture on the business sereen and that 


bring them back to us year after year. 


WILDING 


PICTURE PRODUCTIONS, INC. 


1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


*DETROIT 
1000 Dime Bldg. 


CLEVELAND 
1010 Euclid Bldg. 


*HOLLYWOO 
5981 Venice Blvd. 


ST. LOUIS 
4378 Lindell Blvd. 


CINCINNAT 
Enquirer Bldg. 


PITTSBURGH 
Law & Finance Bldg. 


*Studio Facilities 
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@ CUT processing and pressing costs—up to 50% 


COSTS 


@ CUT packing costs—up to 50%! 


@ CUT shipping costs—up to 50%! 


@ CUT storage space in half! 


Now all records may be carried in projector case! 


| 
LOOK AT THESE TYPICAL BEFORE-AND-AFTER SAVINGS! |! 
Hew costs were cut 42% on one series by changing to Microgroove 
| 

| 


| 
| 
| BEFORE AFTER 
old 16 new 12" 

slide film microgroove 
| precessing.......$ 5,760 $ 2,400 
| Pressing......... 17,472 10,080 | 
| $23,232 $12,480 | 
| $23,232 | 
| 12,480 | 
| $10,752 Savings per year = 42% | 
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Trode-Marks ‘Columbia,’ 


You owe it to yourself to see and hear 
the spectacular Microgroove Record right 
now .. . certainly before you start 

your next slide film! 


Los Angeles—8723 Alden Drive, BRadshaw 2-541! * New York—799 Seventh Avenue, Circle 5-7300 * Chicago—410 No. Michigan Ave., WHitehall 4-6000 


‘Mosterworks,” @ eg U 5S. Por Off Marcos Registradas 
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A good production 
needn: 


suffer because of 
reel failure that 
distracting, 


causes 
annoying 
And it 
when 


noises 
happen 


cant 
films 
are mounted on 
Compco reels and 
protected in Comp 

co film cans 


The reels Gre mode of the hordes!, spring type 
steel They con't bend ovt of shope The 
. 


ons ore de tormed, ond dent resstont 
Together, they moke the perfect combination for 


flim production pactoging 


Reels and cans available 


in all lomm sizes 


Compco CORPORATION 


275' wh P Ave 


We will put this 
‘salesman’ to work 
for you for 30 days 


without charge... without obligation 


PORT-A-VIEW 


New Visual Selling Aid 


VPrejector, \utomatic 
“ide (hanger, 
Viewing Sereen, 
All in Ome 
(Compact Folding 
twit, $49.95 


Eveready 
Cave $14.95 
(As shown 


Here's how this “WO-STRINGS-ATTACHED” offer works : 


Vou receive the FR Port-A-\ iew express prepaid. You 
tee Ht for 30 dave. At the end of that time, it is your 
privilege to either ship it back to us express collect 
or keep it and be billed. Simply attach this coupon 
te your company letterhead and mail it back NOW! 
The FR Corp, 951 Brook Awe. New York 50, N.Y, 


COMPANY NAME 

ADORE SS 

city 
AUTHORIZED EXECUTIVE 


THE 
EDITORIAL NOTES AND COMMENTARY 


oF Business Fitms have grown 
Precis to meeting their special prob- 

lems through group action. Tangible evi- 
dence of a healthy trend toward formal organiza- 
tion of established companies in this field has 
already been noted in the Manhattan area where 
regular group meetings have been recently held: 
midwestern and West Coast companies are eX- 
pected to take similar action. 

\ step in that direction will be encouraged 
shortly after mid-October when the first of a 
series of invitational meetings is held in Chicago. 
\ major topic of discussion will concern U. 5. 
Air Force film production with USAF representa- 
tives taking part in a question and answer 
forum. A similar follow-up meeting in Los 
Angeles will be attended by produc ers in that 
area and along the Pacific Coast. Other topics 
of discussion include recent technical develop- 
ments affecting production, projection advances, 
distribution, and industry promotion. 

Industrial Audio-Visual Association Holds 
Fall Eastern Meeting at Rochester Oct. 7-10 


* One of the most interesting and valuable meet- 
ings of the Industrial Audio-Visual Association, 
sponsor film executive organization, is taking 
place October 7 to 10 inclusive, at Rochester. 
New York. Under the aegis of Paul Petrus, 
Secony-Vacuum Oil Company, as [AVA program 
chairman, a series of technical sessions will in- 
clude visits to key Eastman Kodak facilities as 
well as member presentations and lectures by 
renowned authorities from Kodak Park. John 
Flory. non-theatrical film advisor to Kodak, made 
these special arrangements. 

Typical of the expert dissertations is an open- 
ing luncheon talk on Tuesday, October 7 at which 
Dr. John A. Leermaker, assistant director of re- 
search of the Eastman Kodak Company. will 
discuss “New Horizons in Photography.” Other 
Kodak include Thomas H. 
Miller; Jr.. assistant curator of 
Eastman House; FE. B. Hall, manager of the In- 
formational Films Division: Edward Plant, diree- 
tor of supervisory training: and Adrian Ter- 
Louw, manager of Camera Club and School Serv- 
ice Studios. 


experts to appear 


James Card, 


Member presentations will be made by Willis 
H. Pratt. Jr, American Telephone & Telegraph 
Co. and Frank Howe, Pan-American World Air- 
ways 
Sponsored Films Honored at Film Festivals 
in Venice and Edinburgh This Year 


* The Sixth International Edinburgh Film Fes- 
tival. held this vear from August 17 to September 
7. included certificated screenings of some out- 
standing sponsored motion pictures, 
Included on Festival programs were such films 
as Raphael G. Wolff's Pipeline to the Clouds 
(General Electric) and This Is Life ( American 
Meat Institute}; Campus Film Productions’ 
That the Deaj May Speak (Lexington School for 


Alan Shilin Productions’ Fallen Eagle 
Cate & MeClone’s United 6534 


the Deaf): 
(P. Lorillard) 
(United Air Lines); Roland Reed Productions’ 
4nd Then There Were Four (both of these were 
scripted by Charles Palmer); and Louis de 
Rochemont’s 24 Hours of Progress (Petroleum 
Industry). 

At the annual Scientific and Art Documentary 
Festival held in Venice, This Is Life and United 
6534 were sponsored selections but two other 
films were screened during the children’s Festi- 
val there. These were Unifilm’s The Happy Loco- 
motive (Baltimore & Ohio) and River of No Re- 
turn (Raphael G. Wolff production). The Carrier 
Corporation's Service Unseen was another spon- 
sored selection also shown at Venice. 

Experimental, art, educational and U. 5. Gov- 
ernment films were also shown in these and other 
categories at both Venice and Edinburgh. Selec- 
tions of U.S, nontheatrical films was made under 
the auspices of the Film Couneil of America. ® 

Coming Editorial Events in November: 

* One of the most interesting “case histories” 
of sponsored films is the story of Goodyear Tire 
& Rubber Company’s The Mareh of the GTM. 
Developed to reacquaint Goodyear field repre- 
sentatives with the progress of their department 
since its foundation, the film shows the work of 
these truly professional salesmen . . . the Good- 
year Technical Men. With sales becoming a fore- 
most objective in many U. S. lines of business, 
this program is especially applicable. 


* A third installment will conclude our compre- 
hensive survey of films in the insurance field and 
provides reports on Prudential, Union Central 
and Zurich American visual programs. 

* Getting deeper into the subject, the Editors 
of Business SckEEN bring you more definitive 
facts about film programs of Eli Lilly, Johnson 
& Johnson and other areas contained under the 
general topic “The Film in Medicine.” 


* Once again, the special premise of fast-moving 
U.S. sponsored film distribution gets a spotlight 
editorial position next month. 


* And there are innumerable case histories plus 


one or two technical items of unusual interest. 
The date: November. Watch for it! bd 


SCRIPTS... 


- +. expertly prepared by former 
Chairman of Editorial Board, The 
March of Time. Credits include over 
forty theatrical, educational and spon- 
sored films. Highest professional 
quality guaranteed. Inquiries invited. 


DONALD HIGGINS 
369 Lexington Avenue 
New York 17, N. Y. 
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STARRING, 


Since the advent of the horseless carriage, 
automobile design has centered around the comfort, 
safety, and taste of the passengers. The creation 
and development of body design is dramatized in 
a new film, “STARRING IN STYLE," reaching a climax 
with the presentation of the 1953 Chrysler, DeSoto, 
Dodge, and Plymouth automobiles. Here is dramatic beauty 
and color set to music. . . possible only through 


the compelling medium of the motion picture. 


HOLLYWOOD 28, CALIFORNIA 
NEW YORK © CHICAGO © DETROIT 
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ogue-Wright 


It’s no accident that Vogue Wnght has 


become a specialist in the production 
of safety films that hold the audience 
and get the message across. This 

peculiar and ditheult subject must be 

handled with extreme care to secure 
: any degree of effectiveness. Have you 
seen Vogue Wright’s most recent safe- 
ty film, “Word of Honor” produced 
for the Kaiser-Frazer Corporation? 
Our representative would be very 


pleased to arrange a screening for you. 


NEW YORK: 225 Fourth Avenve 


10 


Camera Eye 


NOTES AND EDITORIAL COMMENT 
1G-TIME FILMS and bigger 
audiences marked the opening 

of a golden fall period in the field 

of business pictures. Presidents of 
leading U.S. utilities were guests of 

General Electric at a special New 

York premiere of Freedom and 

Power: the Chevrolet Technicolor 

production of American Harvest 

was now available to l6mm audi- 
ences after wide-spread theatrical 
showings; sustaining use of spon- 
sored films on television crossed 
the [00,000,000 audience mark in 
some 555 such showings made 
through Modern ‘Talking Picture 

Service. More and more sales and 

industrial departments were begin 

ning to make functional use of 
magnetic projectors for internal 

use. This was autumn, 1952... 

the good fourth quarter of a good 


Ford Motor Co. Names Leo Beebe 
Manager of Educational Relations 
* Leo C. Beene, manager of the 
motion picture department of the 
Ford Motor Company, has been 
appointed to one of three new ex- 
ecutive positions in the Company's 
Office of Public Relations, it was 
announced last month by CHARLES 
Moore, Director of Public 
Relations. Mr. Beebe will be the 
new manager of educational rela- 
tions. Sypney W. MORRELL was 
named manager of general public 
relations and Leccett Brown was 
appointed manager of public com- 
munication, 

S. Purrincron, former man- 
ager of the photographic depart- 
ment, will combine motion pictures 
in his responsibilities as new man- 
ager of the visual media depart- 
ment, under Mr. Beebe. 

The three newly created executive 
managers will supervise the activi- 
ties of three or more departments 
and will be responsible directly to 
Mr. Moore. 

Kodak Reports Quarterly Earnings 
Tue Eastman Kopak company 
recently reported sales of $249,924,- 
131 during the first half of the year, 
about two percent less than the 
$254,623. 707 for the same time last 
vear, Net earnings of $18,178,388 
were off 21 percent from the $23,- 
111.078 for the first half last year. 

A statement by Thomas J. Har- 
grave, chairman. and Albert K. 
Chapman, president, pointed out 
that the company’s photographic 
business for the first half was at a 
record high level. 


Publisher of Business Screen Will 
Be Guest Lecturer at Northwestern 
® Business ScREEN’S editor and 
publisher, O H. Corin, Jr., will 
be one of the guest lecturers for a 
new course entitled “Introduction 
to Public Relations,” which will be 
given on the Chicago campus of 
Northwestern University this fall. 
Mr. Coelln will discuss the role mo- 
tion pictures play in a public rela- 
trons program. 

Designed by the evening division 
of the Medill School of Journalism 
in cooperation with the Chicago 
chapter of the Public Relations So- 
ciety of America, the 16-week 
course will deal with the back- 
ground, scope and content of pub- 
lic relations as well as its place and 
function in society. Twelve of Chi- 
cago’s leading public relations of- 
fieers will appear as guest lecturers. 


Bell & Howell Conducts ‘Career 
Carnival" for Youngsters 

* Teen-age sons and daughters of 
Bett & HOWELL employees partici- 
pated in a one-day “career carnival” 
conducted recently by the Chicago 
manufacturer of motion picture 
equipment. Purpose of the day’s 
discussions was to help guide the 
young people in selecting their life's 
work. 

After asking each participant to 
make an appraisal of his individual 
interests and abilities, career oppor- 
tunities in merchandising, law, en- 
gineering, business administration, 
education, and manufacturing were 
discussed in small informal groups. 
Top company executives led the dis- 
cussions in their own fields of spe- 
cialization. 

A panel discussion on “How to 
Go About Planning Your Career” 
was led by Gorpon SMALE Jr., 20 
year old son of the company’s super- 
intendent of lens manufacturing, 
who was home on a short leave. 


FILM SALESMAN 
WANTED 


For fast-growing industrial, commer- 
cial and TV motion picture and 
slidefilm producer located in large 
mid-western city (not Chicago). 
Right man will have unlimited op- 
portunity in fertile territory. 

Excellent organization, facilities 
and equipment (ié6mm and 35mm) 
plus impressive client list to sell. 
Man with experience in industrial 
and commercial motion picture sell- 
ing desired. Salary, bonus or com- 
mission plan. All replies kept in 
confidence. 


Box 10A 
BUSINESS SCREEN 
7064 Sheridan Road 
Chicago 26, Illinois 
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A 16mm projector 


you can 
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It’s true. *Hundreds of time tests 
have proved it. With this amazing 
new RCA “Thread-Easy”sound pro- 
jector, you can actually thread the 
film in less than half a minute. 
You can thread it with one hand. 
Thread it while you're lecturing. 
Or thread it in the dark. 
Youngsters can thread it. 


It’s just plain easy to thread! 


It's double-extra dependable, too 


The show goes on and stays on every time 
with this projector. Here are just a few of 
the many reasons why: 


Without stopping this projector, you 


can open and clean the picture gate. Or 
the sound optics. 

You can replace a burned-out projec- 
tion lamp in less than 45 seconds ... an 
exciter lamp in less than 20 seconds. 

You can rewind a 10-minute film in 
only 66 seconds, without shifting belts, 
pulleys, or reels. 

And you can project the same precious 
film 50 or 500 or 1500 times, without 
appreciable wear or damage to film. 

It's the kind of simple-to-operate, de- 
pendable sound projector you've always 
hoped might some day be developed. And 
it's available now from RCA. 


Before you buy any projector at any price, 
make this simple comparison 


Compare this new RCA “Thread-Easy” 
with any other 16mm sound projector at 
any price! Thread the RCA projector. 


MICROPHONES 
RCA "400" Junior RCA Senior “Thread-Easy.” A truly 
“Threed-Easy.” Hand- deluxe, two-case projector. Its 10-watt 
some blue-green spatter amplifier and 10-inch speaker make it ideal 


finish. Weighs 33') Ibs 


small auditoriums. 


for larger rooms, auditoriums, road shows, 
watt amplifier, 8-inch etc. Projector case weighs 36 +1 Ibs. Speaker 
speaker. For classrooms, case weighs 26 Ibs. Projector 

some blue-green spatter effect 


nish is hand- 


VISUAL PROOUCTS 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. H.J. 


In Conede: RCA VICTOR Compeny Limited, Montel 


Visual Products Dept. 25-1 

Radio Corporation of America, Camden, N. J 
Without obligation, please send me full story on 
the new “Thread-Easy” RCA “400° 16mm projector 


2 
I m interested in 
Name __ 
Address _ 
& 


Other accessories for your audio-visual shows 


BD 


FREE BROCHURE ... MAIL COUPON NOW 


( Please arrange actual demonstration 


Here's the famous “Thread-Fasy” projector mech- 
anism. It's wide open, easy to get at. No wonder 
you can thread it m \ess than 40 seconds! 


Time yourself. Now try threading any 
other projector. See what we mean? Like 
hundreds of other people, you'll quickly 
discover that the RCA is by far the 
EASIEST PROJECTOR TO THREAD. Just try 
it and see for yourself. 


* 473 actual time tests prove 
RCA projector easier to thread 


At a recent trade show, 473 persons 
tried their hand at threading this new 
RCA 16mm Projector. 


* Some threaded it in only 7 seconds 

© Many threaded it in less than 20 seconds 

* Most of them threaded it in less than 30 
seconds 


Think of it! Hundreds of people, ac- 
tually threaded this RCA projector in 
less than 0 seconds. No wonder it's 
called “Thread-Easy”...it's the Easiest 
THREADING ProyectorR Ever BUILT! 


SPEAKERS 


BAFFLE 
SPEAKERS 


) Junior model for classrooms, small auditoriums 
) Senior model for larger auditoriums 


Position____ 


State 


de 
BP 
| 
Sve 
| 
4 
HORN CONSOLE 
! | SPEAKERS 
2 
& 


PROJECTORS MAKE 


MASTER VU-GRAPH 
for overhead, daylight, 
transparency projection 


sina 
WV ith the VU GRAPH you can face yout grestest 
ur 
d room, pacing yo 
advantage made poss! 


ogressive d sc losures, overlays, and actual P astic wor 


aie us notes, or, if 

prepare an entire lecture advance. 

jectin 

4 and 2 x 2 slides and also 
ke the MASTER VU-GRA 

Seale 8 m ever devised for graphic P 


VU-L E by projected transparencies. 


paque materials 


for projecting © 
of instruction 


can be pro- 
M tions, and text ca 
room without need for 


mounting OF 
Mat automatically feeds 
¢ lesson proceeds. 


and 
and ejects 


w copy the old as th 
in new ¢ 


VU-LYTE,. you can direct 
t features by the exclusive, 
ounter, which throws 4 
{ light on any part of the screen. 

is the most versatile, _ 
ojector ever produce 


Without leaving the 
on to salen 

at Projection 


special attents 
built-in Pointe 
movable arrow 


The Beseler vu-LyTt 


venient, and effic jent opaque P 


Learn bow these two projectors can 
make teaching more effective for you. 
Folders desertbing these and other vis- 
wal aids im detail will be sent om request, 
or free demonstration arranged im your *Patent Pending 
oun projection room. Dept. +Patented 


CHARLES COMPANY 


60 Badger Avenue, Newark 8&8, N. 3. 
The World's Lorgest Menufacturer of Opaque Projection Equipment 


Photography in Science and 
® Uses of photography in business, 
industry and research were studied 
during the 1952 convention held re- 
cently by the Photographic Society 
of America in New York City. High- 
| lighting the technical sessions of the 
convention were two symposia, one 
on the uses of photography in medi- 
cine and biology and the other on 
photography in engineering and 
| science, 

In the medical symposium atten- 

| tion was con entrated on the nu- 
merous ways in which general and 
specialized photographic techniques 
aid in advancing, documenting, and 
teaching medicine and biology. 

| Some specific techniques of wide in- 

| terest were included to point up the 
technical skills that are useful in 
these fields, but the important role 
of routine, conventional photo- 
graphie methods to the practicing 
dector and scientist was empha- 
sized. 

“Four aspects of photography 
the power to analyze, the power to 
record, the power to communicate 
and the power to dramatize or sell 

can be invaluable to the indus- 
trial engineer,” G. H. Gustat of 
Rochester said in introducing the 

| symposium on photography in 
science and industry. Other papers 
in the symposium showed how both 
still and motion picture photog- 
raphy has helped improve the de- 
sign and operation of equipment in 
the textile, steel, and other indus- 
tries. 

How photography is aiding the 
U.S. Armed Forces in the develop- 
ment of today’s super weapons was 
the subject of several presentations. 
Bric. Gen. Brooke ALLEN of the 
U.S. Air Force Photographic and 
Charting Service, Philadelphia, told 
how the Air Force is using motion 
pictures and showed two color 
films: Operation Greenhouse, cov- 
ering the building of the atomic 
bomb; and Highway in the Sky, 
showing production of aeronautical 
charts. 

In addition to the annual honors, 
a new award, the Davi Ware 
Company award, was presented for 
the first time by the society’s new 
stereo division. 


. e 


Ep. correction: The item (on 
page 44 of Issue Number Five) not- 


NOW THERE'S A COMPLETE FARM FILM GUIDE FOR REFERENCE USE 
* Nearly 1.100 available free and low-cost motion postpaid at only S0¢ per copy (on receipt of 
pictures and slidefilms and their sources are listed stamps, coin, money order, or company check). 
in the new Farm Film Guide recently added to Order your copy today from Business Screen, 7064 
the Film Guide Library of Business Sereen. Sent Sheridan, Chicago 26. Discount on quantity orders. 


| ing a new film recently produced 
for the American Telephone & Tele- 
| graph Company described it as be- 
ing concerned with television. The 
film is actually about A. T. & T.’s 
micro-wave radio relay and coaxial 
| cable systems. 
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LEARNING MORE INTERESTING... 
—sSTTEACHING MORE EFFECTIVE 
| 
/ 
| 
| 
—— 


... DON'T OVERLOOK THE POWER OF HUMOR 
It is a vehicle which, when properly used in a film, can win an audi- 
ence, and condition it to a lasting acceptance of your entire story. 


A laugh or two and a few smiles during a screening can do much 
to create a friendly climate for conviction that could not be accom- 
plished as effectively in any other way. 


But, like a seasoning ingredient, it must be used with great skill 
and good judgment, and with careful consideration of the subject and 
the purpose of the film 


Sound Masters, Sno. 


ESTAB. 
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The effective use of humor in just the right amount and at just the 
right places is an art born of writing skill and experience. 


In our preparation of scripts we give this important element the 
careful consideration which it deserves, and we have a lot of good 
ideas. 


WHETHER YOUR NEXT PRODUCTION IS TO BE A 
MOTION PICTURE, A SLIDE FILM, OR A TV SUBJECT, 
LET US DISCUSS ITS TREATMENT AND PRODUCTION 
WITH YOU, 


TV SHORTS 


165 WEST 46TH STREET — NEW YORK 36... PHONE PLAZA 7-6600 COMMERCIAL s 
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Once used for 
slides are indispensable 


soys DAVID GULLETT 
, Parker Pen Company 


sales mer tiaded A2- 
cases for 40-cumee Reoksh, 
made sales 


1 


THE CAMERA TH AT SEES THE SAME 48 YOU 


tecessovies ave products 


LOW-COST REALIST HANDI- VIEWER 


niuction of the Reauist Handi-Viewer means that cor 
Although the price 1s 
has the same hne lens 


BUSINESS MAN'S AL DIO-VISUAL 


Years of experience and a thorough knowledge of Aimed to provide executives through- 
ind) production equipment 


» Visual Buyer's Guide 


analysis of latest makes and models of a-v equip- 
_ it's a must for your reference bookshelf. 


Watch for release announcement! 


ScReEEN CENTER 7064 Suerman Roap 


300 Attend Church Audio-Visual 
Workshop at Green Loke, Wis. 

® Finding ways to make Moses, 
Amos, Peter and Paul-—ancient 


biblical heroes become as real and 
and influential to today’s youngsters 
as Howdy Doody, Hopalong Cas- 
sidy and other modern television 
heroes was the aim of the 9th In- 
ternational Workshop in Audio- 
Visual Education which met in 
Green Lake, Wis., Sept. 1-5. 

More than 300 religious educa 
tors and church leaders sought 
more effective methods to teach the 
bible. A special committee of educa- 
tional experts and biblical scholars 
led the discussions. Dr. Paul H. 
Vieth. of Yale Divinity School, New 
Haven, Conn., was the chairman. 


SMPTE Central Section Holds 

Fall Meeting at Atlas Studios 

® “What specific type program do 
you wish to see or hear in 1953” 
was the question discussed at the 
first fall meeting held by the cen- 
tral section of the Society of Motion 
Picture and Television Engineers. 
The midwest group met September 
18 at the studios of ATLAs 
Corp. in Oak Park, Ill. 

Also presented at the meeting was 
a paper delivered by Jerry Straus, 
president of Presentation Films, 
Chicago, which described the de- 
sign, construction, and use of an ex- 
tremely flexible camera which ac- 
commodates either single or double 
frame, still or motion work. 

Lawrence MoOMINEE, general 
manager of Atlas, presented Al 
Bradish, production manager, and 
Harry Peterson, cameraman, who 
informally discussed some problems 
encountered in film production. 
Sound recording equipment, both 
film and magnetic, was shown as 
well as the complete modern labora- 
tery and editing rooms during the 
tour of the facilities at Atlas. 

The next central section, SMPTE 
meeting will be held November 21 
at Western Society of Engineers, 
Chicago. Hl. 


Walter Colmes Leads Film Seminar 
* Analyzing the potentialities and 
limitations of the motion picture, 
Wartrer Cotmes, president of 
CYLOPAEDIA BRITANNICA FrLMs, 
Inc., is conducting a small seminar 
at University College. the University 
of Chieago’s downtown school for 
adults. Mr. Colmes is guiding his 
students to a fuller understanding 
of the film medium by following a 
specific film through the actual 
phases of its history. A trip through 
EB Films’ Wilmette studios will cli- 


max the ten week course. 
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REALIST same b ant al lating tem Sa picture size as ST61 
je Hand Reatist Viewer. Lights up with slight finger pressure on the slide. 
Viewer : only $950 Fi ng knob is centrally located. Convwement, pocket size. Attrac- 
. tively styled and sturdily constructed of heavy-duty plastic. 
are going into the Audi 
und Equipment Review soon to be published at 
88 CHICAGO 26 


ransfil cee Producers of effective films for... 


public relations 
industrial relations 


sales promotion 


TRANSFILM’S Animation Department and GENERAL FOODS. 
Training GF solesmen in better basic sales organization. 


TRANSFILM’S Slidefilm Department and the ARMSTRONG CORK CO. 
The leading industrial, business and , : 
Showing ACC retail salesmen how to sell more floor covering. 


institutional organizations who ask 
TRANSFILM to produce Educational and 
Training, films, do so because they insist 
on Transfilm’s guarantee of maximum 

efficiency for every film dollar budgeted. 


TRANSFILM Productions are 
created” for specific audiences, to do 
specific jobs. Transfilm’s sales training 
and educational ‘‘know how” creates the 
audience sympathy and attention 


that makes a well-presented message, 
“well-remembered.” 


TRANSFILM’S Motion Picture Department and STUDEBAKER. 
Ar educat | film produced to p te safe driving by teen-agers. 


TRANSPFILM 


35 W. 45 ST., NEW YORK I9. N.Y. 
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Specialists in 


VISUAL SELLING 


200 East 56th Street, NEW YORK 
16 East Ontario Street, CHICAGO 


NOISIATTIL SWTISIONNS - SIUNLIId NOILOW 


Production Lines 


Management Clinic to Study Use 
of Motion Pictures in Industry 

* “Practical Application of Motion 
Picture Work for Industrial Use” 
will be a forum subject at the 16th 
Time and Motion Study 
and Management Clinic sponsored 
by the Industrial Management So- 
ciety. Meetings this year will be held 
November 5-6-7 at the Sheraton Ho- 
tel. Chicago. 

L. M. Uruowz, chief industrial 
engineer, AMERICAN GREETING Pus- 
tosuers, Inc., Cleveland, Ohio will 
head the motion picture program. 
Among topies to be discussed will 


Annual 


be how motion pictures are applied 
to improve methods, to train opera- 
tors, and to develop standards. Ac- 
tual examples will be shown and 
discussed on how films are used in 
analyzing various machine and as- 
sembly operations. Also the use of 
motion pictures in the pre-study of 
new machinery and equipment. 


SMPTE to Discuss 16mm Equipment 
Magnetic Striping of Film 

* Technical aspects of film and 
television communication again will 
be discussed in the semiannual con- 
vention to be held by the Society of 
Motion Picture and Television En- 
gineers October 6-10 in Washing- 
ton, D. C. A tentative program calls 
for morning, afternoon, and evening 
sessions on all five days. 

Among the subjects studied will 
be the maintenance of 16mm equip- 
ment and the magnetic striping of 
film. Speakers scheduled for the 
equipment maintenance symposium 
are J. Kenneth Lilley, board chair- 
man and past president, National 
Audio Visual Association, and 
manager, J. P. Lilley & Son, Harris- 
burg, Penn.; Henry H. Wilson, 
service manager Ampro Corp., Chi- 
cago; Thomas C. Sheehan, Visual 
Instruction Office, Washington Pub- 
lie Schools, Washington, D. C.; O. 
I. Bright, general service manager. 
Bell & Howell Co., Chicago; and 
Philip M. Cowett, U. S. Navy Dept.. 
Washington, D. C. 

At a “film processing” session F. 
Dana Miller, Eastman Kodak Co.. 
will discuss rapid drying of nor- 
mally processed black and white mo- 
tion picture films. The Bridgamatic 
developing machine will be de- 


| seribed by Edward B. Krause and 


Joseph A. Tanney of the S.O.S. 
Cinema Supply Corp. And the 
method and apparatus for splicing 
motion picture safety film without 
use of cements or adhesives will be 
discussed by Leonard A. Herzig, 
Prestoseal Mfg. Corp., Long Island 
City, N. Y. 


Biological Photographers Hold 
Annual Convention in New York 

* The Biological Photographic As- 
sociation, Inc., one of the oldest 
photographic societies in the coun- 
try, met for its 22nd Annual Con- 
vention last month in New York. 
The Association, composed of medi- 
eal, clinical, research and scientific 
photographers, heard technical pa- 
pers on current topics and recent 
developments in the biological and 
medical photographic fields, visited 
commercial exhibits of the latest 
scientific photographic apparatus, 
and saw the winning prints of the © 
members in the International Salon 
of the BPA. 

The most notable of the papers 
given at the Convention was that of 
Ralph P. Creer of the American 
Medical Association, who demon- 
strated photographs he had made 
through eyes fresh from newly 
slaughtered sheep in the stockyards. 
Cutting a hole in the rear of the 
eyeball, Creer placed a small piece 
of film and found it focussed on an 
object about six inches away. The 
aperture of the sheep’s eye, he 
found, was somewhere between {1.9 
and f3. 

Creer made it plain that the im- 
ages he succeeded in capturing on 
film were not necessarily those that 
the sheep “sees” as sight is a fune- 
tion of the brain, rather than just 
the assembling of an image at a 
focal plane. 

Northrop Sets Up Film Department 
® Wittiam G. Cox, of Cox Film 
Enterprises, will be motion picture 
consultant to a newly-organized 
film department for NortHRop 
crAFT, Inc., Hawthorne, Calif. The 
new department will be a part of 
the company’s public relations divi- 
sion. 

Chester H. Lindstrom Retires 
® After 4214 years of service in the 
motion picture field, Cuester H. 
LinpsTROM has retired as Chief of 
the Motion Picture Service, Office of 
Information, U. S. Department of 
Agriculture. Mr, Lindstrom’s retire- 
ment was effective August 31. 


To Serve You Better— 
A New and Larger Studio 


159 East Chicago Avenue 


CHICAGO 11 


THE KNIGHT STUDIO 


Distinctive Type Titles for 
Motion Pictures, Slidefilms, TV 
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‘SHOW’ BUSINESS 
IS A PLEASURE 


WITH THE 


NATIONAL 


TRADE-MARK 


16 mm CARBON ARC 


HEREVER a hundred or more people gather for 16 mm showings, 
the “National” Carbon Arc is a must for that optimum screen 
lighting so essential to comfortable auditorium viewings. 


Your prospects and customers — if it’s a sales film — will feel more 
“at home”, more receptive to a comfortably lighted picture. 

Medical students, athletes, trainees and educators of all sorts, get 
more from the sharp, brilliant details rendered by the carbon arc. 

Audiences of industrial and institutional motion pictures are much 
more impressed by the high-light-level action and fidelity of color that 
mark 16 mm carbon-are projection. 

Users everywhere are pleased with their safe, simple, 16 mm carbon- 
arc equipment. They are quick to appreciate the economy of 4 times as 
much light at ' the operating cost of the next best light source. 


FOR COMPLETE DETAILS, WRITE TO 
NATIONAL CARBON COMPANY, DEPT. AA 


When you buy projector carbons — suy “NATIONAL! 


the term “National” 4 registered trade mark of Lwion Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 


A Division of Union Carbide and Carbon Corporation 

30 East 42nd Street, New York 17, N.Y. 

Dastrect Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh. San Francisco 
In Canada: National Carbon Limited, Montreal, Toronto, Winnipes 
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PREPARATION 


Here your film receives its 
first, careful inspection. Ex- 
perienced workers examine it 
for defects, check over splices, 
perforations, synchronism of 
sound track general condi- 
tion. Your printing instruc 
tions are carefully correlated 
to the film itself, 


YOUR ASSURANCE OF 
BETTER 16... PRINTS 


15 Years Research and Spe- 
cialization in every phase of 
l6mm processing, visual and 
aural, So organized and equip- 
ped that all Precision jobs are 
of the highest quality. 


Individual Attention is given 
each film, each reel, each scene, 
each frame through every 
phase of the complex business of 
processing — assuring you of the 
very best results. 


Our Advanced Methods and 
our constant checking and adop- 
tion of up-to-the-minute tech- 
niques, plus new engineering 
principles and special machinery 


Precision Film Laboratories — a di- 
vision of J. A. Maurer, Inc., has U4 
years of specialization in the lomm 
field, consistently meets the latest de- 


mands for higher quality and speed. 


enable us to offer service un- 
equalled anywhere! 


Newest Facilities in the i6mm 
field are available to customers 
of Precision, including the most 
modern applications of elec- 
tronics, chemistry, physics, optics, 
sensitometry and densitometry— 
including exclusive Maurer- 
designed equipment—your guar- 
antee that only the best is yours 
at Precision! 


IN THE FIELD OF BUSINESS FILMS 


ry Your HAnp at prophecy . what do 

you think will share the editorial news- 

budget in 1953? Here are a few predictions 
by the editors of Business ScREEN, gleaned from 
important events of the year to date: 
1. Developments in: magnetic recording on 
tape had the most far-reaching effect on film 
production, both in the continued high-fidelity 
recording of professional material and in the 
direct application for semi-professional use, as 
in magnetic sound-on-film L6mm projection, lim- 
ited sound slidefilm application as vet. and for 
tape recording-reproduction of sound only. 
2. The premiere in New York City of Cine- 
rama, the sensational three-dimensional picture- 
sound system, does not only forecast a commer- 
cial theatre revival possibility but a great future 
in major convention and exhibit use by business. 
For once, no television implications are involved. 
But we cannot help reealling the tremendous 
audience popularity of Jack Norling’s dimen- 
sional picture show, utilizing Polaroid viewers, 
for Chrysler at the New York World's Fair. No 
viewers needed this time. 
3. Industrial television, “closed circuit” show- 
ings involving the highly portable Vidicon equip- 
ment was demonstrated recently in Chicago's 
Baltimore & Ohio Railroad freight vard. Put this 
camera into line with the company L6mm sound 
projector or a special line-up enabling film pro- 
jection and one operator can handle a dozen or 
more viewer stations showing safety pictures in 
locker rooms, good cafeteria corners, and other 
plant locations. Good tool for internal communi- 
cations as well as a potent in-store promotional 
system in the retail field. Ideas will come fast 
and we predict color will continue to come along 
fast on this controlled circuit medium. 
4. Good BIG pictures for better. bigger audi- 
ences (including television use on a sustaining 
basis) are the safest prediction of all. You can't 
take anything away from a picture like General 
Electric's Freedom & Power: or the new Harves- 
ter institutional film: or Chevrolet's American 
Harvest. Millions want to see this kind of film; 
theatre managers are eager to book them: tele- 
vision program people find them highly accept- 
able and 16mm audiences are growing! 

Your predictions are cordially invited! Sk 


SALES MGRS.! 


added impact when you 
face your ovdience. Let 
SCREEN SCRIBER pro- 
ject illustrotions-vpen 
bleckboord. Use pre- 
pored 3% « 4” 
slides or ‘‘on-the- 
spot drawings on 
acetate film rolls. 
Portable (7 Ibs.) 

vuabreok- 
te use 
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FOR RECORDING VOICE OR MUSIC 
(OR BOTH) ON FILM—AT LOW COST! 


FOR VICTOR 16MM SOUND PROJEC- 
TORS, OLD OR NEW! 


Now Victor owners can enjoy magnetic 
sound witnou 1 THE COST OF BUYING A NEW 
Projector! Sound can easily be added to 
existing 16mm film, to new film (or both 
optical and magnetic sound can be enjoyed 
on the same film) with MAGNESOUND and 
magnetic oxide coated film. For voice or 
music, sound fidelity and tone clarity is 
unequalled. You can record and play back 
immediately. Erase and re aaa in one 

operation, So easy to operate, easy 

to attach. Another Victor exclusive! 


Write Dept. BS-61 


VICTOR 


1Owa 
Distributors 


UNLIMITED TEACHING OPPORTUNITIES! 
Teachers can record on film either narration 
or music (or both!) to fit each specific classroom 
need. Athletic departments can make inexpen- 
sive sound films to aid in coaching. 


FOR BETTER SHOWS USE 


Audio-Visual 


employee pr 


Many firms 


Handbook te 
This 


large business 
Proyes s 


eyectionists graphic 


how use 


“THE AUDIO-VISUAL 


the 
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illustrated 


sells at 
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manship;: 
Order today 
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Business 


copy. 


ScreEN, Chicage 


PROJECTIONISTS HANDBOOK” 


manual contains step-by-step lessons on good show- 
postpaid. 
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Ernest D. Nathan Elected 

Vice-President of Caravel 

* Election of Exxesr D. Na- 
THAN as vice-president of Cara- 
veL Firms, Inc., New York, has 
Davi I. 
Caravel’s president. 


been announced by 
PINCUS, 
Caravel is one of the top-rank- 
ing producers of business films 
and service 


in sales training, 


sales promotion, public rela- 
tions, and television with a back 
ground of 33 years of produe- 
tion experience 

Nathan for the past six years 
has headed the organization of 
Methods, In Akron, 
Caravel’s western 


will 


and 


Visual 
Ohio, 
sales 


mid - 
representatives. He 
continue in that capacity 
will make his headquarters in 
Akron. 

His connection with the mo- 
tion picture and slidefilm busi 
work with 
Company 


employed 


vears in 


ness goes back to his 
the B. F. 
with whom he 
for over seventeen 


training, advertising. 


Goodrich 
was 


and sales 


promotion capacities. As sales 


promotion manager of the Tire 


Division he supervised the mak- 
ing of the films. 
During the early years of World 
War II. he was placed in charge 
of production of training films 
made by B. F, Goodrich for the 
Armed Forces. Caravel was the 
producer of these films. 

In 1943, Nathan joined 
Campbell-Ewald Advertising 
Agency in New York and served 
as Account Executive on Fisk 
Tires and later on U.S. Tires. 
During this three year period 
he was active in the film field 
and later spent several months 
attached to Caravel studying 
motion picture production and 


company's 


application techniques. 

After returning to Akron in 
1946, he acted as special assist- 
ant in visual methods at the 
University 
founder and director of the 


Round Table on Visual Methods 


Industry for 


of Akron and was 


in Business and 
the University. He is a director 
of the Sales Executives Club of 
Akron, a member of the Adver- 
tising Clubs of Akron and Cleve- 
land, and the American Society 


of Training Directors. Cleve- 


land Chapter. 
Cereal Institute's ‘Mr. Wizard” 
* The Cereal Institute, Chicago, 
is offering schools a 30-minute 
lomm sound film version of the 
NBC show Watch 
Wr. Wizard available in limited 
print quantity 


Television 
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“America’s Finest Film Precessiag Jiachine far Black aad White or Cater*” 


L 10S Selec 


FONDA Corporation proudly announces the selection 
of the Fonda Drive by Metro-Goldwyn-Mayer Studios, 
for its two new Developing Machines for Color Processing. 

This decision was made following exhaustive labora- 
tory testing of various systems by MGM Engineers, who 
finally chose Fonda as the drive mechanism giving them 
the greatest assurance of continuously dependable per- 
formance. 

Two Fonda Machines are now under construction for 
processing Negative and Positive 35 m/m Color Film 


at a speed of approximately eighty feet per minute. 


FONDA Available for YOUR Color Needs 
Similar FONDA equipment is available for applica- 


tion to other Motion Picture Studios and laboratories, 
adaptable to large or small machines as required. For 
more detailed information, write today giving us your 
requirements. 


in laboratories throughout America— and 
on every continent of the earth—the FONDA FILM Processing 
Machine has earned and maintains its position of leadership 
through simplicity, versatility, dependability and capacity. 


FONDA conporartion 


BLACK AND WHITE OR COLOR PROCESSING EQUIPMENT 
550 West Colorado Street ¢ Glendale 4, California 
Telephone CHapman 5-2601 


Distribution outside U.S.A. and Canada by 
WESTREN CORPORATION, 11) EIGHTH AVENUE, NEW YORK 11, NEW YORK 


Formerly Western Electric Export Corporation) 


ose-ap of portion 
‘onda drive mechaniem. 
is exelusive patented 
featcere of the Fonda 
Machine is generally recog- | 
nied as the simplest, most 
efficient anit ever engi 
for the purpeec. 
ene of many elements 
ing Fonda “America’s | 
film processing 
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Consultation Invited — Engineering service is avail- 
able to meet special requirements of the customer. Fonda Cor- 
poration can provide full installation service as well as process 
engineering service in the design of the complete motion pic- 
ture laboratory for Black and White or Color. Such service in- 


cludes rec 


lations as to laboratory equipment for proper 
chemical analysis of solutions, replenishment of solutions and 


maintenance of processing standards. 


x, 
= Sep 8, 1952 
Mr. Drewry, Jr, 
Ponda Corporation 
550 Wess Streeg 
Dear Mr. Drewry, 
Plensedq to tel) YOU thas With the Perl i 
Of the Ponda Drive our *tringent neering laboratory tests 
is Such that “© plan to use the Ponda Drive for the tu, chines i 
MOV under for Color Pile 
As you imov, VP Were in ing the 
Pils Drives lable, thi, pment for be 
oxtrenely XaCting Compared Blac, Sad White, on 
Standard, be Bet ang ined at al) times, thous 
toe technica) factor, Alich are 1 
fant liar, can Say that the Ponda Drive “88 our Choloe because 3 
Ff the int forai ty Of it, performance, tue the Liotey or 
ites design and There “Fe fever Parts 
Pequire Your Deine Seems to *liminete tne file og 
brenkage hazard, 
Color Nogntiy, and Positive Pead: ly as Blacy ang White, 
Johny. 
—— 


ENCYCLOPAEDIA BRITANNICA FILMS 
THESE TWO IMPORTANT NEW 


ANNOUNCES 
SOUND MOTION PICTURES 
JUST RELEASED FOR BUSINESS AND INDUSTRY 


an 


“Industrial Purchasing” 


{ 2l-minute lomm color film suitable for purchasing, 
management, personnel, production and sales depts, 
Produced in cooperation with leading national pur- 
chasing authorities. 


For the first time, the key role of the Pur- 

‘ hasing Department is shown in a color and 

: sound motion picture that effectively drama- 

= tizes the relationship between purchasing 

and other phases of management and with 

outside supplier companies. Industrial Pur- 

shows clearly the significance of 

purchasing upon the business structure, within and outside the parent 
company, as well as its eflect on the nation’s 


‘ hasing 


economy 


The work of the Purchasing 
personality 


Agent his 
as well us prob 
lems typical of his work are shown in 
What is true of Mr. Monroe, 


the purchasing agent of this film, is true of 


requirements 
persper tive 


other purchasing agents. Creative efforts, 


internal relationships and cooperative methods essential to effective 
operation are described 


The concept of management as members of a team is related in 
context to the story of purchasing: the interdependence of this fune- 
tion to design, sales and manufacturing activities is related. Indus- 
trial Purchasing also shows the direct relationships to industrial 


what is expected of the seller 


marketing 


and how products and 
equipment are successfully sold. The col- 
laborating authority is Dr. Howard T. Lewis, 
LL.D... Professor of Marketing at Harvard 
University 

Prints may be purchased outright 

at $170; preview rental (1-3 days) 

$7.50 (rental applied on purchase) . 


“The Importance of Selling” 


1 20-minute black & white lo6mm film suitable for sales 
indoctrination, training and general personnel use. 
Produced in cooperation with The National Sales Execu- 
tives, Ine. 


Here is the long-awaited and first sound mo- 
tion picture to relate the importance of sell- 
ing in our democratic economy and the true 
role of the salesman as a leading partner in 
production and successful management. The 
Importance of Selling brings into perspective 


many types of selling and the useful services 
which salesmen perform; their dynamic role in raising our standard 


of living as they help make possible modern mass production is 
clearly shown. 


The film shows many types of salesmen at work: the salesman in 
the retail store; the insurance salesman selling an intangible invest- 
ment; the wholesaler’s salesman; the freight salesman who sells a 
service: the salesman of raw materials: a manufacturer's representa- 
tive: the sales engineer. 

Early problems in creative selling are de- 
picted in their relation to basic inventions. 
The film then describes in detail the organ- 
ization of a typical sales department in a 
large industrial concern; internal manage- 
ment relationships and all phases of sales 
preparation before the ultimate consumer is 
reached are effectively dramatized. Concluding sequences illustrate 
how selling helps maintain employment and 
build an ever-increasing flow of goods. James 
\. Hawkinson, MBA, Professor of Market- 
ing. Northwestern University, collaborated. 

Prints may be purchased outright 
for $100; preview rental (1-3 days) 
$5; rental applied on purchase. 


SEE THESE OTHER USEFUL EB FILMS FOR BUSINESS 
Convenient and economical preview arrangements for the above 
films also apply to such useful subjects as Office Courtesy, Office 
Teamwork, Competition and Big Business, etc. Write for com- 
plete 50-page catalog to be sent on your letterhead request. 


ENCYCLOPAEDIA BRITANNICA FILMS 


Address Preview Requests and Print Purchase Orders to L150A Wilmette Ave., Wilmette, Illinois 
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KODASCOPE PAGEANT SOUND PROJECTOR 


Shows 16mm. movies with new brilliance, new clority ... shorp from 
corner to corner. Unique —focusing — audio system provides clear, 
ovthentic tones at all volume levels. The entire projector is perma- 
nently lubricated. An 8-inch speoker, ample for oll average condi- 
tions, is cased with the projector... the accessory Kodak Multi- 
Speaker Unit can be obtained to expand the Pageant into o two- 
cose, four-speoker outfit, capable of coping with virtually ony 
acoustical condition. The single-specker Pageont is $400... with 
the Multi-Speaker Unit, only $492.50. 


EASTMAN lémm. PROJECTOR, MODEL 25 


Built for heavy-duty service in auditoriums, theotres, assembly 
halls. Unique geneva movement advonces film surely, smoothly. 
Separate motors drive geneva movement, main projector 
mechanism, blower, and reel arms, eliminating all shock forces. 
Powerful optical system, completely Lumenized, assures spar- 
kling screen images. High-fidelity sound omplifier equipment 
gives amazingly faithful reproduction. Two models—high- 
intensity orc (shown) and tungsten. Prices from $3,485. 


IT PAYS TO USE 
KODAK Audio-Visual EquipMENT 


CINE-KODAK 
SPECIAL Il 
CAMERA 


The world's most versatile 16mm. motion-picture maker, yet almost as simple 
to use os the overage personal movie camera. The ideal camera with 


KODASLIDE 
TABLE VIEWER, 
Model A 


Add new life and zest to small study groups by showing your 2” by 2” 
color transparencies on this brilliant screen. In one handy cose—a built-in 


which to make your own top-quality films for teaching, d ‘ating, 


lecturing, and research—with such professional effects os fades, dissolves, 
multiple exposures, and animations. Prices from $956.20, inc. Fed. Tox. 


proj , screen, and slide changer, that you can move from room to room, 
set it up in @ moment. And there's no need to dim lights or pull curtains! 
Price, $97.50. 


KODASLIDE 
PROJECTOR, 
Master Model 


Gives your color transp ies di tic realism 
for lorge-group showings in cl , church 
halls, and auditor Sharply detailed screen 
images are projected with such unparalleled bril- 
liancy thot ample light may be left on for note taking! Cool and quiet in 
operation. Available with o choice of four fast lenses, including two sharp- 
cutting Ektor f 2.3 Lenses, and lamps up to 1000 watts. Prices from $169. 


Prices subject to change without notice. 
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47 
EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
Please send me inf ion on the prod checked: () The 
Kodascope Pageant Sound Projector; | | Model 25; || Cine Special i; 
OC Table Viewer; (| Kodaslide Projector. 
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COLOR FHM EVELOPRES, Medel 19, 20 

wad 25 on 4 evtomutlently proces 
Coker Py to highs ead 
Moo « Goth comeare ond stock. Ba 


DOUBLE MEAD PRINTERS, 35mm and 6am, 
offer fowr practicul preeedures: 1, Composite 
print with pootes ood eegetive threeded 
over ome head end negetive the other. 2 
Dowble prot postive plete fem one 
3. Lingle pr ether heed Independently 
4. Devbte print independently with 


twe roth of meget. Overetes either direction, 


er 120 f. minete. 8 & W ond 


OUS TON 
FEARLESS 
; Coiproration 


Houston-Fearless 


GIVES YOU 


AUTOMATIC 
POSITIVE CONTROL 


the camera und the screen are equ 
jake the big difference between meditgm 
mea. For 20 years, the motion picture indust 

shroughout the world has relied on Hot 
Fearless ing equipment to produce the finest 
while assuring mum 
efficiency, speed, eeanomy 
and dependability. 


speed and in determining the proper processing techolques 
conto! variebies of contrests. 


COLOR DEVELOPERS DOLLIES TRIPODS PRINTERS 


11811 W. OLYMPIC BLVD + LOS ANGELES 64, CALIF. 


“WORLD'S LARGEST MANUFACTURER OF MOTION PICTURE PROCESSING EQUIPMENT” 


THIRD EDITION OF THE 


INDEN OF TRAINING FILMS NOW AVAILABLE 


® The Third Edition of The Index of Training training and vocational classroom use is now avail- 


Films, widely-used and authoritative 
listing all free-loan, rental and low-cost 


reference able. Nearly 2800 titles are listed, together with 
purchase complete sources, THe [INDEX lists at only $2.00, 


sound films and slidefilos available for industrial Order today from Business SCREEN, Chicago LIL. 


Pennsylvania Railroad Picture 
Aids in Community Relations 
® As the public and intra- 
mural relations of great corpo 
rations become more and more 
complex, it is hex oming net 
uncommon to find not only 
the corporation explaining it 
self to its customers and te 
the public, but individual seg 
ments of the corporation is- 
suing explanatory material on 
its role in the whole 

Latest to do so is the Penn 
svivania Railroad's Public Re- 
lations Department, which 
presented a film called Com- 
munity Relations to some hun 
dred top executives of the 
Pennsy at a recent semi annual 
meeting. The film was pro 
duced by Science Pictures 
Ine. 


Republican National Hdq. 
Offers Free Eisenhower Films 
® The Republican National 
Committee is offering all can 
didates for national office 
fsome 500. all told) free films 
showing Eisenhower speaking 
on subjects of politic al im 
portance. Three films are in 
the series, Prosperity Without 
War, High Taxes and Corrup 
tion. The deal is that the can 
didate will make his own ar- 
rangements for television or 
theatre time, gets any or all 
of the short films with a spe- 
cially made trailer attached 
saving “And vote for John 
Doe. Republican Candidate for 
Congressman.” Cinegraphics. 
Ine. of New York. produc ed 
the films 


Film for Young Republicans 
Takes Place in Campaigns 

* Young Republican enthusi 
asts are learning through a 
dramatic film, this vear, how 
to go about buttonholing vot- 
ers to cast their ballots for 
the GOP. Henry Lends a 
Hand, a 20-minute motion pu 
ture, is being used by Young 
Republican Clubs of the 
Young Republican National 
Federation to teach volunteer 
workers the tricks of the polit- 
ical trade. 

Henry Lends a Hand, pro- 
duced by Information Pro- 
ductions. Inc... of New York, 
was made to teach volunteers 
the technical phases of politi- 
cal work. It is available (at 
S40 per print) from the pro- 
ducer, at 5 East 57th Street. 
New York: or through the 
Young Republican National 
Federation. Hotel Washing 
ton, Washington, D. C. 
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FY 
. i | | from Camera to Screen 
Top flight oh etegrephy is only th 
beginning of a fine motion 
Ps 
Tea 
“ 
- 
3 15 combinations of pri Prevides @ quick, eosy and 
7 evrate method of the proper filter peck te be 
— olor tn belencing two print 
j indlcatiog In overatl ed and individvel 
Write for information on specially-built 
| F equipment for your specific needs. 
DEVELOPING MACHINES COLOR PRINTERS FRICTION 
= 


The Old Way 


Sound Slide-film 
Gone Forever 


Those over-size, over-weight, clumsy, costly, awkward, warping, breaking, 
frequent turning platters. 


To bell with ‘em. They are out. They are through. 


The microgroove record is the only one ever made that is good 
THE PICTUREPHONE HAS BEEN 


Its coming is the greatest forward step ever taken in this industry. 


THE FINEST MACHINE ON THE MARKET Geter | 


* Less record cost. 
* Less packing cost. 


Less interruption to your program. 
* Less warping. 
* Less breaking. 

Less needle pressure. 

*% Less needle scratch. 

*% Less record wear. 

* Longer life. 

Smaller records, 


The microgroove record has so many advantages over the antiquated 
T i] E 3 | C T U 4 E p 4 platters that it is downright stupid to keep on with the old, and nobody 


will do it except through misunderstanding or misrepresentation. 


—ONE OF TEN MODELS 


% Coincident with the coming of microgroove records was the 
coming of the machine to play them. 


% The Picturepbone was the first and is pre-eminent. 


% Between 2000 and 3000 Picturephones are now playing micro- 
groove records with complete success. 


% The Picturephone patented design is perfect for microgroove 
%& Sitting flat, it has no wobble. 
% Rigid projector mounting has no jerk. 


% It is perfectly smooth running—ideal for the light microgroove 
needle weight. 


% The record compartment carries two hours and forty minutes 
of microgroove recording — also the films. 

% Through a miracle of today's engineering~not the engineering 
of twenty years ago—we have cut machine weight down to 13 
pounds—eight pounds lighter than competing machines. 

% Think what that means to portability, Think how your organ- 
ization will grab at this light load. 


Think how this advantage, added to all the other 
Picturephone advantages and the superior features of 
microgroove records, will open up new fields for Sound 
Slide-film, many times bigger than anything that bas 
ever heen dreamed of before. 


Act on this right now. Ask us for detailed informo- 


MANUFACTURED BY tion applying to your specific problems. 


0. J. McCLURE TALKING PICTURES 11152 WEST WASHINGTON BOULEVARD, CHICAGO 7 


Telephone CAnal 6-4914 
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EW OTHER AREAS of human endeavor 
can match the useful place occupied by the 
motion picture and other visual forms as 

now applied to the exchange of knowledge and 

skills and techniques by the medical profession. 

Aided in this now worldwide activity by sponsor- 

ship of major instructional films out of the re- 

sources of such companies as Davis and Geck. 

Eli Lilly, Squibb and other medical suppliers. 

medicine has also developed visual resources 

among members of the profession and in its pro- 
fessional schools. 

These pages present an introductory foreword 
to a continuing series of reports in this signifi- 
cant area of visual communications. As they are 
summarized, the full scope of the effort will be 
unfolded. 


Modern Era Predates World War I 


As far as is generally known, the first films in 
the medical field were made shortly before 
World War I by an organization known as the 
Clinical Film Company, whose chief photog- 
rapher at the time was Al Mariner, later with 
Audio Productions, the Universal Film Com- 
pany’s Commercial Department, and still active. 
it is believed, in race track photography. Army 
surgeons, during World War I used films as a 
means of introducing new techniques of battle- 
field first aid and emergency surgery to corps- 
men and medical officers. These films were 
rough, to say the least, in 35mm, black and 
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The most effective techniques in modern surgery are exchanged via film. 


THE FILM IN MEDICINE 


An Editorial Foreword to a Vital Area of Communication 


white, silent, of course, and photographed mainly 
as an experiment rather than as a planned pro- 
gram of audio-visual teaching. 


Davis & Geek An Early Film Sponsor 

Little was done in the medical film field, in 
fact, by any groups until individual surgeons 
began film experiments during the 1920's and 
Davis & Geck, suture makers, started their monu- 
mental series of surgical motion pictures in the 
early 1930's, The reason for this slowness in 
adopting film as a major aid to medical teach- 
ing seems to be that the profession was still us- 
ing the lecture method as its principal way of 
instruction, dating from the German system so 
important in medical teaching at the turn of the 
century. It was the accepted thing for a man fit- 
ting himself to teach medicine to go to Vienna, 
Leipzig and Heidelberg where the erudite teacher 
was all important and laboratory or visual in- 
struction was minimized. It was natural that 
men with this background should come back and 
use the same methods at Johns Hopkins, Chicago 
or Harvard. 

Even more important, in the black and white 
films of the time, blood photographed as jet 
black, and when it flowed, blotted out all details 
of organs, muscles, tendons, tissues and veins, 
making it difficult to picture the surgical tech- 
nique with any accuracy. 

But, despite these objections, the visual and 
manual methods of teaching made great strides 


during the late twenties and, with the introdue- 
tion of satisfactory color film in the early thir- 
ties, films have played an increasingly important 
part, not only in basic instruction for students, 
but in post graduate work for practicing phy- 
sicians. Today, it would be the rare physician, 
nurse, student or technician who did not see 
from a dozen to several dozen medical films each 
year. 

Paralleling the rise of film as a teaching aid 
for the profession is the use of motion pictures 
and slides to urge the general public to adopt 
better ways of maintaining health. Not only the 
major agencies working in specific disease pre- 
vention (such as the cancer, heart and tuber- 
culosis associations) but large insurance com- 
panies, pharmaceutical manufacturers and gov- 
ernment agencies are sponsoring films in this 
field in ever increasing numbers. 


Vast Professional Audience Is Served 

Where do the professional audiences lie, and 
how can they be reached? There are 167,375 
physicians in the United States-88,889 general 
practitioners and 78,486 specialists. In addition, 
there are 6,966 interns serving in 5,923 hospi- 
tals approved by the American Medical Associa- 
tion. Probably more doctors than any other pro- 
fessional groups attend meetings—national meet- 
ings, county society meetings, hospital staff meet- 
ings, specialist group meetings. 

It is customary program procedure for a pro- 


Vie 
‘ 
3 
4 
a 
27 
7 
3 


The Film in Medicine: 


CONTISCED FROM rue PRECEDING PAGE 

fexsional medical file to be «hown at these meet 
ings. Distribution usually handled bw the 
sponsoring ageney r company and promotion 
managed b invitation of the sponsors rep 
reaentatives detail men”). by direct mail and 


lew im prote ssional journals Al 


though annual attendance i not high by stand 
ands used for non-professional general subject 


y (ER 


audiences of doctors 


felons ome cot Squibl, & Sons!, for 


metance, reports that 


will see ite files thie 


Medical Filuw 


hive (-roupe of 


medical filme may be broken down 
about a® follows 1) these made by medical 
equipment manutacturers to introduce new 


products of to provide information on correct 
procedure in using equipment and supplies ‘2 
these made by Wedica specialist groups to in 
form their own members and student specialists 
new techniques those made by pharma 


eutical manufacturers to introduce new thera 
peutic substances, to pre vide information on re 
search and results of the clinical use of prod 
ucts ane to act as a general service to the protes 


ollewes and surgeons 1 


these mace bey medical 


hospitals 
instruct staff, students 
onform colleagues on mew tee hnique and 


nade by 


health agencies, the 


health associations 


armed forces, eb tle re 
orient physicians on their responsibilities teach 
new tec and diagnoses and introduc enew 


Profes 


sional medical might alse be classified a» 


data on disease and its mass treatment 


threrme designed for record and report, insiruc 


tron, and demonstration, Medical equipment, sup 


health 


plies and pharmaceutical manufacturers 


government agencies and insur 
ance companies also make health films for ex 
hibition to the general public 

It can be said that the medical audience i» 
more interested in the subject matter of the mo 
tion picture, to the exclusion of photographic 
tee hnique than any other group seeing docu 
mentary films. There are, today, some old black 
and white reels still in demand that are photo 
graphically very bad, silent, scratched, stretched, 
chewed up to such an extent that it is a major 
vperation to project them. Yet such subjects 
often have great merit in a medical sense and, of 
course, cannot be replaced today. 

Neve rtheless 


they have improved immeasurably in just the 


as medical films improve, and 
past six years, the old relies, unless used for 
comparison, are being withdrawn. It has been 
proved that although doctors prefer films with 
no frills or extraneous situations introduced 
purely for dramatic sense, they are responding 
strongly to a need for greater clarity. prec ision 


ind effective editing. 


Medical Film Production Specialist« 


Largely responsible for bringing the medical 
mediocrity 
More 


than just a maker of movies on a particular sub 


film out of the depths of cinematic 
is the specialized medical film producer 


ject, the medical film production firm is usually 
1 group of specialists who have either had medi 
cal training in some degree or a great deal of 
experience in clinical photography and medical 
film production, Some of the leading firms in 
the field specialize exclusively in medical film 
production while others have separate depart 
ments devoted to medical films. Among these 
are: Audio Productions, Inc., Campus Film Pro 


bordel 


Films, Ine. Medigraphies, Sturgis-Grant Produc- 


ductions, Ine Coleman Productions, 


surziwal techniques in the operating theatre 


ws) EArrnieNCr are hey ingredients when the medwal film specialist is called upon to record 


} 


all of New 
DeFrenes 
in Wash- 
LaRue Productions in Chi- 
Burke Productions and Churchill 
Wexler Studios in Los Angeles: Worcester Film 
Corporation in Massachusetts 


tions, Seience Pictures, Ine 

York: Rolab Studios in Connecticut 
Company in Philadelphia: Byron. Inc 
ington: Mervyn W. 
cago: Billy 


The medical film producer has been described 
by Warren Sturgis, president of Sturgis-Grant 
Productions, and one of the most experienced 
and well-known men in the field, as the man 
“who sits at his desk and tries to figure out just 
what in heaven's name the doctor really wants 
to show: who must go out and translate the sub- 
ject into celluloid.” 


Function of the Skilled Technician 


“The doctor with a piece of work appropriate 
for a motion pieture is lucky if he happens to 
have on the staff of his hospital a competent 
photographer with good equipment.” Sturgis 
says. “Though many medical motion picture spe 
cilists came out of the war having gained their 
experience in the field, there are not enough to 
go around. Usually the doctor will have to hire 
a producer with experience, or rely on some 
friend to ‘push the button’ on his own camera. 
Though hiring the producer can be expensive, it 
is often less so than using the untrained friend 

“A good medical cinematographer.” accord 
ing to Sturgis, “has functions as important as 
those of many a researcher today. In the role 
of visual education expert he should take his 
rightful place of importance as coordinator for 
the activities of the teaching center to which he 
is attached, As he receives cooperation, under- 
standing, encouragement, he can be a progres- 
sive foree; and the worth of his films will be 
measured in terms of his own competence and 
initiative, With an inquiring mind, imagination, 
insight, he can be a most valuable member of 
the professional staff; and his, as the doctor's. 
can be the satisfaction of knowing that he is di- 
rectly contributing to human progress.” 


Timing Problem Similar to Newsreels 

Fordel Films, in New York, began to special- 
ize in medical films about eleven years ago when 
Executive Producer Clifford F. Potts was called 
in to photograph many surgical films for the 
Davis & Geck library. Other Fordel activities 
have been five films for E. R. Squibb & Sons, 
several for Lederle Laboratories and many 
others. It is surprising how like a newsreel op- 
eration medical films production can be. Fordel 
Films, for instance, is always ready to “get” any 
case-history sequences of medical films they are 
producing whenever and wherever necessary for 
such scenes to be shot. Many times in their ex- 
perience they have received a call to go to a 
distant city for an outstanding case or follow-up 
on very short notice getting set up for the job 
with news-reel technique excepting that such pic- 
tures must be clinically accurate and expertly lit 
for proper color values. 

The makers of medical motion pictures are 
confronted with problems unknown to producers 
of general subject films. In medical films the 
leading roles are played, not by actors well- 
grounded in their lines and cues, but by doctors 
at work and by patients receiving vital treat- 
ment. Since human health and sometimes even 
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life itself hang in the balance, the patient is the 
first consideration and the photography must be 


accomplished without in any way hindering the 
doctor's important work. The cameraman must 
observe sterile precautions. The electrician must 
supply enough light to enable the camera to re- 
produce in color the medical subject matter, yet 
must not impede the doctor's work or the patient 
with too much glare or heat. The camera must 
record the from the doctor's 
viewpoint, but must be out of the way of the doc- 
tor himself and keep the doctor, himself, from 
blocking out important action, There can be no 
rehearsals or re-takes. 


medical action 


All this complexity of production introduces 
a difficulty in estimating costs for a medical film. 
If a complete approved scenario of a medical 
film is prepared giving all of the sequences re- 
quired and exact locations where and when pho- 


tography is to take place a definite contract price 
can be given by the producer. However, most 
medical films cannot be prepared in this manner 
Generally a rough outline of what is wanted for 
the film is made and then case-histories are 
found to fit the need—such cases may require 
the preducer’s crew to travel great distances with 
full equipment many times before obtaining the 
complete sequences called for. This becomes 
costly for many of the cases photographed are 
not used in the finished film because of inade- 
quate development or progress from the clinical 
standpoint. Invariably such medical films are 
shot wild and the narration written to fit after 
editing the picture. 

Going hand in hand with the leading pro- 
ducers in providing the profession with top 
quality teaching and demonstration films are the 
manufacturers of ethical drugs, chemicals and 
medical equipment and supplies. 


e R. SQUIBB & SONS AN EXAMPLE AMONG SPONSORS ec 


Films in a Professional Service Program 


* E. R. Squibb & Sons organized a motion pic- 
ture department nine years ago. Now headed by 
Frank Rollins, the department is a part of 
Squibb’s program of service to the profession. 
Squibb films 
tion— are among the least commercial of films 
in a field carefully 
avoided. It is, in fact, common practice to “turn 
the label away” when photographing one of the 
company’s products being used, 


there are now twenty in distribu- 


where commercialism is 


Nothing is left undone to make certain that a 
picture is completely accurate and contains the 
most up-to-date information on the subject. One 
of the department's biggest headaches is caused 
by the fact that new medical discoveries may be 
made while a film is in sometimes 
necessitating the re-shooting and re-editing of en- 
tire sequences of the picture before the film is 
even released. 


Medical 


Phe decision to make a Squibb film usually 
originates with one of three people, Caleb Cof- 
fin, Advertising Manager, W. R. 
Sales Promotion Manager, or Dr. Geoffrey 
Rake, Medical Director. The Medical Depart- 
ment is then asked to select a medical advisor 
for the production. This doctor, an outstanding 
authority in his field, will have the responsibility 
of seeing that everything that goes into the film 
is correct medically, When each film is released 
it is reviewed by the American Medical Associa- 
tion, the American College of Surgeons and the 
Association of American Medical Colleges. 


progress, 


Authorities Serve as Advisors 


McHargue, 


Finished prints are deposited in Division of- 
fice film libraries where representatives have the 
latest equipment to put on showings for groups 
of doctors and nurses. 

Foreign distribution is an important part of 
Squibb’s film operations, All films are made in 
Spanish and Portuguese versions. and some in 
other languages, as well. The company is now in 
the process of supplying some foreign distribu- 


NUMBER 6 © VOLUME 13 ¢ 1952 


tors with magnetic projectors, detailed and cued 
copies of the English script and magnetic coated 
film so that narration may be supplied in many 
languages much more simply. This has been 
successfully done in Turkey, for instance. 

A typical Squibb film is Curare, 25 minutes, 
color, produced by Billy Burke Productions. I 
first performs a classic experiment on a frog to 
prove that curare action is peripheral, Then 
several types of surgery demonstrate the value 
of curare for securing relaxation of muscles 
where otherwise deep and potentially dangerous 
general anesthesia would have te be employed. 

Curare, as typical of Squibb productions, is 
not intended as an encyclopedia of the uses of 
one product but as a discussion of the funda- 
mentals of its action and clinical application. 


Medical Field Needs a Single 
Comprehensive Film Catalogue 


for many 
»rehen- 


reviews 
Admini 


umes ( Physic 


A Notable Series of Cance: 
Films Aid the Practitioner 


* Within recent years, medical film sponsors 
and producers have noted a great improvement 
in cooperation from the profession, Really out 
standing surgeons and specialists have contrib 
uted time and knowledge to insure that films will 
be accurate and useful to their colleagues. There 
is greater realization among physicians that the 
medical film must necessarily be more than a 
record of technique or a set of statistical tables 

One of the most notable series of films now 
current in the medical field is a group of six 
being produced for the American Cancer Society 
and the National Cancer Institute by Audio Pro- 
ductions, Inc, These films, which have been de 
scribed as “the most sustained, long-range and 
ambitious project on medical information 
through films,” are the introductory Cancer, the 
Problem of Early Diagnosis, and the more spe- 
cialized films on early diagnosis, Breast Cancer, 
Uterine Cancer, Gastro-Intestinal Cancer, Oral 
Cancer and Lung Cancer. These films, intimately 
associated with one another, use repetition of 
cinematic technique for added believability. The 
purpose of the series is to re-alert the general 
practitioner to the fact that he is the man to sus 
pect cancer in its early stages not the special 
ist. It uses the doctor's ofhee as the setting and 
the techniques shown are those followed by doc 
tors in their own offices — not those of big cancer 
research laboratories and clinics. Real people 
are used doctors, nurses and patients. The lat 
ter, incidentally, who play such an important 
part in medical motion picture, are always co 
operative and usually eager to aid in such film 
projects, 


Embryology of the Eye and Ear 

Supplements Other Teaching Aids 
* In the field of professional education and re- 
view, two outstanding projects are under way 
to provide the field of medicine with audio-visual 
aids which can serve as standard teaching tools 
to support and augment the textual aids already 
available. 

The first of these was inaugurated by the film 
The Embryology of the Eye, produced by Stur- 
gis-Grant Productions, Inc. for the American 
Academy of Ophthalmology and Otolaryngology. 
This film is intended as a standard work on its 
subject for the instruction of students and resi- 
dents in Ophthalmology, and has already, in the 
words of one of the country’s leading professors 
of ophthalmology, hundreds of man- 
hours” in the teaching of this subject. The see- 
ond film in the series, The Embryology of the 


“saved 


Ear is now in production under the aegis of the 
same sponsor-producer team. 

More specialized is the series of films on Con- 
genital Heart Disease which Sturgis-Grant Pro- 
ductions, Inc., are producing for the Surgical 
Service of Columbia-Presbyterian Medical Cen- 
ter, New York. This series, in which three films 
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INDUSTRIAL, 


that sky rocketed 


our nation and its pee 


has 


ple to the highest living 
standard and the equal 
ly high degree of in 
dustrial progress in this 
modern world 

top offi iale of 
industrial and electru 
utilities companies in 
the metropolitan New 
York heard that 


theme elaborated in the 


area 
show tng last 
month of Freedom and 


(,eneral 


new 
bleetric color motion 
preture shown at the 


Waldorf-Astoria Hotel 


The file see (Must 
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public service feature 


a better understanding of the integral role which 


Dramaty 


working in an atmos. 


LECTRIE 
phere of personal and economic 


unknown elsewhere, is the driving force 


designed by 


Electric Power and Our Way of Life 


UTILITIES EXECUTIVES ATTEND “FREEDOM & POWER” PREMIERE 
POWER 


freedom 


Vade- 


switch start- 


Thomas 
Edison Sloan 


for 


ereat granddaughter, 
throws historic 
ree dom 


showing at the Waldor}-Astoria 


le inte 


ing projector and Power” pre- 


miere 


GE to for 


that 


give remedy 


fac 


our nation. 


electricity plays in national welfare and security. 
It is the latest addition to a continuing series of 
visual programs built on the central theme More 


Pou er to Ameri a. 

The premiere show- 
ing was a dual-purpose 
event which also hon- 
ored the 70th anniver- 
sary of the opening of 
Thomas Edison's Pearl 
Street Station, the na- 
tion’s first central sta- 
tion electric power 
plant. Speaking to his 
fellow executives from 
many phases of 
presi- 
dent Ralph J. Cordiner 
had this to say: 


business, 


“The suppression of 
individual rights in fa 
vor of bureaucratic 
state control is now 
this 


country as an artificial 


being used in 


the never-ending series of emer- 


Contrast with 


lustrative photography typifies modern growth of electric power. 


this, he pointed to the record of private industry, 
typified by Edison's work, “as the best kind of 
proof of the vitality of freedom in the economic 
area.” 

Following Mr. Cordiner’s talk, six-year-old 
Madeleine Edison Sloan, the famous inventor's 
great-granddaughter, closed the same switch that 
started up the generators at Pearl Street in 1882. 
On loan from the Henry Ford Museum, the 
switch this time brought on the highlight of the 
two-hour anniversary program .. . the premiere 
showing of Freedom and Power. 

Produced by Raphael G. Wolff Studios and 
two years in the making, Freedom also unveils 


PREMIERE Guests included (| to r) Gerard Swope 
and Charles E. Wilson, jormer GE presidents and 
(standing) Ralph J. Cordiner, president, 


a new illustrative-animation technique which the 
producer calls “anistration.” Sharply defined 
figures and objects possess a dramatic realism 
and literal sense quite different from the usual 
cartoon treatment. 

B. L. England, president of the Atlantic City 
Power Company and the Edison Electric In- 
stitute, was the concluding speaker on this pre- 
miere program. He predicted future achieve- 
ments in the electric power industry far greater 
than those of the past but pointed out that they 
depend upon continued efforts like this new GE 
motion picture to maintain favorable public 
sentiment toward personal and economic liberty. 

Distribution of L6mm sound and color prints 
of Freedom and Power is now being handled by 
company branch office film libraries in principal 
cities throughout the U.S. A large potential audi- 
indicated by early the 


ence is demand from 


field. 


OrHeR LUMINARIES at the premiere were (1 to r) 
GC. B. Warner (GE), G. R. Corey, Utah Power & 
Light; G. M. Gadsby, Utah Power & Light; and 
W. E. Saupe (GE). 
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Previewing an important new “first” 


Sales Build Security 


“THE IMPORTANCE OF SELLING” 
IS USEFUL TO ALL BUSINESS 


EMBERS AND Guests of the National Sales 
M Executives Inc., who recently previewed 

The Importance of Selling must have felt 
a deep sense of satisfaction. This new Encyclo- 
paedia Britannica Films’ l6mm sound production 
is a most effective answer to recent theatrical 
jibes at the salesman but even more important is 
the first modern interpretation of his essential 
role in the nation’s productive economy. 

Top sales executives and educational authori- 
ties, including Prof. James A. Hawkinson of 
Northwestern University, collaborated in helping 
make a picture of selling in relation to our econ- 
omy as well as the manifold phases of sales activ- 
ity and creative salesmanship at work. In histori- 
cal perspective The Importance of Selling flashes 
back to the difficulties which beset salesmen who 
introduced the first electric lights, the first auto- 
mobiles, and the first electric refrigerators. The 


Every Important Aspect of selling from its 
economic background to its physical functioning 
is merged into this new sound motion picture. 


point is well made that creative selling has defi- 
nitely speeded up the rise in our standard of liv- 
ing. helped make possible mass production. 

In authentic detail, the picture then shows the 
organization of a typical sales department in a 
large industrial concern. Sequences built around 
the introduction of a new product show the steps 
necessary to its introduction, including regional 
and local sales meetings, wholesaler and retail 
sales contact and the ultimate sale to the con- 
sumer. The film points up ways in which selling 
helps to maintain employment, building up an 
ever-increasing flow of goods—the life-blood of 
our dynamic economic system. 

The Importance oj Selling was produced in 
cooperation with The National Sales Execu- 
tives and widespread promotion of its use is 
being encouraged through nationwide chapters 
of that organization. As tangible evidence of the 
present and future of creative salesmanship and 
its permanent place in our economic system, it 
is hard to imagine a better 20-minute exposition. 

Prints may be purchased outright at $100 from 
Encyclopaedia Britannica Films, Wilmette, IIL, 
or previewed at a low $5.00 rate for each 3-day 
period required for showing. yg 
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Semi-abstract art symbols and figures visualize the sound track in CBS’ film. 


CBS Network Presents Colorful Case 


“MORE THAN MEETS THE EYE” A REFRESHING NEW VISUAL APPROACH 


ETWORK RADIO has managed to hold on 
N to a good share of the advertising dollar, 

despite the blandishments of its luxury- 
minded and glamorous cousin, television. Mul- 
tiple set ownership in U.S. homes, the auto radio, 
farm audience increases and the unquestionable 
fact of its convenient simplicity are some of the 
reasons behind radio's continued prestige. 
Radio, in its latest motion picture explanation 
of this strong position, has a sound track se- 
quence which explains it this way: 

“Sound follows us around wherever we go. 
We hear up, down, and all around us-—-we hear 
globally. We see only into the wedge of space 
before our eyes... . The influence of sound is 
buried deep in language. For example: If you 
overlook something, you miss it. But if you over- 
hear something, you don’t miss it.” 

The film which has these things to say is the 
Columbia Broadcasting System's colorful and 
visually exciting new 15-minute subject More 


Than Meets the Eye. There's a refreshing im- 
aginative quality in the whole idea of this pic- 
ture: dealing with the impact of sound on listen- 
ers’ imaginations, it makes that impact clear by 
animated visuals that simply support the pre- 
eminent sound theme. The picture images pre- 
sent a succession of semi-abstract art symbols 
and figures. “Vivid use of bold primary and 
subtle derivative colors” is the way CBS’ pro- 
motional literature puts it when describing 
United Productions of America’s animated se- 
quences, 

But when More Than Meets the Eye gets down 
to CBS’ case to advertisers and their agencies in 
the prospective viewing audience, the voice of 
narrator Robert Trout makes a forceful pitch. 
The facts he delivers support radio's position: 
... it speaks through 105 million radio sets . . 
to people in 43 million homes . . . in 23 million 
automobiles . .. and within hearing of 5 million 
sets in public places. 

“Radio goes wherever there are people. Even 
within the home, radio is always close by 
through 34 million sets outside the living room.” 

Answering the flood of requests for the pic- 
ture (which apparently descended on the net- 
work offices following its release this summer). 
CBS has delegated a specialized distribution as- 
signment to Movies, U.S.A., Inc, Prints are 
being made available through the distributor and 
affiliated outlets to business and industrial groups, 
civic organizations and to film councils and film 
groups in colleges and universities. Print book- 
ing arrangements can be made c/o Movies 


U.S.A., 729 Seventh Avenue, New York 19. §& 
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SINESS SCREEN 


You are the muscles and the sinews of our 


great organization 


iy 

ee YOU really have a job te do You got 
ee te get in there and SELL! 


And last. the man upon whom we all de 


pend for leadership and guidance 


CALLERY: 


HOW TO INSPIRE 


1 just want to put it to you in straight, 
grass roots American 


We in the corner ofhees are right behind 
you every minute 


The man who has brought light inte dark- 


ness the man whe 


CONFIDENCE 


AND WIN SALES 


Before we finally drop anchor on the black 
side of the ledger. . . . 


So with sights held high, let's go over the 
top! 


“The Salesman” : 


SURE CURE FOR CONVENTIONITES 


* Every year. as part of the rich tradition of 
American selling, The Salesman and thousands 
of his kind troop into hotel ballrooms to absorb 
inspiration at innumerable sales conventions. To 
record this annual rite and all its incantations, 
Information Productions, Inc.. in New York, has 
made a very funny film which shows the reactions 
of The Salesman to a typical convention sales 
harangue. 

“Now this may be just off the top of my head, 
says the Man-in-the-Corner-Office. “but 
from where I sit I'd say that a big chunk of the 
job has been done already. Last year you really 
got things off the ground sales-wise. But let's 


not fool ourselves or become lulled into over-con- 
fidence and complacency. We're in for the hard 
sell all the way, so let me give vou the whole 
ball of wax straight from the shoulder. The full 
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implementation, gentlemen, depends on each and 
every one of us putting our collective shoulder 
to the wheel, our collective nose to the grind- 
stone, and shoving harder than ever.” 

While this spiel is going on, The Salesman, 
played by actor Dave Oliver, is busy smothering 
yawns, tapping his nose with a pencil, slyly 
chuckling over a racy postcard he pulls from his 
pocket. The camera never leaves his face during 
the whole film as platitude after platitude is 
spoken from the out-of-sight rostrum. 

Seen in a large audience, there is one big fault 
in this film, the laughter is so loud and so pro- 
longed that the narration, which is a gem of its 
kind, is never heard. There is hardly a time-worn 
inspirational phrase (genus: Sales Manager) 
that has not been included in the delightful reper- 
toire of this speaker he sets his sights high. 
rings the bell, and goes over the top! 

The Salesman was first shown last summer at 
a convention of Fortune (and later to Time and 
Life} salesmen at Virginia Beach. Since then 
it has panicked a dozen or so other sales conven- 
tions with its pleasant satire on the annual sales 
get-together. It provides a spot of good humor 
that is often welcome and productive during a 
long procedure of sales speeches, Another happy 
result that has been noted: if the film is shown 
early in the convention, future speakers can be 
seen hacking out the hackneyed expressions from 
previously written speeches. It gets the speakers, 
you might say, on the ball. 

The Salesman can be rented for five day pe- 
riods from Information Pictures, Inc.. 5 East 
57th Street, New York. Rental fee is $100. Ar- 
rangements can also be made for custom versions 
tailored to any company’s convention require- 


ments. 


M. GILBert, paper company president 
(right) with featured player Barry Hopkins. 


“The Paper Made for You" 


* Joining the formidable list of companies who 
have sponsored film programs in the paper indus- 
try is the Gilbert Paper Company with The Paper 
Wade for You, an exposition on the processes 
essential to a good finished product in, which this 
well-known manufacturer excells. Wilding Pic- 
ture productions, Inc. was the producer. 

Copies of the 20-minute subject are being dis- 
tributed by Modern Talking Picture Service, Inc. 
Its special emphasis on each physical process 
from laboratory to finishing stages. make The 
Paper a highly-useful subject for both business 
and school showings. Quality standards applied 
are a key element in the picture. We 
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“For Some Must Warten,” the real life story of an insurance agent 
in Oneida, New York, was sponsored by Institute of Lije Insurance. 


Insurance and the Film 
in Education and Training 


PART TWO: REPORTS ON FILM PROGRAMS OF INSTITUTE OF LIFE INSURANCE: 
LUMBERMENS; METROPOLITAN LIFE; JOHN HANCOCK: AND PACIFIC MUTUAL 


His Seconp Report of a contemplated 

three-part BUSINESS SCREEN survey of film 

usage in the insurance field highlights the 
growing part now being played by the visual 
medium in the training of agent and office per- 
sonnel as well as the many public information 
programs now being offered. The series will be 
concluded in the following issue. 


The Institute of Life Insurance 
Films Aimed at Publie Education 


* The Institute of Life Insurance, supported by 
160 life insurance companies in the United States 
and Canada, is a central source of information 
on life insurance and the insurance business. It 
acts as an information bureau for the general 
public, as well as a source to which life insur- 
ance companies may turn for information about 
public viewpoints toward their business. 

In the first of its objectives, that of represent- 


ing the life insurance industry to the public, — 


the Institute has developed a considerable film 
program, which, along with such complementary 
materials as booklets, charts, news service re- 
leases and statistical services, is aimed at provid- 
ing the public with a clearer concept of life 
insurance and what it means to them individual- 
ly and to the social and economic development 
of the nation. 
Real Life Story of Agent Featured 

Five films are currently in distribution under 
the Institute's aegis: For Some Must Watch, 
produced in 1949 by the International Film 
Foundation, is the principal feature of the Insti- 
tute’s program. It is based on the actual story 
of an agent in Oneida, New York, and shows 
how his understanding. knowledge and hard 


work helped many of his townspeople in’ their 
troubles. Other Institute films are The Search 
jor Security, produced by Audio Productions in 
1946; American Portrait, produced by Wilding 
Picture Productions in 1940; Life Insurance 
Occupations, produced by Vocational Guidance 
Films in 1948; and Sharing Economic Risks, 
produced by Coronet Instructional Films in 
1947. Institute films are distributed by Associa- 
iion Films, Ine. 

The Institute's film program has thus far 
achieved 31.705 non-theatrical screenings and 
reached an audience of 12,530,394 people. 248 
television showings have reached an estimated 
16,581,020 additional people. 

Filmstrips Now Important Aids 

Filmstrips are now an important part of the 
Institute’s educational program. Four strips are 
being offered for sale, either in black and white 
($10 for the series) or color ($15). Titles are 
How Lije Insurance Began, How Lije Insurance 
Operates, How Life Insurance Policies Work 
and Planning Family Life Insurance. 

Heading up the Institute of Life Insurance's 
film activities is Edward L. Rasch, whose de- 
partment is part of the Educational Division un- 
der Director Edward Benjamin Burr, ye 


Last Date” 
a Major Contribution to Safety 


Lumbermens Mutual's 


* Since its establishment in 1912, Lumbermens 
Mutual Casualty Company (assets of more than 
112 million) has grown to be one of the largest 
casualty companies in the world. For a good part 
of its business life the company has thrown its 
(CONTINECED ON THE FOLLOWING PACE) 
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Lumbermen’s trafic safety winner .. . 


Lumbermens Campaigns vs. Teenicide: 
(CONTINUED FROM THE PRECEDING PACE) 


best promotional efforts behind a continuing 
safety educational program which has featured 
handsome brochures, consumer ads, and posters. 

It was (and is) all good, solid material. How 
long does it take a car traveling 60 miles an hour 
to stop after the brakes are applied? Lumber- 
mens’ literature has the answer and it is pre 
sented so clearly and forcefully that almost 
anyone can understand, Trouble is, does this 
literature always reach the people who most need 


ut? 


“Last Date” Wins Safety Film Awards 

In 1949 Lumbermens decided to go beyond 
the statistics and exhortations, Wilding Picture 
Productions was commissioned to produce a film 
that would reach and influence a segment of the 
population whose accident rate was steadily in- 
creasing the teen agers 

Feeling that their job was insurance and not 
motion pictures, Lumbermens gave full responsi- 
bility to Wilding and abided by the result. It 
was a happy decision. For after six months of 
production effort from a Bruce Henry seript, 
Last Date entered the field of safety films to win 
critical honors and an audience that thus far 
numbers more than 14 million 

Its story tackled the teen-agers’ reasons for 
reckless driving. lt tried to introduce, without 
overt preaching, an effective check on a boy's 
natural desire to show off by placing some of the 
responsibility on the shoulders of the girl accom- 
Purely an attitude film, Last Date 
displayed plenty of drama as well. 


panying him 


Sergeant Bruce who opens each film, narrates 
it, and helps to tie all thirteen into a unified 
whole 

Sergeant Bruce Reporting was produced by 
Traffic Safety Films, Ine., Glendale, Calif., in co- 
operation with the Los Angeles police department 
and is distributed by United World Films on a 
rental basis. An estimated four million persons 
already have seen the film. The entire package 
may be purchased for $136.50. 

In all, Lumbermens Mutual is quite happy 
with its film program. The films certainly have 
been of service to the public, not to mention a 
strong means of building public relations. 

Earle Heffley, of the public relations depart- 
ment, takes care of the company’s film activities 
with the assistance of Lorraine Reid. Rg 


Film Pioneer With New Ideas 
Is Metropolitan Life Insurance Co. 


The subjects of some of Metropolitan's early 
health education films stand as monuments to 
health battles long since won. The first film, 
One Scar or Many, was produced in 1922 to per- 
suade people to be vaccinated against smallpox. 
In 1926 came New Ways for Old, dealing with 
diphtheria. Several years later, an excellent film 
on pneumonia was produced and widely shown 
before the antibiotics began to cut the disease 
down to size. 

During those early years, there were other 
Metropolitan health films, too 
physical examinations, on overweight, and an- 
other summing up progress in the fight against 


on periodic 


disease. 

In addition to its early start in the field, the 
Metropolitan health film program has been 
marked by its distinguished co-sponsors includ- 
ing the U.S. Public Health Service, and the 
American Medical Association. Another of its 
characteristics is the active effort to have the films 
shown in theatres before they are generally re- 
leased in the l6mm version. But perhaps the 
most important feature to the users is the wealth 
of supporting material provided to aid school and 
club groups in presenting a well-rounded pro- 
gram when the film is shown. 

Total audience for Metropolitan's health and 
safety films has now exceeded 166 million which 


Insurance and the Visual Medium: 


does not include the increasing millions of people 
who see the films on television. Each year the 
audience is increased by from 4to-5 million with 
an even larger number of television viewers. 

An excellent example of the Metropolitan film 
procedure is the use of its most recent film, 
Losing to Win, in the company’s extensive 
weight control program. Theatrical showings of 
the film are promoted state by state, usually 
gaining an audience in at least 35 per cent of the 
theatres, and in some states well over 50 per 
cent. Frequently the state health officer and the 
state medical society write supporting letters to 
theatre managers recommending a showing. As 
soon as the theatrical program is completed 
which usually takes from three to five months, the 
l6mm version of the film is offered through the 
company’s district offices and through its wide 
contacts in the health field. A prepared speech 
on the subject is available for delivery by a local 
authority. Program suggestions are included to 
add fun and point to the proceedings. Pamphlets 
on overweight are provided without charge for 
audience distribution and a number of exhibits 
on the subject are also available. 

In addition to its sound films, Metropolitan 
also offers a series of filmstrips on health sub- 
jects. One set of these, on Health Heroes, is 
widely used in the schools. Others on specific 
diseases are also in demand for parent groups 
as as teaching purposes. 


John Hancock's Photographic Dept. 
Produces Useful Institutional Films 


* John Hancock Mutual Life Insurance Com- 
pany has sponsored several interesting films pro- 
duced by the company’s Photographic Bureau 
under Alan F. Lydiard. Faith in Our Future tells 
of the company’s Hancock Village housing de- 
velopment near Boston, emphasizes the coopera- 
tive living of the community as a counterpart of 
the old New England village. On These Founda- 
tions traces the history of the site and the story 
of the construction of Hancock’s big new office 
building in Boston. 

John Hancock invites requests for both films 
from its home offices in Boston, likes to ring in 
its local agents wherever possible for such sales 
promotion benefits as may be derived. Ge 


Millions Are Still Seeing lt 
That the picture has been a success is testified 
to by not only the millions who have seen it 
through the distribution facilities of Modern 
Talking Pictures Servier, but also by the 500 
prints which have been sold. Lumbermens’ 
agents have found it one of their most useful 
means of building community good will. 
Another approach to inculeating in young peo- 
ple sound attitudes toward safety is Lumbermens'’ 
second venture into the motion picture field. Re- 
leased in LOSL, this was a series of 13 separate 
six-minute films, each dealing with a general 
aspect of driving. Not technical in nature, the 
“how” of driving is subordinated to the “why.” 
Why should you exercise greater caution on a 
highway? Why does courtesy usually spell 


safety’ Such questions as these are answered by 


“Losing To Win” is Metropolitan Life's latest 
addition to its public information program. 


Weicut Controu is the theme of this new ani- 
mated color cartoon now being widely shown. 
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Pacific Mutual: A Notable Example 
of Success Through Sound Planning 

MONG THE LEADERS in fruitful employment 
A of the film medium is Pacific Mutual. One 

of the nation’s older life insurance com- 
panies, it numbers among its founders the leg- 
endary Leland Stanford, not to mention Collis 
P. Huntington of transcontinental railroad fame. 
In fact, Pacific Mutual's first policy was issued 
to Leland Stanford, and the proceeds of this 
policy enabled Leland Stanford University to 
survive through a serious financial crisis follow- 
ing Stanford's death. 

Perhaps something of Stanford’s and Hunting- 
ton’s pioneering spirit has persisted even in so 
conservative an institution as the West's best 
known life insurance company. Whatever the 
cause, Pacific Mutual has undertaken and is now 
reaping the harvest of one of the life insurance 
industry's more solidly planned and executed 
audio-visual programs, 


The Right Combination for Results 


Like every sound business enterprise, Pacific 
Mutual was faced by the necessity of obtaining 
the most for the budget dollar. It turned, there- 
fore, to a consideration of how to spend that 
money so as to secure maximum results with 
the competitive spirit of a quarterback and the 
icy calculation of a chess player--a combination 
which may comprise, as much as anything, the 
elements of business success under the American 
enterprise system. 

To make sure of getting the most results for 
the least money, the company set up three prin- 
ciples for the employment of the new medium: 

1. Concentration. Instead of scattering dol- 
lars and effort, concentrate them on one clear- 
cut objective. 

2. Confidence. Take the producer into the 
client’s confidence on the same professional basis 
as a lawyer or doctor. 

3. Combination. Rather than add film to an 
existing operation, re-study and re-plan the op- 
eration until it becomes one completely inte- 
grated process with film at the core. 


Training Is Centered on Package Plan 


The operation selected was what Pacific Mutual 
calls the “New and Unusual Savings Plan” 
N.U.S.P. for short. N.U.S.P. lies at the founda- 
tion of Pacific Mutual selling. It is an insurance 
“package” combining life, accident and health 
insurance which is easy to understand, to explain 
and to sell. It is the program on which the new 
Pacific Mutual agent cuts his teeth—his basic 
training, so to speak—and over the years the 
technique of selling it and the method of teaching 
men to sell it had been worked out to letter-per- 
fect detail. 

The bottleneck lay in the training, a time-con- 
suming, energy-absorbing routine which over- 
loaded supervisors and General Agents already 
fully burdened with the operational tasks of run- 
ning their agencies. Faster, better training would 
result in faster production and consequent higher 
incomes sooner for new agents, with the attrac- 
tion of the most desirable type of man the auto- 
matic result. 

This, clearly, was the point for concentration. 
Pacific Mutual decided to throw its full weight, 
so far as the visual medium was concerned, into 
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A thoroughly planned sound slidefilm program aids Pacific Mutual agents. 


this one direction; give the program the neces- 
sary broad scale field testing: and then evaluate 
the results with the same cool attitude it would 
take toward the development of a new mortality 
table. 

Concentration implies client-producer confi- 
dence. Rocket Pictures, Inc., was given the full 
responsibility it needed to do the best job of 
preparing the films. Pacific Mutual retained re- 
sponsibility for defining objectives, formulating 
policy and developing the training material on 
which the films were built. Collaboration was 
close, and give-and-take frequent, between both 
parties. 

Here Are the Visual-Manual Elements 


The result was a balanced combination of a 
completely rewritten set of training manuals, a 
detailed day-by-day and hour-by-hour training 
schedule and eight sound slide films ranging in 
length from fifteen to thirty minutes each. 

The films covered seven major subjects: 
Prospecting; Approach; Problem Identification; 
Problem Fixing; Solution; Close; Meeting Ob- 
jections. 

Each film contained four common elements. 
The first was the use of the same cast of charac- 


Paciric Mutuat’s PLan enables men to bring 
the prospect a “packaged” protection. 


ters throughout the series. The feeling of one 
continuous sale was preserved, so that the im- 
pression was created of a dramatic story told in 
episodes throughout the new agent's training. 
Instead of “Will the hero get the girl?”, the 
suspense consisted of “Will the agent get the 
order—and how?” 


Films Take Agent Behind the Sale 


The second element was that of pyschological 
analysis. Experience teaches N.U.S.P. agents 
that the result of a properly conducted N.U.S.P. 
sale is much like pulling the trigger of a loaded, 
well aimed gun. But control of a selling situa- 
tion also depends on knowing why it secures 
such results. 

Each film, therefore, devotes nearly as much 
attention to what goes on in the prospect's mind 
as to the conduct of the sale itself. For example, 
two films were necessary to explain Problem 
Identification. One, a fifteen minute film, depicts 
the agent’s presentation. The other, a thirty-min- 
ute film, analyzes the prospect's inner reactions 
as he listens. 

The third element was the use of the cartoon 
technique. Several films with a total running 
time of nearly three hours can grow boring, even 
if seen at the rate of one or two a day. More im- 
portant, however, the illustration of thoughts and 
feelings calls even more for the artist than the 
photographer. 

The fourth element was merely that dictated by 
the need for continuity. Each film opens with a 
brief review of the stages already covered, and 
ends with a very short indication of what is to 
come. 


It's the Sales Results That Count 

Now, what of the results? 

Any sales operation has something in common 
with war, in that the results begin on the firing 
line. 

The new audio-visual N.U.S.P. training pro- 
gram was released to the Pacific Mutual General 
(CONTINUED ON PAGE SIXTY-THREE) 
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ON “MEET THE PRODUCER” 


Picture Maker With a Mission 


VRINCRETON FILM 


1851 an obscure 
Indiana, one John published an ar 


ticle in a local newspaper We have long 


since forgotten the article, but one phrase it con 


CENTER PUTS 


citizen of Terre Haute 


Soule 


revolution. It was the 


West 


For each succeeding generation 


tained began a ringing 


challenge too young man 

Soule's slo 
gan has had a particular application, With the 
growth of the giant motion picture industry in 
Holly wood the byword of thousands 
of skilled artists and technicians. But, in 1940, a 
young movie-maker, Gordon Kaox appeared to 
He came out of the West, 
from Hollywood, and headed East. His object 
te apply the knowledge and skills of W est { oast 
moviemaking to the motion picture industry in 
the bast 


he re versing the tide 


a thorough background 


His we apons 


of motion picture production, and an earnest 


zeal to employ the medium with distinction 
Physical Plant 
on the 


a First Objective 
outskirts of New 


stands an Hnposing new thirty-two room 


Princeton, 
le 
Colonial 


wooded acres 


structure surrounded by one-hundred 


This is The Princeton Film Cen 


ter, Inc. Representing an investment of twelve 


years labor, and an outlay of five hundred thou 
sand dollars in building and equipment, it is the 
outer evidence of the fulfillment of Gordon 
Knox's dreams 

When lexas born Knox first arrived in New 
York City from Hollywood, the 


fronted him 


seene that con 


was not encouraging. He realized 
that his success depended upon producing qual 
ity pictures with reasonable budgets. But costs 
in the city were inordinately high, available fa 
etlities inadequate and at the best makeshift. 
that the 


conditions in New York were not conducive to 


Furthermore, he saw heetic working 


obtaining the best results from artists working 
in a primarily creative medium 


Knox's solution to the problem was bold and 


This-handsome Colonial structure 


AL DIENCE FIRST IN FILM PLANNING 


town of Princeton, he 
found a site that answered all of his demands 


unique. In the historic 
sufheient space to build one of the East's most 
complete motion picture buildings; easy accessa- 
bility of locations for exterior shooting; and the 
possibility of producing motion pictures with- 
out the harassments and distractions of the big 
city savings which could be reflected in terms 
of higher production values. 
Films Directed to the People 

These last two requirements were particularly 
important in Knox's thinking. Some years ago 
he stated, “All motion pictures are directed pri- 
toward place the 
whether this be through the means of entertain- 


marily one audience— 


ment or education, Pictures are made in terms 
of people made by people for people. The suc- 
cessful producer must know people, must pro- 
vide the most ideal conditions for people to work 
and, consequently, obtain the most ideal results 
for audience reception.” 

This brief statement hints at the humanistic 
philosophy which lies beneath Knox's attitude 
toward his role as a producer and a creator. His 
viewpoint was an important factor in the out- 
standing success he achieved with his first inde- 
pendent film, Sons of the Conquistadors 

This documentary, in color, effectively drama- 
tized espisodes in the life of a young New Mexi- 
can boy of Spanish origin. The producer's treat- 
of the rituals of New Mexican life, en- 
riched with colorful traditions of the past, and 


confronted with momentous conflicts of the pres- 
won for him an Academy Award nomina- 
Made for The Ofhee of the Co-ordinator of 
Inter-American Affairs, the film was later pur- 


thon 


chased by Metro-Goldwyn-Mayer and given ex- 


tensive theatrical release as one of their own 


short subjects 
Pearl Harbor, and the advent of World War 
The 


Princeton Film Center's activities 


houses the Princeton Film Center 


Meret Gorpon Knox, president and executive 
producer of Princeton Film Center 


directed entirely toward the making of films for 
the war effort. It was at this time that the Center 
gained distinction in the making of films for 
aviation. Then, and in later years, Boeing, Me- 
Donnell, Grumman, Bell, Fairchild and the CIAA 
were some of the outstanding aviation concerns 
that turned to Princeton for their picture mak- 
ing. 

The immediate post-war period brought prob 
lems of re-orientation. The sudden demise of war 
contracts necessitated the search for new mar- 
kets. It was not long after this that The Film 
Center was contracted to undertake a remark- 
thle and ambitious motion picture project. 


Venezuelan Project a Major Task 


\t the instigation of the British and American 
oil companies in Venezuela, the Film Action 
Committee of the Petroleum Industry of Vene- 
zuela was organized. It was this organization 
that selected The Film Center to produce a series 
of theatrical documentary films depicting the ad- 
vances and achievements of the South American 
republic. The over-all plan called for the making 
of pictures over a five year period, with an 
eventual annual budget of one million dollars. 

The task of organizing such a film-making ex- 
pedition was enormous. “ot only Venezuela's 
cities and villages were to be filmed, but its 
wild mountains and jungles as well. A veritable 
Film Center caravan set sail from New York in 
1947, headed for the Venezuelan port of La 
Guaira. Included in the motorized equipment 
was a mobile dormitory coach, especially built 
for the Center. This giant vehicle slept ten men. 
contained its own air-conditioning and water- 
filtering units, a radio-telephone, as well as a 
complete galley and lavatory facilities. In addi- 
tion, the caravan included a Western Electric 
sound truck, a generator. a truck for lighting 
and grip equipment, and station wagons and 
jeeps. 

During this period, Gordon Knox became an 
international commuter. making sixteen round 
trips between Princeton and Venezuela in a pe- 
riod of eighteen months. When political changes 
and a decline in the oil market concluded the 
Venezuela venture two and a half years later, six 
films remained to mark the beginning of a new 
period in the Film Center's young history. 

he Film Center has also looked for new film 
outlets to bring its pictures to the people. A dis- 
tribution department was already in operation 
throughout the country, providing the Center 


with direct contact to audiences. For Gordon 


Knox this meant direct contact with people and 
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PRINCETON Caravan on location during film 
project on | enezuelan oil. 


the opportunity to analyze their needs and reac- 
tions. Eventually, the search for new outlets led 
to the medium that was beginning to affect the 
entire industry —television. 

Meredith Acquires Minority Interest 

In L951, the Meredith Publishing Company of 
Des Moines, lowa, publishers of Better Homes 
and Gardens Magazine, purchased a minority in- 
terest in The Princeton Film Center. Meredith’s 
strong interest in television was already evi- 
denced by their ownership of two television sta- 
tions, WHEN in Syracuse and WOW in Omaha. 
Later they added KPHO in Phoenix to their 
holdings. 

With the impetus provided by additional capi- 
tal from the Meredith purchase of stock, Gor- 
don Knox announced the intention of The 
Princeton Film Center, Inc., to produce its own 
television packages, as well as continuing the 
production of sponsored films for individual 
clients. 

Recently, in association with David Lown, the 
Center completed a new television series, The 
Handyman, featuring Norman Brokenshire. Im- 
mediate production plans call for the making of 
other new television series, including a weekly, 
half-hour dramatic program. In addition to this 
independent production, the Center has been 
active in producing special television films for its 
clients, including television commercials. 

The Film Center's progress in television is only 
part of its extensive operations. Production of 
sponsored films and documentaries continues 
to comprise a significant portion of the organi- 
zation’s activities, Current productions have list- 
(CONTINUED ON PAGE SIXTY-FOUR) 


Fitm Cenxrer recording studio and pre- 
view theatre has Western Electric sound system; 
l6mm and 35mm projection. 
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CASE HISTORIES OF BUSINESS FILMS 


acts on Lubrication 


STANDARD OIL AIDS THE DRIVER 


* The Standard Oil Company of Indiana does 
an effective job of selling its services through 
The Why of Automobile Lubrication, a 16mm 
sound and color film that helps teach automobile 
owners the rudiments of proper lubrication. Oil 
and grease are personified (Mr. Lube Oil and 
Mr. Grease} as animated characters who do bat- 
tle with the dirt and grit that help to consign a 
car to an early junkyard. 

Riding a piston ring up and down a cylinder 
wall while wielding a broom on foreign deposits, 
Mr. Lube Oil portrays the highly specialized jobs 
a motor oil must perform in an engine. Pictured 
caught in the squeeze between hypoid gear teeth 
in an automobile differential, he tells the story 
of extreme pressure additives which fortify gear 
lubricants. Heavy, happy Mr, Grease also illus- 
trates the protective job that automotive greases 
must perform on wheel bearings, and on chassis 
points by keeping out water and dust. 

Animation combined with use of cutaway 
working models shows how the moving parts of 
an automobile function, what a fine mechanism 
a car is, and what lubrication does in protecting 


vital parts against wear. A motorist is told in 
simple terms why and how to take better care of 
his car. 


Live sequences are included in the film. 
“Dusty” Short of Rockford, IIL, a Standard 
dealer and service man, plays his daily role serv- 
icing customers’ cars. A chemist demonstrates 
how carbon deposits are prevented from blocking 
oil passages by use of a “dispersant” additive. A 
mechanic and engineer inspect the clogged rings 
and grooves of a piston from a dirty, poorly 
lubricated engine. 

The Why of Auto Lubrication was produced 
by Jerry Fairbanks, Inc., Hollywood, Calif. 
Musical score is the work of Eddie Paul, Acad- 
emy Award winner and musical director for 
Fairbanks. Lip movements of the animated 
characters are synchronized with the talking, 
singing roles of oil and grease and their enemies. 
The film is narrated by radio announcer Ken 
Carpenter. 

This is the third in a series produced recently 
by Standard Oil Company (Indiana) in which 


animation is used with live scenes to tell the story 
of gasoline and lubricating oil. It follows Gaso- 
line’s Amazing Molecules, which tells how gaso- 
line is made, and Lubricating Oil's Amazing 
Vole: ules, whic h shows how all kinds of lubri 
cating oils are manufactured. 

Like the other films in the series, Automobile 
Lubrication will be distributed by the U.S. Bu- 
reau of Mines. It is also available from Stand. 
ard’s public relations department at Chicago or 
from the advertising-public relations representa 
tive in each of the company’s 26 sales field ofhees 
serving the 15 midwestern states where Standard 
of Indiana does business. 

Three versions of the picture have been pro- 


duced, differing in the editing of some scenes and 
narrative to meet the requirements of the audi. 
ences for which each is designed. y 


Horse ano Bucey are insufficient to 
handle 50 million cars now crowding U.S. high- 
ways and streets (see GE review below). 


Evolution in Traffic 


GE CITES PROBLEM IN NEW FILM 


* One wit described the American home as 
“that place where one half of the family is shel- 
tered while the other half has the car.” The jibe 
may contain something less than the whole truth, 
especially since the advent of television, but it 
defines the attitude of a people whose children 
know their cars before they can name their 
presidents. 

In General Electric's Going Places (\17-min- 
utes, sound and color) the narrator puts it dif- 
ferently: “There's nothing like a car and fifty 
million Americans can’t be wrong.” But as more 
people every year leave the old home town for 
the big city, as apartment buildings bulge, and 
parking lots strain at their 75c-an-hour seams, 
those millions of automobiles present a most 
serious civic and social problem. 

Trafhe congestion, the film points out, is more 
than a line of cars snarled in bumper-to-bumper 
confusion. It also can mean jangled nerves and 
hot tempers which result from stop lights, one 
way streets, filled parking lots, no parking signs, 
wrinkled fenders, dead-end streets, blaring horns, 
and late appointments. 

Offering no pat solutions, GE's new transit 
picture (a follow-up of its earlier Lifestream of 
the City) defines the problem and outlines steps 
(CONTINUCED ON THE FOLLOWING PAGE) 
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= CASE HISTORIES 


OF RECENT BUSINESS PICTURES 


(CONTINUED FROM THE PRECEDING PAGE) 


which must be taken if people in our cities are 
ever to hoe transported efhiciently Main theme 
is that the movement of people, not vehicles, is 
the key to selving trafle headaches. Along with 
a page brochure. Going Places is designed to 
give transit management some ammunition to 
help win public support for a sound approach 


to the problem 


Good Public Transportation Is First 


Arguing that an efficient transportation sys 
tem has a direct bearing on every citizen, the 
film pleads for community planning that begins 
with an efficient public transportation system 

To show the historical relationship between 
modern transportation and the growth of indus 
trial centers, the picture traces the evolution of 
today's automobile from the horse and buggy 
and documents the emergence of a cosmopoli 
tan city from what once had been a country 
village 

Animation is used to illustrate one practical 
approach toward easing tempers as well as traf 
fie. One motor bus is shown to carry as many 
persons as all the cars that can be jammed into 
a city block 
transportation per trip to eliminate the need for 


one trolley coach provides enough 


as many as 50 parking spaces in a downtown 
area; a modern streetcar can handle enough 
trathe each day to remove hundreds of cars from 


heavily jammed iphborhoods 


Shows Civie Successes and Failures 


lax 


methods used sinee the war to alleviate trafh« 


The “Going program also reviews 
problems and cites case histories which analyze 
successes and failures of cities which have pro 
moted the previous Lifestream of the City. Audi 
enee groups are given new ideas and suggestions 
to help them attack the trafhe problem 

Both film and manual may be obtained from 
wy GE apparatus sales office or at the « ompany s 
ulvertising and sales promotion department in 
Schenectady, N.Y 
gle screenings or it may be purchased outright 


at its cost of $165 bad 


It may be borrowed for sin- 


Greater Use or Cars for everyday ac 


tivities is making city trafic congestion more 


erttical than ever before. 


Baeatu-Takinc Scenery of the Southwest is a 
feature of the 1952 Mobilgas film. 


Sweepstakes WINNER was a Mercury Monterey 
and its entrant is shown receiving trophy. 


Suspense and Scenery Win This Event 


“CASE OF THE MILEAGE MASTERS” 


ach New Year, the highly competitive mo- 

tor car industry strives to outdo itself in 

automobile design and mechanical im- 
provements, Each year these new models are 
invited to show their 


performance and fuel 
mileage capabilities 


under “average driver” 
conditions in the an- 
nual Mobilgas 


Econ- 


omy Run sponsored on 
the West Coast by Gen- 
eral Petroleum  Cor- 
poration, a Secony- 
Vacuum Company. The 
1952 Economy Run 
covered 1415 miles in 
a three-day run from 
Los Angeles to Sun 
Valley. The story of 
that epic journey, from 
start to finish, is re- 
corded in another 
sponsored film record 
titled The Case of the 
Vileage Masters. The film is in color and runs 
minutes 

This pictorial record of the Economy Run was 
filmed by Cate & MeGlone, who also turned out 
last year’s Joseph Doakes and the Five-Quart 
Gallon 


the two are entirely different films. Supervision 


Though they cover the same basic event, 


of both films as well as general public relations 
arrnagements for the Run itself are under the 
direction of West-Marquis, Inc., General Pe- 
troleum’s agency. John J. Hennessy of the agency 
supervised the film. 

The resulting film is not only a fascinating 
record of the whole operation (which inciden- 
tally takes 10 months of planning in advance) 
but has plenty of dramatic suspense, human in- 
terest and some of the finest scenery in North 
America. The Run covers Southern California, 
through Palm Springs and the desert to the 
Grand Canyon, thence north through Utah and a 


Unvermine Mar or rue 1952 Run at General Pe- 
troleum offic es u here press learns the direction 
of the 1415 mile Economy trek. 


SHOWS 1952 MOBILGAS ECONOMY RUN 


detour through Zion National Park to Salt Lake 
City. The third day’s journey brought the cara- 
van of 26 competing sedans and numerous ob- 
server cars to the terminus at Sun Valley, Idaho. 
The underlying plot 
theme points up safe 
driving habits for two 
fortunate young teen- 
agers selected as guests 
of the Run. It is sig- 
nificant that every mile 
of this trek has to be 
covered with an eye 


toward economical op- 
eration and a safe fin- 
ish. It is gas economy 
that is the final decid- 
ing factor. 

To cover every 
phase, Cate & MeGlone 
of five 
cameramen and five 
camera cars on the run 
itself. One of these 
carried a special speed- 
ometer camera combination. In addition the 
start of the run was covered by another «ew and 
additional footage was shot in Sun Valley by 
the Union Pacific's photographer. O:¢ of the 
high spots of the picture coverage is an aerial 
sequence filmed over the Grand Canyon by Ed 
MecGlone. 


used a crew 


\ Mercury Monterey sedan topped the field to 
win the Sweepstakes Award with a 59.7118 ton- 
miles-per-gallon average for the full trip. The 
Mercury's actual 
25.4093 miles per gallon. The two client repre- 


over-the-road mileage was 
sentatives most concerned with the event and the 
picture were Clarence S. Beesemyer, executive 
vice-president of General Petroleum and Frank 
Distribution 
of the picture is being handled through all three 
of the Flying Red Horse companies. Script for 
The Case was written by Walter Wise. "a 


C. Meunier, advertising manager. 
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IF YOUR FILM PROBLEM IS... 


NEW YORK STOCK EXCHANGE 


“... to inerease public confidence in 
the New York Stock Exchange and to 


explain its function in our economy...” 


KAISER ALUMINUM 


AND CHEMICAL CORPORATION 
CON iCe, Ed “... to portray clearly and simply the 
oe methods used in processing and sup- 


plying aluminum to fabricators . . .” 


OU JUST PLAIN GENERAL ELECTRIC COMPANY 
“...to provide an entertaining but sci- 
Oo U ts entifically accurate explanation of the 

eee 


nature and uses of nuclear energy . . .” 


“TAKE A LOOK AT TOMORROW" 


ANIMATION IS YOUR BEST BET! 


Our permanent staff of top-flight cartoon artists can give 


animated screen “life” to the most difficult static and 


““A’ IS FOR ATOM" 


abstract ideas. Why don’t you let animation do a job for you? 


60 East 42nd Street 


201 No. Occidental Blvd. 
New York 17, New York 


Los Angeles 26, California 
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use STEREO! 


... better for 
presenting & 
selling your 

products... 


use BRUMBERGER 
STEREO EQUIPMENT 


Noe better for viewing, 
protecting & carrying your 
valuable transparencies 


bi Brilliant three dimensional pictures at your fingertips. Optic- 
4 STEREO ally ground ond polished lenses, pin-point focusing , 
4 battery operated with push-button switch. Lightweight, hord- 
impact Polystyrene (practically unbreakable). Takes all stand- 
VIEWER ord 1% 4° stereo mounts 


#1265 Viewer (less batteries) List $9.95 


Completely portable all-steel file, holds 50 metal or gloss 
binders ‘or 125 cordboord mounts), in groups. Has scratch- 
proof comportment that holds your Stereo Viewer. A hand- 
some, complete unit-in-one designed especially for the 
solesmon who needs o compact, lightweight soles kit. 


File List $3.95 


The only all-stee! binders with gloss, that automatically center 
and align your tronsporencies. No kits, jigs, tope or mosks 
required. Accurate prongs hold film correct for viewing in 
standord projectors or hand viewers. Simple snap assembly. 
#1166 Box of 24 sets list $4.50 


Pot. Pend 


BRUMBERGER 


34 THIRTY-FOURTH STREET, BROOKLYN 32, N. Y. 


H. W. Lange Will Demonstrate 

Film Methods to Safety Engineers 
Hanky W 
manager of Sanna, Ine 
before the 4th 
Congress and Exposition in Chicago 


production 
. will speak 


National Safety 
Mak 
This 


under auspices of 


on October 24 on the subject, “ 
ing Pictures for 
safety conclave, 
the National 


Safety.” 


SAFETY COUNCIL, is 
the world’s largest annual gathering 
of safety experts. 

held 
October 20 
through 24th in five of Chicago's 
largest hotels and will attract thou- 
sands « f de ley 
ing industries of the 


Sessions this year will be 


concurrently from 


rates represe lead 
. Canada, 
end foreign lands. 


Mr. Lange, 


production during the past 12 years 


who has supervised 


of many motion pictures and slide- 
films on safety subjects, will give a 
practical demonstration of methods 
which safety engineers can use to 
make photographs put life into a 
safety program. 

He will speak in the Gold Room 
of the Congress Hotel at 9:45 
o'clock on Friday morning, October 
24. Presiding at the session will be 
A. J. Naguin, safety counselor, of 
New Orleans Public Service Ine.. 
New Orleans, La. 

New Members Elected to A-V 
Institute's Board of Governors 


* Five new members of the board 
of governors of the National Insti- 
tute for Audio-Visual Selling have 
been announced by Jasper Ewrne, 
president of the NaTIONAL Aupto- 
Visuat Association. The five, who 
elected by the NAVA board 
Carl G. Schreyer, 
vice president and sales ‘manager 
of the Bell and Howell Co., Chi- 
cago: Ben Peirez, president of 
Viewlex, Long Island City, 
New York: Gilbert Heck, sales 
manager of Da-Lite Screen Co., 
Carroll M. Hadden, Had- 
den Films, Louisville, Ky.; and 
John C. Kennan, vice-president, So- 
ciety for Visual Education, Ine., 


were 


of directors, are: 


Chicago; 


Chicago. 

With the exception of Hadden, 
who was elected for a one-year term 
to fill a vacancy on the board, the 
others all will serve for three-year 
terms. Four members of the twelve- 
man board are elected each year, 
serving on overlapping three-year 
terms. The members of the board 
are elected by the NAVA board of 
directors 

Other members of the institute 
board of governors are: Frank E. 
Creasy, Motion Picture Supply Co.. 
Richmond 21, Va.: Jerome K. Kint- 
ner, Photo and Sound Co., San 
Franc isco Calif.; Richard W. 


Schmader, American Optical Co., 
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Chelsea, Mass.; Malcolm P. Ewing, 
Jasper Ewing and Sons, Jackson, 
Miss.; Adolph Wertheimer, Radiant 
Manufacturing Corp., Chicago; Ed- 
ward F. Arendt, Swank Motion Pic- 
tures, St 
Hazel Calhoun 
Co., Atlanta, Ga. 
RCA Distributors Awarded for 
“Outstanding Sales Performance” 
* Eight RCA visual products dis- 
tributors received awards for out- 


. Louis 5, Mo.; and 
Sherrill, Calhoun 


standing sales performance during 
the year at the annual sales dinner 
held at the Bismarck Hotel in Chi- 
eago during the 1952 convention 
and trade show of the National 
Audio-Visual Association. More 
than 100 distributors, field sales 
representatives, and home office 
staff members of the Visual Prod- 
ucts Section of RCA Vicror’s En- 
gineering Products Department at- 
tended the event. 

Award winners were: Theodore 
Brice, Brice Sales, Flint, Mich 
John Ceglowski, Northwest Projec- 
tion and Supply, Minot, N. D.; 
Stephan A. Fowler, Community 
Film Service, Sioux City, lowa: E. 
P. Guerard, Palmetto Pictures, Inc.. 
Columbia, S. C.; Kenneth K. Kil- 
han, K. K. Killian Co., Hempstead, 
N. Y.; Charles G. Knight, Knight's 
Library, San Diego, Calif.; Edward 
Stange, Valley Studio and Camera 
Supply, Turners Falls, Mass.; and 
Robert J. Walker, Sound Photo 
Equipment Co., Lubbock, Tex. 

The premiere showing of a new 
sales aid film in color, called You're 
the Producer, and a screening of 
the first in a new series of l6mm 
projector servicing films were fea- 
tures of the sales meeting. Among 
RCA Vicior officials attending the 
meeting were H. A. Renholm, RCA 
Victor's Chicago regional manager: 
\. R. Hopkins, general sales mana- 
ger, and J. P. Taylor, manager of 
advertising and sales promotion, of 
the Engineering Products Depart- 
ment: J. F. O'Brien, sales manager, 
and R. A. Teare, product manager, 


of the theatre, sound, and visual 
products section; and J. J. Dostal, 
sales manager, and R. T. Van Ni- 


man, product manager. of the vis- 
ual products group. 


Booklet on Film Care Available 

of film han- 
dling are described in a 10-page 
booklet published by Myrincer & 
Cassecperry, Inc.. Long Beach, 
Calif. Entitled “Instruction for 


@ “Do's” and “don'ts” 


Care and Protection of Films.” the 
booklet is a concise exposition of 
the right way to meet film handling 
situations. 
from Mytinger & Casselberry. Inec.. 
Long Beach, Calif. 


A copy may be obtained 


1724 Santa Fe. 
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COMBINATION 
SLIDE, SINGLE AND 
DOUBLE FRAME STRIP 
FILM PROJECTOR 


‘ You can you can't buy better! No other 
Exclusive viewles feats rector 4 the brilliance of the exclusive Viewlex Light Multi- 
Cannot scratch YOU! plier” optical system. No other projector is 80 delightfully easy 
«tier Opti \ System yse—s° trouble-tree—*° quiet in operation: 
The famous Viewlex LIFETIME guorantee added its obvious 
inger NP ous fromin advantages dictates VIEWLEX your choice for slide Of 
projection before sizeable audiences Thousands schools, churches 
ciency - 
11" projection lenses ovoilable quality ond unsurpo® 
LEV motor FAN COOLED 
35-01 QUEENS Bou ARD 5” Luxtor profession?! 
LONG ISLAND CITY 1,N.¥- projection 
400 Watt Proyecto" Lomp 
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quake special.” 
— ARTHUR A. DE TITTA 
Movietone News 


“it is unusual to find a group of people willing to 
do anything in their power to make the program 
successful."’ 

— W. J. PARRY, JR. 
Sportsvision, Inc. 


“Your service is unbelievable."’ 


— MERLE JONES 
Columbia Broadcasting System 


Color Prints 


+ BAW Daily and Release Printing 
B&W Developing 
BAW Reversal Work Prints 


+ B&W Dupe Negatives from Color or Reversal 
Originals 


lémm BAW Reductions from 35mm 


* Electronic Recording of Sound Tracks to Color 
Release Prints 


* Magnetic Recording Truck for Motion Picture 
and TV Production 


+ Expert Timing for Exposure Correction—Color 
or B&W. 


BOTH 16 AND 35mm COMPLETE FACILITIES 


CALL OR WRITE FOR OUR NEW 
COMPLETE PRICE LIST 


NORTH HIGHLAND 
OLLYWOOD 38, CALIFORNIA. 


Eastman Kodak Promotes 

Dexter Johnson, Edwin L. Gravel 

* Appointment of A. Dexter Joun- 
and Eowin L. GRAVEL as assist- 
ant directors of advertising at East- 
MAN Kopak Co. was announced 
recently. 

Mr. Johnson joined Kodak in 
1934 after doing advertising work 
in New York and Plainfield, N.J. 
He took charge of the company’s 
general window display advertising 
and later organized and was first 
supervisor of the advertising depart- 
ment’s exhibits division. In 1949 he 
was named general supervisor of 
New York and Chicago display de- 
partments and a short time later was 
placed in charge of all merchandis- 
ing operetions of the advertising 
department. 

Mr. Grauel was first associated 
with Kodak in 1930 and a year later 
was named assistant to W. B. Potter. 
He was later appointed business 
manager of the advertising depart- 
ment in charge of budget, planning 
and scheduling, accounting and cost 
control, media buying, and other 
business operations. 


Princeton Film Center Names 
Malcolm Scott N.Y. Sales Mgr. 

* Appointment of MaLcotm Scorr 
as New York sales manager of THE 
PRINCETON Fitm Center, INC., was 
announced recently by Jack Barlass, 
vice president. Mr. Scott was for- 
merly l6mm sales manager for 
RKO-Radio Pictures and Curiculum 
Films. 

Before entering the film business, 
he acquired experience in commer- 
cial, industrial, and sales organiza- 
tions. In Pittsburgh, Penn., and 
Newark, N. J., Mr. Scott was asso- 
ciated with the Bell Telephone Sys- 
tem. Subsequently he was affiliated 
with a manufacturer's representative 
for machine tools and measuring 
iustruments as well as being a sales 
manager of a die casting company. 


“Decision at Williamsburg” Is 
Colonial City's Latest Release 
* One-hundred eighteenth century 
paintings and drawings were col- 
lected by Colonial Williamsburg, of 
Virginia’s historic and well-publi- 
cized city, to make a l6mm sound 
and color film entitled Decision at 
Williamsburg. Covering 16 years, 
from the Stamp Act to the surren- 
der of Cornwallis at Yorktown, the 
picture dramatizes the causes and 
events of the American Revolution 
throughout the 13 colonies. It links 
the citizen-soldier of the revolution 
to the citizen-soldier of today, em- 
phasizing the people of one city 
Williamsburg. 

Two hundred and fifty stills are 


used to tell the story of Decision 
The historical paintings along with 
other scenes photographed in Wil- 
liamsburg were first filmed in color 
with a still camera. Color transpar- 
encies were then transferred to mo- 
tion picture film and an illusion of 
movement is given through handling 
of the motion picture camera, 

The idea for the Williamsburg 
film originated from a Department 
of Defense request for some means 
of utilizing, as training material, a 
color slide program which is shown 
regularly to visitors at the Colonial 
Williamsburg reception center. Dup- 
licating the slide program proved 
impractical and the motion picture 
was made instead. 

To be used by the Defense De- 
partment as part of its Information 
and Education Program for the 
armed services, the film scheduled 
for October release, will be dis- 
tributed by Colonial Williamsburg 
in l6mm for screening to schools 
and organizations as for television 
release. 

KNICKERBOCKER PRODUCTIONS, 
Inc., of New York, working with 
the Defense Department and the 
U.S. Army Signal Corps, produced 
Decision at Williamsburg. The film 
was written and directed by Lewis 
Baer, and adapted from an original 
script by Jack Weeks. Still photo- 
graphs were made by Burton Glinn 
and cinematography was handled 
by Rene Bras. 

News Reel Laboratory Films 
Amateur Racers at Watkins Glen 


* Two films were completed recent- 
ly and two others are “in progress” 
at the News Ree. Lasoratory, 
Philadelphia producer of 16mm 
films. 

Fire Control in Petroleum Mar- 
keting is a safety subject for truck 
drivers, service station men, ete., 
completed for the Atlantic Refining 
Company. The same company also 
sponsored Pro Football Previews 
for 1952 which will be used in its 
dealer meetings. 

Another picture being made for 
the Atlantic Refining Company is a 
complete record in color of the “In- 
ternational Sports Car Grand Prix” 
held at Watkins Glen, N. Y., Sep- 
tember 19 and 20, This is the well- 
known racing event among sports 
car enthusiasts which has revived 
road racing in America as it was 
known in Europe. It attracts a large 
group of amateur racers including 
such men as James Melton and Dave 
Garroway. 

Sixteen cameramen and sound 
men covered the six and six-tenths 
mile course through country roads 
and mountains surrounding Wat- 


kins Glen. 
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dictation— speeches 


Makes an easy-to-operate, low- 
cost dictation unit. Frees secre- 
tary for other duties! Permits 
you to perfect speeches before- 
hend by hecoring yourself os 
audience does! 


conferences — meetings 
The perfect “secretary” at con- 
ferences and meetings. Records 
the entire proceedings, word for 
word, for review and discussion. 


sales training 


Easier way to absorb sales in- 
struction, review important cose 
histories. Gives solesmen oppor- 
tunity to practice and improve 
soles technique. 
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Records children's voices, home 
talent, concerts, radio and TV 
programs, home movie continuity, 
even “talking letters” to friends 
and relotives. 


1952 


investment for you and your business 
Revere 


TAPE RECORDER 


| SA the miracle of capturing sound on tape this remarkable in- 
strument permits you to get more done with /ess effort at /ess cost as well as 


providing countless hours of pleasure and recreation at home. 


Incorporating a sensational new development—the “BALANCED- 
TONE” Control—with other exclusive electronic advancements, Revere 
has achieved a rich tonal quality heretofore obtainable only with pro- 
fessional broadcast equipment. Yet key-control operation is the easiest 
and simplest of any recorder. Included among its many outstanding fea- 
tures are 2 hours of recording on each reel, lightweight portability and 
magnificent styling. See your Revere dealer today for free demonstration! 


Revere T-700—Complete with micro- 
phone, radio attachment cord, 2 
reels (one with tape) and carrying 
ccc 
TR-800 — Same as above with built-in 
$250.00 


Special Studio Models—Speed 7.50 


T-10—Complete with microphone, ra- 
dio attachment cord, 2 reels (one with 
tape) and carrying case......$235.00 
TR-20—Same as above with built-in 
$260 


REVERE CAMERA COMPANY ™ CHICAGO 16, ILLINOIS 


BASS-REFLEX SPEAKER 


For use in auditoriums 
and schools where ul- 
tra-fine musical repro- 
duction is required. 
Large 12” speaker 
gives exceptional bass 
response and wide 
range. Unit designed 
as a console base for 
the recorder. Light- 
weight; portable. 
With plug and 25-ft. 
cable......... $49.50 


pa 
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| 
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For Instant Movability 
and Advanced Design 


“HYDROLLY”’ 


(TV OR CAMERA DOLLY) 


Hydraulic lilt type tor fast up 


ward and downward motion 
of TV and Motion 
cameras Lightweight 


Picture 


sturdy 


easily transported in a sta 


tion wagon 
28 door 
head 
use Steering whee! and floor 
locks 


Fits through a 


Adjustable leveling 


In line wheels for track 


1émm or 35 mm 
IMMEDIATE DELIVERY! 


Any combination of sprockets assembled to 
your specifications. Sturdy cast aluminum 
construction. Foot linear type. with frame 
divisions engraved on sprockets. Contact 
rollers adjusted individually for positive 
film contact. Fast fingertip roller release, 
sprocket shaft slip lock, complete with foot- 
age counter. 


VARIABLE SPEED MOTOR with TACHOMETER 
for Cine Special and Maurer Cameras 


115 V. Universe! Meteor—AC-0C 
Veriable Speed 68-64 Frames 
Seperate Base for Cine Special 
Adapter fer Maurer Comere 


INTERCHANGEABLE MOTORS: 

12 Velt OC Veriable Speed 8-464 Frames. 

118 Velt AC 60 Cycle, Synchronous Motor, 
Single Phase. 


Animation Motors tor Cine Special, Maurer, 
B&H. Mitchel! Cameras, Motors for Bolex and 
Fimo Cameras, and Time Lapse Equipment 


e LENS COATING 
eT" STOP CALIBRATION 
@ DESIGNING and MANUFACTURING 


of lens mountings and camera equipment 
for 16mm and 35mm cameras 


BAUSCH & LOMB “BALTAR" 


LENSES and others tor Motion Picture and 
TV Cameras 


@ RENTALS — SALES — REPAIRS: 
Mitchell, Eyemo, Bell & Howell, Wall. 
Cine Special Cameras 


Write fer full information and prices 


NATIONAL CINE EQUIPMENT, Inc. 


209 WEST 48th STREET, NEW YORK 19, NY. 


Basic and Broader Aspects of Modern Political Science 
Clarified in Seven New Britannica Motion Pictures 


* With national and international 
polities bidding for attention, En- 
Barrannica’ Friis, 
INc., is releasing a series of 20-min- 
ute motion pictures designed to clar- 
ify and focus the controversial areas 
of political science. 

How 
What tools do we use in maintaining 
These are 


do we define democracy? 


iu? Can we keep it? 
questions attacked in the films. 
The tithes are Political Parties, 
Pressure Groups, Social Revolution, 
Centralization and Decentralization, 
Nationalism, and World Balance oj 
A seventh film in the area, 
Presidential Elections, also will be 


lower. 


leased soon 


“Politieal Parties” Analysed 


As is apparent from the titles, 
first three, these 
films spell out the institutions of 


particularly the 


demorcaey, and the major forces at 
The first, Political 
Parties, makes the point that such 
institutions can exist only when 
people are free to express their 


work in them. 


opinions and to act upon them. 

From there, the film emphasizes 
the fact that parties are the means 
whereby people of common beliefs 
act on their beliefs. The important 
point that parties are as important 
in opposition as they are in power 
is heavily stressed, 

Pressure Groups carries this ex- 
amination further by examining 
how such organizations operate and 
for what end. It makes clear that 
pressure groups are a legitimate op- 
eration in a democracy. But it 
makes equally clear that not all 
pressure groups are simon-pure, and 
that their motivations and objectives 
need to be analyzed in the light of 
public knowledge and opinion. 
Elements of “Social Revolution” 

Social Revolution takes up some 
of the broader implications of de- 
moecracy in terms of peaceful versus 
This revolution is 
principal 


violent: change 
continuing; the film's 
point is that unknowing resistance 
te change builds up pressures that 
lead to violence 

In a democracy, this violence is 
averted by the existence of processes 
based upon change. These processes 
are contrasted with the violence of 
the French revolution and the ex- 
tremism of Fascist and Communist 
repression of change. 

The film is thus a vital contribu- 
tion to intelligent opinion-forming. 


It supplies the historical knowledge 
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applied to the contemporary scene 
which makes for understanding. 
How Much Government? 

Centralization and Decentraliza- 
tion carries this theme a step further 
by examining one of the principal 
trends of modern society. Power 
has become and is becoming more 
concentrated; how can this be con- 
trolled so that historic liberties are 
preserved and strengthened? That 
is the basic question of the new 
production. Its answer is suggested 
in the term “balance”-—-which is 
the historic American solution. 
This answer, specifically, is aimed 
al the decision-making areas. 

The final two films of the series 
lead naturally one into the other 
Nationalism and World Balance of 
The former traces the de 
velopment of nationalism on the 
theme that it has contributed might- 
ily toward development of the mod- 


Power. 


ern world. The principal problem 
brought out is the necessity for con- 
trolling nationalism’s regressive as- 
pects which present dangers to 
peace. 

W orld Balance of Power examines 
this widely accepted theory of inter- 
national politics, past and present. 
It is described as the “framework 
of peace rather than the expectation 
of violence,” but the film makes 
clear that much development, which 
already has begun, is necessary. 

Notable Authorities Aid 

EB Films called upon outstanding 
collaborators to make this series of 
pictures authentic and reliable. Dr. 
Charles E. Merriam, professor em- 
eritus at the University of Chicago. 
collaborated on Pressure Groups. 
Dr. Merriam is one of the nation’s 
best-known political scientists. 

Prof. Hans Kohn, CCNY, colla- 
borated on Social Revolution and 
Nationalism; Dr. Peter Odegard, 
University of California, on Politi- 
cal Parties; Dr. James L. MeCamy, 
University of Wisconsin, on Central- 
ization and Decentralization; and 
Dr. William T, R. Fox, Jr.. Colum- 
bia University, on World Balance of 
Power. 

John T. Bobbitt, EBF producer, 
directed. All films are l6mm black 
and white and sell for $85 apiece. & 


1953 Equipment Buyers Guide 

* The Editors of Business Screen 
have announced publication of a 
new 1953 Audio-Visual 
Equipment Buyer's Guide. It will 


low-cost 


be placed on sale shortly after mid- 
November. 
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Headquarters 


for 16mm 


podachrome Gervice 


DEPENDABLE 
e and service AST 


pany has specialized 


Producers are always 
in 16mm Kodachro 


send their film to Col: 


For many years this 


exclusively in 16mm Kodachrome duplications.* 


Only technicians with many years of this special- 


ized work handle film to be processed. 24 hour ALL 

service on Work Prints and Answer Prints. Release ( OL OR PRINTS 
Prints delivered on date promised! 

*EXCEPTION: Black and white reversals from color GUARA ED 


prints for TV projections. 
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Sherman Price Named Director of 
Distribution by Princeton Films 
® Appointment of Sueaman Pact 
as director of distribution for Tur 
Pasceron Fim Center, Iwe., 
Princeton, was announced 
recently by Gordon Knox, president 
of the company 

Mr. Price, who moves from his 
position as sales manager of the 
bile Center's New York office, has 
been active in the visual education 
field for seventeen years as a pro 
Well known 
for his wartime civil defense films, 
Firebomb, 


Mr. Price more recently pioneered 


ducer and distributor 
including Fighting the 


in the development of a new type of 
discussion filmstrip enjoying wide 
use in adult and community groups, 
as well as schools, discussing vital 
social topics 

The Princeton Film Center dis 
under Mr 


Price's direction will not only en 


tribution department 
large its distribution of rental, free 
loan and purchase films and film 
strips, but will develop national dis 
tribution of television programs 
specially produced on film by the 
New Jersey producer 

television program from 
Princeton is now being released un 
der the tithe of Norman Broken- 


shire, The Handy Man 


Cinemart International Appoints 
W. T. Colquitt V.P. and Treasurer 
Warren 


of Story Films, has been appointed 


formerly 


vice president and treasurer of 
CinemManr INTeRNATIONAL ConpP., 
New York City. He is a pioneer in 
the production of English dialogue 
versions of foreign language films 

Following his work with Story 
bilms on Rutter Rice, Mr 
joined Cinemart to set up a studio 
film dub 


using interlocked projection 


Colquitt 
pee ially designe d for 
bing 
of continuous loops of both pictures 
This 


method of recording has proved 


and magnetic sound film 


highly efheient, as it enables actors 
“take” 
whether or not their voices are in 


to see immediately after a 
perfeet synchronization with the lip 
movements of the foreign players 
on the sereen 

Cinemart International also spe- 
cializes in tape and dise recording 
as well as the produc tion of motion 
pictures for television 


L. Jessen Joins Precision Labs 

® Precision Firm 
of New York City, 
nounced the appointment of Laurirz 
as 


recently an 
supervisor of mainte- 
nance. Mr. Jessen has held a simi 
lar position with Pathe Laborator 
ies for the past 15 years 


PEOPLE WHO MAKE PICTURES 


Francis Sanford Joins Wilding 

Francis F. Sanrorp has joined 
the New York office of Wiipinc 
Prerune Propuctions, INc., as an 
account executive. He was formerly 
with the New York Herald Tribune 
and Fortune Magazine. 


New Location for Farrell & Gage 
Fannets Gace Firms, Inc., 
moved recently to its new offices and 
studio at 213 East 38th St.. New 
York 16. New telephone number 
will be MUrray Hill 3-8358. 


Adds Sponsored Film Division 

* Suamus CuLHane Propuctions, 
Inc., 207 East 37th Street, New 
York, has added a sponsored films 
division under George L. George, 
producer of the Signal Corps Acad- 
emy Award winning film, Toward 
Independence, as well as other films 
for Warner-Pathe and 
Films 


Palestine 


“eye 


- +» says a college film 
library, of “our experience 


with Peerless Film 
Treatment. Peerless 


protection keeps our films 
in good condition, enables 


us to show them more 
frequently without 
replacing — and thus 
has resulted in 
appreciable economy.” 


Yes, Peerless Film 


Treatment starts new prints 


off right, keeps them in 


good condition longer. So, 


specify ‘Peerless Film 
Treatment” in your 


purchase orders for films. 
Send your untreated prints to 
Peerless licensee nearest you. 
Write for list of licensees. 


Holger Kjeldsen Joins Byron 

* Byron, Inc., Washington, D.C., 
recently announced the addition of 
Hoicer KJELDSEN to its editorial 
staff. For the past four years he has 
been with the photographic division 
of General Motors, His previous mo- 
tion picture experience includes ten 
years in Germany and France. 

Also added to the editorial staff 
of the Washington producer is Mrs. 
Vivien Gayne, formerly of the U.S. 
Department of Agriculture. 


Henry Strauss Names Executives 

Henry Strauss & Company, Inc., 
580 Fifth Avenue, New York, has 
announced that WaLrer Rart, for- 
mer vice president and director of 
production of Pathescope Produe- 
tions and Rosert Witmor, former 
head of creative direction of Pathe- 
scope Productions, have joined its 
staff respectively as chief production 
and direction executives. 


terwess 


FILM PROCESSING CORPORATION 
165 WEST 46TH STREET, NEW YORK 36, Nv. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


Dallas Jones Productions 
Celebrates Fifth Anniversary 
®Dattas Jones Propuctions of 
Chicago is this month observing the 
fifth anniversary of the studio's 
founding by announcing its incor- 
poration, and construction of a new 
sound stage. The company was 
launched September 17, 1947, in 
180 square feet of space at 159 
East Chicago Ave. in Chicago by the 
husband and wife team of DaLtas 
and MariLou Jones. 

Writing continuity for radio 
shows, sales meetings and film scen- 
arios were the principal items of 
the business but before long satis- 
fied clients wanted the Joneses to 
carry right on through on produc- 
tion—thus starting a record of 
growth which, the Joneses found 
on their fifth anniversary, can now 
be seen in 15,000 square feet of 
space at 1725 North Wells St. and a 
staff of more than 20. 

In their North Wells Street studio, 
formerly the old Biograph Studio of 
silent picture fame, the Joneses of- 
fer scripting, production of sound 
motion pictures and slidefilms, pro- 
duction of sales training “package” 
meetings, recording work, some pro- 
cessing service, production of TV 
materials, and certain other services 
commonly handled by film studios. 
At such times when silent materials 
are being prepared, the sound stage 
will be available for rental by pro- 
ducers who cannot maintain large 
facilities of their own, 


C. C. Cater Named Educational 
Coordinator of Ganz Affiliate 

* Appointment of Cuarces C. Ca- 
TER III as educational coordinator 
of the Institute of Visual Training, 
40 East 49h St. New York City, 
was announced recently by William 
J. Ganz. The institute is the film 
distributing affiliate of the WriuiaM 
J. Ganz Co. 

Mr. Cater will broaden the insti- 
tute’s services in elementary schools, 
high schools and colleges in coop- 
eration with Dr. IRENE FLETCHER 
CYPHER, associate professor of edu- 
cation, New York University, who 
is chairman of IVT’s educational 
consultant board. 


“The March of Crime" Added to 

Republican Campaign Film Lineup 

But Demine, head of the motion 
picture department of Audio-Video, 
is producing a television picture 
highlighting alleged Washington ad- 
ministration errors during the past 
seven years under the title The 
March of Crime. The fifteen minute 
film will be sponsored by the Re- 


publican National Committee. 
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For “original” quality in your 16mm 


color prints—insist on Ansco Type 238! 


eae your work is 
bound to be judged by the 
prints you release. The better 
their quality, the better your 
reputation becomes .. . and the 


better your chances of getting and 


holding more customers! 


That’s why it’s so important to 
insist on Ansco Type 238 Color 
Duplicating Film when order- 
ing prints from the laboratory. 
Type 238 is your best assurance 
that the faithful color, the crisp 
definition, and overall quality of 
your original will a// appear on 


your customers’ screens! 


for faithful color! 


ANSCO INVITES 
COMPARISON Compare * for high-fidelity sound! 


You'll find it worth your while to compare for cleaner, whiter whites! 
Ansco Type 238 carefully with any other 
color duplicating film made. for sharper definition! 


FAST PROCESSING THROUGH NEW YORK, CHICAGO AND HOLLYWOOD —— 


ANSCO Binghamton, New York, 
A Division of General Aniline & Film Corporation. “From Research to Reality.” 
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HUDSON'S KRAFT FILM 


Scene in Hudson's “From Pines 


to Paper” lomm sound film 


Hudson Pulp & Paper Corp. Films 
Showing the Manufacture of Kraft 
® From Pines To Paven is the title 
of a new lomm sound and color 
flo which shows how Kraft paper 
is made and how it is converted into 
bags, wrapping paper, gummed 
sealing tape, and other Kraft prod 
ucts 

Sponsored by the Hudson Pulp 
& Paper Corp., the picture was 
scripted and filmed by S. W. Frank 
lin, merchandising director of the 
company The complete process of 
making Kraft paper is shown along 
with the latest in paper manufactur 
ing equipment, Running time is 41 
minutes 

From Pines to Paper may be ob 
tained on free loan from Hudson's 
Film Lending Library, 505° Park 
New York 22 


The Christophers Study Atomic 
Power in Latest 16mm Film 

* Within the past month another 
Christopher film was released. En- 
titled Atomic Energy Can Be a 
Blessing, the new picture follows 
on the heels of Government Is Your 
Business, a public service subject 
which dramatizes the necessity for 
every citizen to participate his 
government (Business Screen, Au 
gust 15) 

The new Christopher film points 
up the enormous possibilities for 
the benefit of everyone if this new 
great foree is used for research in 
medicine, agriculture, and industry 
If the peacetime uses of atomic 
energy are ever to be fully expand 
ed, as many as a million workers 
may be needed all the way from 
typists, clerks and stenographers up 
to nuclear scientists, The more each 
of these competent workers is moti 
vated by a Christlike desire to save 
and help humanity rather than de 
stroy it, the more hopeful will be 
the future of mankind 

The object of Atomn Energy Can 
Be a Blessing is to stir up and spark 
as many as possible of the million 
potential workers throughout 
America. As soon as another $30, 
000 is provided, the Christophers 
plan to do a second atomic energy 


The Commercial Newsreel 


NEW SPONSORED FILM PROGRAMS OF THE CURRENT PERIOD 


film, stressing in a different way its laboratories and the factory where 


great potential for good and what Fextileather 


products are being 
processed. The film then illustrates 
what takes place at the company’s 


dye house, at the spreader and 


one person can do about it 


Textileather Corp. Produces 
Film to Publicize End Products 
Texriceatuern Corp. one of the 


largest producers of vinyl film and 


calendar coating machines, in the 
embossing department and at other 
production stations throughout the 
W-acre plant. Closing the film, end 
uses of the products in the cutting 


plastic coated fabrics in the coun 
try. is the sponsor of a color and 
sound film entitled This Is Tex- 
tileather, which was designed to 


rooms are shown as well as a series 
of scenes which show the variety of 
acquaint consumers with end uses products made from or utilizing 


of the company’s products. G. H. lextileather materials. 


McGnrevy, vice president in charge This Is Textileather was pre- 
of sales, was in charge of produc- miered at the recent Allied Show 
then Products and Footwear Style Ex- 


First scenes of the film concen hibit in New York, A special out- 


trate on activities in the research door sereening at the Textileather 


FRENES 


1909 BUTTONWOOD STREET + PHILA. 30, PA. 
Rittennouse 6-1686 


Producers G “Dine 


35 MM-16 MM-COLOR-BLACK & WHITE 


SOUND SYSTEM 
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plant was arranged for company 
employees. Copies of the film will 
be available at Textileather’s office~ 
throughout the | 
to organizations on free-loan 
basis. 


S. for screening 


“Accent on Accuracy” Illustrates 
Operation of GE's 1-50 Meters 
® General Electric’s meter and in- 
strument department is the sponsor 
of a sound and color film which de- 
scribes the design developments. 
manufacturing techniques, and 
quality control procedures which 
permit factory certification of the 
company’s 1-50 watthour meters. 

Entitled Accent on Accuracy, the 
25-minute film demonstrates the 
principles, history, and maintenance 
problems of the various watthour 
meters. Included also are animated 
sequences which show the operation 
of watthour meters, how develop- 
ment has kept pace with load 
growth, and how the 1-50  float- 
ing disk operates. 

Prints are available on free loan 
from G-E district apparatus offices. 


Vacuum Cleaner Film Uses Humor 
to Highlight Sales Story 


* Humor is used to back up the 
sales pitch in Let George Do It, 15- 
minute sound film sponsored by the 
Lewyt Corp, and produced by Tep 
BaLowin, Ine. 

George is the beleagured male 
left to clean the house while his wife 
is away, and displays the male’s tra- 
ditional incompetence when faced 
with the little lady's staggering 
duties. But George wins through to 
success with a major assist from a 
modern and extremely versatile 
vacuum cleaner. 

The picture was produced for 
eventual use in a new television se- 
ries to be entitled Spotlight U.S, A. 
lt is now available to organizations 
on a free-loan basis through the dis- 
tribution facilities of Movies 
L. S. A. Ine.. 729 Seventh Ave.. 
New York 19. 


Ralston-Purina Sponsors Dog Film 

* Another film dealing with that 
invaluable creature, the hunting dog, 
has been just released. The 4)- 
minute sound and color film was 
sponsored by the Ratston-PURINA 
CoMPANY and was previewed at the 
offices of the HuNTING AND FisHine 
Macazine, 230 E. Ohio St., Chicago, 
shortly after mid-August. 


Binney & Smith's New Art Film 

Binney & Sire have sponsored 
a new 10 min., color film, Art Points 
the Way for national distribution 
through Association Films. The 
picture shows the role of art as an 
aid to learning. 


have Hollywood right at your hand! 


Users of 16 mm. sound films have a right to expect certain quality factors 

in any recording projector — trouble-free performance, reliable service facilities. 
But only the Ampro “477” answers the demand for flawless reproduction of << 
sound, complete versatility and professional results. Conventional 16 mm. sound xs 

movies fail to reach maximum effectiveness because, of necessity, they are addressed ~~ 


to a universal audience. Now you can deliver customized *‘tailor-made"’ messages 
on a single movie print, specifically pin-pointed to every group that sees the film! 
You can produce commentaries that speak the language of the audience, whether 
doctors or dowagers, stockholders or students, management or the man 

in the street. And you can customize these messages at an amazingly low cost! 


AMPRO “a77™ presents exclusive facilities 
for employing actual studio techniques! AMPRO CORPORATION 


Authentic dual-channel fading 2835 N. Western Ave., Chicago 18, illinois 
@ Metered and audio monitoring 
. ing pom Gentlemen: Send literature and full details about the new 

— ; for Ampro “477” Optical-Magnetic Recording Projector 
: , Arrange for a demonstration and showing of all-magnetic- 
Powerful 12-inch dual-cone Speaker, mounted ; sound film “Now Hear This!” 0 


in back-loaded carrying case. 


BS-9-52 


Name 


Address 


(A General Precision Equipment 


Corporation subsidiary) Gly 
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Sarra Slidefilm Shows Dealers 

How to Sell Auto Seat Covers 

© ft Pays to Push Country Club, 
sales framing alicte filiw produc ed by 
Sanna, Inc. for the Westenn Auto 
now being shown to approxi 
10.000 Western Auto sales 


Rocky Moun 


tains and the Last coast 


mately 
peopl between the 

These screenings reaching 5,000 
of the company's sales employees 
and an equal number of the West 
ern Auto Associate Store owners 
and their employees, are a direct 
follow-up te the recent premiere 
showing of the color film held in 
Kansas City, At that time, the film 
was premiered before the com 
pany's top management as well as 
the key personnel of its LO division 
othees 

Developed under the supervision 
of James ©. VYNALEK, promotion 
manager tor Western Auto Supply 
the new 20-minute sound slide 
film is designed to show how to sell 
the company's Country Club seat 
covers, The importance of getting 
the customer's slant on each sale is 
stressed throughout the film, which 
presents varie d sales demonstrations 
together with the behind-the-scenes 
manutacturing story 

It Pays to Push Country Club is 
the first film of its kind to be pro 
duced for the Western Auto Supply 
Co.. which handles wholesale and 
retail distribution through more 
than 3.000 outlets in 37 


The film was written by Wayne 


states 


\. Langston with photography and 
Mueller. It was 
Betzer, di 
rector of film planning, and Harry 
Lange 


Sarra’s Chicago studios 


direction by Ray 


produc ed by Joseph (, 


produc thon manager of 


Pullman Co. Sponsors Slidefilm 
® The Putteman Co 


announcing that will 


Chicago, is 
show a 
sound and color slidehlm to its car 
service employees at 45 separate 


conferences in ol different opera 


Slidefilms Aid Service & Sales 


Western Auto, Pullman and lee Industries Sponsor Visuals 


tional headquarters throughout the 
nation this fall 

Produced by Dattas Jones Pro- 
Chicago, the 22-minute 
film stresses the importance of good 
service to patrons of the sleeping 
ear company with emphasis on the 
functions of the Pullman conductor, 
porter, commissary attendant and 
bus boy 

J. P. Kenney, Pullman's manager 
ol car service employes, appears in 
Iwo sequences of the film and 


The film 
is scheduled for late-September re 


shares in the narration. 


le am 


ice Companies Sponsor Slidefilm 
© Meat on Ice is the title of a new 
slidefilm which illustrates a method 


designed to cut shrinkage, spoilage. 
and drainage losses occuring in 
meat. In color. the slidefilm consists 
of 52 frames and was sponsored by 
the National Association of lee In- 
dustries, Washington, D. C. lee 
company personnel, meat retailers, 
or packers may obtain the film from 
the association at 1706 L Street, 
N.W., Washington 6, DA 

Des Moines Register & Tribune 
Visualizes Readership Study 
* The Des Moines Register & Trib- 
une is now showing an 18-minute 
color film to advertisers and agen- 
cies at lunch meetings in major 
cities. The picture is based on a 
readership study made by the Ad- 
vertising Research Foundation, 


Business film 
producers for over a 
quarter-century 


Slide films ¢ Motion pictures ¢ Films for TV 


6063 Sunset Bovievord, Hollywood 28 


* Hillside 3183 


Completes Three Films for Kroger 
to Aid Personne! and Promote Sales 
Bert JOUNSTON 
Cincinnati, has recently completed 
production on three films for The 
Kroger Company. 


PRODUCTIONS, 


One of the pictures, a personnel 
recruiting and public relations film 
entitled An Appointment with To- 
morrow, is the most elaborate 
Kroger film yet produced. It is 30- 
minute, color, lipsyne production, 
involving a cast of 101 persons, 21 
studio scenes requiring especially 
constructed sets, 4 animation se- 
quences, and 38 location scenes 
filmed primarily in the midwest, 
but including location shooting in 
California, North 
Kentucky. 

The other two films are sales pro- 
motion productions titled More jor 
You and You Can Be a W inner Too. 
Both pictures will be released with- 
in the Kroger Company as part of a 
large scale, fall sales campaign. and 
screened for employees throughout 
the Kroger area. 

An Appointment with Tomorrow 


Carolina, and 


was filmed under the supervision of 
William J. Sanning, advertising di- 
rector of The Kroger Company. 
Charles Arnold, personnel director 
at Kroger, will direct the utilization 
of the film and his office will handle 
public requests for prints. It will 
be shown primarily to high schools, 
young people's groups, and colleges 
around the country. 

Wallpaper Decorating Film Made 
by Stanley Neal Productions 
* To persuade home owners that 
wallpaper makes an “ideal back- 
ground” for gracious living, a 20- 
minute sound and color film en- 
titled Background jor Home Deco- 
ration was released recently by the 
Wall Paper Institute. Producer 
was STANLEY NEAL PRODUCTIONS, 
Hollywood, Calif. Catherine Blon- 
din, decorating consultant and a 
member of the American Institute 
of Decorators, supervised the color 
coordination and decorating aspects 
of the film. 

Not only is wallpaper appropri- 
ately pleasing to the eye, the film 
points out, but it also has practical 
advantages in its favor: ease of ap- 
plication, economy, and durability. 
Both the older and the new types 
that have predominated in home 
construction since the war are de- 
scribed in detail. 

Mopern TaLKine PicrurRe SerRv- 
ick, Inc., 45 Rockefeller Plaza, New 
York City, is distributing the pic- 
ture on a free-loan basis through its 
26 branch exchanges. A shorter 
black and white television version 
suitable for 15-minute programs is 
also available. 
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is devoted to this important phase 
of knowing what to do if trouble 
develops while on the line-of-road. 

Knowledge is Power is one of a 
series of sound slidefilms that have 
been produced by the Missouri Pa- 
cific Railroad. Others were on as- 
pects of operating rules, including 
rules on block signals, operation of 
switches, meeting point rules, ete. A 
filmstrip on train radio rules is 
about to be released and one on 
courtesy is nearing completion. 
Scripts for these film presentations 
are prepared by F. O, Garrett, rules 
instructor for Missouri Pacific who 
also supervises their production. 
Technical details of original photog- 
raphy, and art work are supervised 
by Irvin A. Ickman of Missouri Pa- 
cific’s Public Relations Depart- 
ment, with the sound recording and 
filmstrip color photography com- 
pleted by commercial film studios 
in St. Louis and New York. 


Projectors in Division Offices 


The railroad has 24 sound slide- 
film projectors in its division offices, 
district offices and in instruction 
cars. Superintendents, their assis- 
tants or trainmasters schedule and 
direct the screening programs in 
their territories. 

Knowledge 1s Power had its first 
screening in a railroad car convert- 
ed into an air conditioned mobile 
movie theater, complete with in- 
clined floor, upholstered seats and 
built-in projection equipment. First 
film prints and record pressings 
were used in classes held in the car 
until the regular quantity of film- 
strips and transcriptions could be 
sent to division offices. Ge 

* 
Production of Welding Electrodes 
Featured in New Color Picture 


* Production of alloy are welding 
electrodes is the subject of a color 
and sound film sponsored by ALLOY 
tops Co., York. Penn. The 22-min- 
ute picture is entitled No Finer 
Electrodes Made . . . Anywhere and 
will be a feature of the sponsor's 
exhibit at the National Metal Ex- 
position to be held in Philadelphia 
October 20-24. 

Beginning with the first step in 
production——cold drawing of hot 
rolled rod—the film proceeds 
through the manufacturing, re- 
search, and quality control proc- 
esses necessary to make alloy arc 
welding electrodes. 

After its premiere at the metal 
show, the picture will be available 
on free loan to interested organiza- 
tions. Prints may be obtained by 
writing to Department M, Alloy 
Rods Co., York, Penn. A 24-page 
brochure which lists key stills of 
the film is also available. 
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but PROFITABLE KNOW that you can 
get Lip-Synchronized Sound WITH your Picture. . . 


at NO additional film cost with Auricon 
16mm Optical Sound-On-Film Cameras. 


* Run your 16mm High-Fidelity Optical Sound- 
Track Talking Pictures on any ordinary 16mm 
sound projector. 


* No special equipment or film striping needed. 


* Shoot full-color or black and white. 


Write today for free illustrated catalog. 


SUPER-1200 

 Ground-glass 
focusing through 
the Camera lens 

4 * Self-blimped 

+ 1200 foot film capac 
ity, runs 33 minutes 

Independent studio 


CINE-VOICE 


$4315.65 complete 
200 FT. 16mm Sound-On 100 FT. 16mm Sound-On- for l6mrn 
Film $1310.00 and up Film $695.00 and up Sound-On-Film 


All Auricon Equipment is sold with a 30- 
day money-back guarantee and a one year 
service guarantee. 


Guaranteed results...you must be satisfied. 


BERNDT-BACH, INC. 


7387 BEVERLY BLVD., LOS ANGELES 36, CALIF. 
a) 
MANUFACTURERS OF SOUND-ON-FILM RECORDING EQUIPMENT SINCE 1931 
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What its sponsors believe to be 
slidefilm to 
thoroughly cover the subject of dic 


the first sound 
sel lecomotive “trouble-shooting’ 
when power failure occurs on the 
line-of-road, has just been com 
pleted by the Missouri Pacits Lines, 
St. Louis 

Consisting of frames,” of 


still pictures on a strip of S mm 
film and with explanatory narration 
sides of 16 


transcriptions the new 


on three electrical 
visual aid 
film entitled Anowledge is Power, is 
now being shown to engineers and 
hire then lve sel mainte name forces 
and supervisers all over the system 


lines 


Refresher Course in Field 


The new sound slidefilm is in 


tended primarily as a refresher 
course” for enginemen who have 
had previous training and instruc 

tion in diesel locomotive operation, 
but who, fortunately do not have 


frequent oecasions to experience 
trouble during a scheduled run of 
their trains, While regular inspec 
adjustments and repairs are 
made in terminal shops and engine 
houses, that complex entity consist 
ing of an internal combustion en 
gine and an electric power plant 
and known as a diesel-electric loco 
motive, is nevertheless subject to 
occasional malfunctioning, and it is 
the purpose of the new visual aid to 
help the engineers and firemen di 
yztnose the cause of the power fail 
ure and show them what to do and 
how to remedy the trouble without 
the use of tools of special testing 
equipment 

The film is in color, thus showing 


to better advantage, and for easier 


Missouri Pacifie Looks to Screen 


Sound Slidefilm Program Gives Detailed Background 


on Trouble-Shooting for Diesel Locomotive Service 


understanding, the variety of color 
in the faces of the meters and the 
pointers on the gauges, and the dis 
play of colored warning lights on 
clectric panels. Actual sound effects, 
specially recorded from life, are in 
troduced here and there through 
out the film to lend emphasis and 
reality to the picture at those par 
ticular points 

The film begins with an allegori 
cal treatment of what constitutes 
power, and how power on modern 
railroads is exemplified by the 
diesel-electric locomotive, But, asks 
the film. (while a picture of diesel 
locomotive is on the screen) “does 
this formidable giant alone consti 


tule power? The answer is ‘no’ for 


without human know-how to make 
it run, it will stand inanimate and 


useless.” 


Covers the Basic Facts 


Thus, human knowledge of its 
functioning is the power to make it 
run, to keep it running efficiently 
and in Early 
“frames” in the film point out how 
simple little controls, overlooked or 


useful service. 


ignored, may be the reasons why 
the engine won't start. Routine in- 
spections by locomotive engineers 
Lefore they leave on a run are out- 
lined in the film and procedures for 
normal operation to get under way 
precede the more detailed explana- 


tions of what to do if and when 


| NSTRUCTING 
L AGGING 


I. 
I. 
Mor: 

ALES 


DEAS 


Move 


CALL UNIFILMS, INC. 


146 EAST 47 ST., 
NEW YORK 17, N. Y. 
MU 8-9325 


225 SOUTH 15 ST., 
PHILADELPHIA 2, PA. 
KI 5-8013 


Scenes show detailed procedure 


jor locomotive maintenance 


trouble develops after the train is 
on its way. 

Knowledge is Power confines it- 
self to two makes of locomotives 
Gen- 
eral Electric units and General Mo- 
tors Elegtro Motive Division units. 
identified in the films. and in ordi- 
nary railroad parlance, as Alcos and 
EMDs. The same general type of 
throttle and air brake equipment is 
found on both types of locomotives 
although since specific 


the American Locomotive 


piec of 
other apparatus may not be identi- 
cal, the pictures show both kinds 
and where it is located in both 
makes of locomotives. In this con- 
nection the film makes considerable 
use of a familiar device in film- 
strips--the “split-frame”—where in 
the one screen image shows both 
items in the single picture while the 
narrative discusses the use, opera- 
tion, adjustment or repair of these 
parts. 


Sound Aids Comprehension 


Each type of locomotive is equip- 
ped with a buzzer or warning bell 
and a corresponding display of col- 
ored lights on the instrument pan- 
els in front of the engineer or fire- 
man, to audibly and visually direct 
their attention to impending mal- 
functions. The sound slidefilm 
produces both the bell sound and 
the color of the light just as they 
are heard and seen in the locomo- 
tive cab, signifying a hot engine. 
low oil pressure, steam generator 
failure or alternator failure 
steam generators are necessary to 
passenger comfort in that they sup- 
ply steam for heating in winter. or 
for air conditioning equipment in 
summer, plus hot water for wash 
rooms and dining cars. a sequence 


Since 
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@ Cleans Cleaner, Faster, More Economically 
© Stops Static Attraction of Dust and Dirt 
@ lubricates, Conditions Film for Long Life 


@ Eliminates Waxing, Hardening Operations 

© Conditions Green Prints—Prevents Drying Out 
@ Reduces Film Surface Friction Up To 80% 

@ Masks Surface Scratches During Projection 


@ Saves Time, Fluid, Labor, Money 

@ Lets You Clean Film As You Inspect It 

© Fluid Unit Guaranteed Against Leakage 

@ Lifetime Construction— Nothing To Wear Out 
@ Prevents Evaporation, Oversaturation 

@ Easy To Use—Semi-Automatic, Safe Action 
@ Lowest Cost, Most Practical, Most Effective 


ORDER FROM 
YOUR DEALER 


Use Coupon To Order Direct 


| 


Less than 
Clean Condition 
Feet Film! 


@ Dries Instantly —Cannot Be Seen Or Felt On Film 


with 
Anti-Static 


FILM NER 


ECCO 
APPLICATOR 


Now do away with expensive and time- 
consuming cleaning and conditioning 


processes and services. Clean and con- 


dition cine-film fast—at low cost—and 
do it yoursel/! Even if you aren't in the 
habit of cleaning film, Ecco 1500 and 
the Ecco Speedrol applicator are for you' 
Ecco 1500 cleans and conditions all film 
— green and used—and at the same time 
keeps it free of dust attracting static 

of vital importance in continuous pro- 
jection. Use it with the Ecco Speedrol 
Applicator—a sturdy laboratory instru- 
ment made for proper cleaning of film 
-and you clean and inspect at the 
same time, without extra attention, 
labor or cost! Send for the Speedrol, 
and/or a trial quart of Ecco 1500 today 
Satisfaction guaranteed, or your money 
gladly refunded. 


ELECTRO-CHEMICAL PRODUCTS CORP. 
60 Frenklin + Orange, J. 
GENTLEMEN: Please ship at once: (Check) 
Speedro! applicator @ $29.50 [| Trial quart of Ecco 1500 @ $2.50 
Additional information on Ecco 1500 and Speedro! applicator 
Payment Enclosed ws 
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RCA Custom Record Sales Division 
Reports Record High in Business 


KCA Victon'’s Costom Reconp 
sales division reports that the sum 
mer months have seen a record high 
Manager Jamis 
P. Davis said Our sales for the 


summer months to date have been 


level of business 


unusually high for this period. RCA 
Vietor Custom recording studios 
processing and pressing plants and 
sales offers have been busser during 
the summer season than in any in 
the past. We ascribe the increase in 
sales activity to a more efheient, 
streamlined service, an improved 
production setup and an eflective 
summer selling campaign 

The Custom Record sales division 
ollers complete facilities for record 
ing, re-recording, processing and 
pressing of commercial phonograph 
records, electrical transcriptions, 
premium, promotion, slidefilm and 


borpm sales training records 


Caravel Producing Film on Jesuit 
Order Titled “The Greater Glory” 


® Canaver Inc. is currently 
producing a film for the Society of 
Jesus showing how a Jesuit novitate 
becomes a priest The film, to be 
called The Greater Glory. will be 
thirty minutes in length and show 
the fifteen vears of mental, spiritual 
ud) physical education necessary 
to transform the true vocation of 
the heart into an ordained priest 

Jesuits and 20> school chil 
dren have roles in the film, which 
will be used to inspire vocations and 
to define for the public the meaning 
of the Jesuit order 


Bert Johnston Productions to 
Produce Dealer-Relations Film 
® Kent 


Cincinnati film studios 


JouNSTON PRopuctions 
will begin 
production in October of a new mo 
tion picture for Emery Industries 
The new film, titled Dollars at the 
Door, is a dealer-rela 
tions story in dramatic form and is 
produced for the Sanitone 
Division of Eatery INDUSTRIES un 
der the supervision of Les Francis, 
Sanitone advertising manager and 
William Bovd, sales manager 
Written by Jim Hitt, manager of 
Bert Johnston Productions, who will 
slan direct the picture, Dollars at 
the Door will be photographed in 
color and will involve sound stage 
production with several especially 
built sets as well as location shoot 
ing throughout Cincinnati and the 
surrounding area 
Jack Rabius 
for Cincinnati film producer, will 
Harry Wil 
mink will edit and Mary Renn will 


act as production coordinator 


technical director 


supervise photogr aphy 


ON THE PRODUCTION LINE 


News of the Studios and Service Organizations 


Sign Contract to Produce Film 
on Life of Thomas Alva Edison 


Picromtar Fiims, Inc. has con- 
tracted with the Thomas Alva Edi- 
son Foundation, Inc. to produce a 
motion picture based on the life and 
times of the great inventor. 

Former New Jersey Governor 
Charles Edison and Vice-Admiral 
Harold G. Bowen, USN (ret.) have 
agreed to supervise the film to in 
sure complete authenticity. 


Princeton Film Center to Make 
Picture for N. Y. Port Authority 


* To publicize the port of New 


York's incredible activity, Tue 
Puxceron Firm Center has been 
commissioned to make a 28-minute 
sound and color film which will be 
released early next year. Sponsor is 
the Port of New York Authority. 
With a seript written by Orvestt 
Granoucet, Via Port of New York 
will picture what is involved in 
handling millions of tons of goods 
which go to and come from all parts 
of the world. Beginning on an in- 
coming freighter, the film will cover 
all steps of cargo handling, empha- 
sizing use of modern freight handl- 
ing equipment and the skill and ex- 


BUILD BETTER 
HUMAN RELATIONS 


YOUR ORGANIZATION 


Give your Supervisor the proven techniques 


of applying good human relations in the 


execution of Company, Operational and 


Personnel policies. 


Show him the important role he play- 


with 


“Interpreting Company Policies” 


One of the sound slide films in the outstand- 


ing 8 part visual course “SUPERVISOR 
TRAINING ON HUMAN RELATIONS.” 


\ program designed to develop Leadership 


at all levels of management responsibility 


and authority. 


ADDRESS REQUESTS TO: 


Rechet Pictures, Iuc. 


6108 SANTA MONICA BLVD. 


$<) HOLLYWOOD 38, CALIFORNIA 


perience of the men who handle it, 
until trucks and freight cars carry 
away the merchandise to every port 
of the country. 

Gorpon Knox, president of The 
Princeton Film Center, will be in 
direct charge of production and 
Hexwark Ropakrewrez will direct 
the film. 


Labor Feud on Adiai Campaign 
Picture Involves Dynamic Films 


® Henry Morley and Kit Davidson 
of Dynamic Films, Inc., New York, 
and members of the CIO National 
Association of Broadcasting Engi- 
neers and Technicians, have become 
involved in a jurisdictional dispute 
with AFL International Alliance of 
Theatrical and Stage Employees 
members regarding a documentary 
film Dynamic has been making of 
the Stevenson campaign for the 
Democratic National Committee. 
IATSE men have threatened to 
“pull the lights” on the Governor's 
radio and TV shows if ClO mem- 
bers continue filming Stevenson's 
campaign tours. 


Sturgis-Grant Producing a Basic 
Language Series of Sound Filmstrips 


* The Institute of Language and 
Linguistics of the School of Foreign 
Service, Georgetown University, is 
preparing a series of filmstrips cor- 
related with tape recordings to 
teach basic language courses. The 
strips, all produced by Sturcts- 
GRANT Propuctions in New York, 
are adaptable, with different lan- 
guage tape recordings, to orient 
foreign students in the U. S., or 
Americans about to go abroad, on 
the basic language requirements 
necessary to get along at first in 
their new environments. 


Victor W. Eimicke Named Chairman 
of UFPA Public Relations 

* Victor W. Ph.D., super- 
visor of the City College School of 
Business Audio-Visual Center, has 
been elected chairman of the public 
relations committee of the Univer- 
sity Film Producers Association. 
Dr. Eimicke was also named as a 
member of the publications com- 
mittee and the Ken Edwards memo- 
rial committee at the association's 
1952 meeting at Syracuse Univer- 
sity. 

As supervisor of the City College 
Audio-Visual Center, Dr. Eimicke 
heads one of the country’s largest 
business film training libraries. The 
library is offered for use to schools, 
civic organizations and business 
firms. The college's staff also ac- 
cepts commissions for the produc- 
tion of training films. 
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TV Film Producers and Screen 
Writers Terminate Negotiations 


® Five months of contract negotia- 


terminated recently 
when the alliance of television film 
producers rejected demands of the 
Sereen Writers Guild for royalty 
payments to television writers. 

In the television field the guild, 
bargaining on behalf of its own 
members and the Authors League of 


tions were 


America, adheres to the principle of 
a minimum advance payment to the 
writers against a percentage of the 
gross, which schedule in actual 
practice is so estimated as to insure 
a return to the producer of his nega- 
tive cost before any further money 
accrues to the writer. 

Further, the guild position is that 
exclusive television rights only 
should be bargained for, and these 
on a seven-year lease basis. All 
other rights remain the property of 
the author. 

The film producers hold to the 
position of re-payment to the 
writer for re-use of his material, but 
not for each re-use; rather, only for 
re-use after a certain number of 
showings and/or after certain time 
periods. 

The writers guild notified all 
members not to conclude any deal 
with film producer members which 
would conflict with a strike call. 
Similar notice was sent to all agents 
representing writers. 


National Safety Film Committee 
to Hold Fall Meeting October 21 


* The National Committee on 
Films for Safety has scheduled its 
fall meeting for October 21, to be 
held in Chicago during the National 
Safety Congress. 

Also to be held on the evening of 
the same day will be the regular 
Tuesday evening film session of the 
National Safety Congress. Winning 
films of the 1952 contest will be 
shown and trophies will be present- 
ed to the winners. The evening's 
activities will take place in the 
Grand Ballroom of the Conrad Hil- 
ton Hotel at 7:30 p.m. 


Westrex Signs Up Nine Studios 
® Nine new motion picture record- 
ing and disk licensee agreements 
with studios in the UL. S.. France, 
Brazil, India, and Formosa have 
been completed during the past four 
months by the Westrex Corp., 
New York City. 
Studios in the lL. 
install the Western Electric and 
Westrex studio recording equip- 
ment are: Seaboard Studios, Ine.. 
New York: Glenn Glenn Sound Co., 
Hollywood; Photo-Magnetic 
Studios, Inc.. New York. 
United Film Service Reports 1952 
Billings at All-Time High 
Five 
cently 


S. which will 


Sound 


district sales managers of 
Firm Service, Inc.,  re- 
met with home office execu- 
tives at the company’s Kansas City 
headquarters to discuss future sales 
and promotion plans. W. H. Hen- 
DREN, JR., president, presided at the 
all-day meetings. 
and sells advertising film spots for 


United produces 


theatres and television. 

A. F. BRapey, treasurer, told the 
district managers that the com- 
pany’s billings for 1951 were the 
highest in history, and the first half 
of 1952 showed a ten per cent gain 
over the same period last year. 

United has shown a constant gain 
each year 1943, with each 
year setting a new record. In 1951, 
sales for United Film Service, com- 
bined with those of its associate, 
Motion Picture ADVERTISING 
Service Co., Inc., of New Orleans, 
exceeded those of any other adver- 
tising film company. 

District sales managers in Kan- 
sas City for the meeting were T. P. 
Allen, Detroit, Mich.; C. R. Riggs, 
Portland, Oregon; J, A. Stewart, 
Centerville, lowa; N. A. Gossling, 
Winfield, Kansas; L. G. Edelen, 
Minneapolis, Minn. 

In addition to Hendren and 
Bradley. home office executives tak- 
ing part included E. S. Washburn, 
vice president; W. D. Zieger, sales 
manager; W. J. Scrogin, service 
manager; L. P. Hillyer, advertising 
manager; and Opal McGhee, sec- 
retary. 


since 


You should own the McGraw-Hill book 
FILMS IN AND INDUSTRY 


HENRY CLAY GIPSON 


President of 


FILMFAX PRODUCTIONS 


Filmfax produces motion pictures and slide- 
films for all business purposes but special- 
izes (with a production background of over 
250 titles) in color filmstrips for use in 
education. 


$5.00 postpaid from FILMFAX PRODUCTIONS, 10 East 43rd St., New York 17, N.Y. 
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Profits are automatic with BRIDGAMATIC 
continuous Developing Machines | 


AWARDED FEDERAL SUPPLY SERVICE 
CONTRACT 2nd STRAIGHT YEAR FOR 
ALL U.S. GOV'T AGENCIES 


Producers, TV stations, smal! labs. col- 
leges, photo finishers, microtilmers —do 
it on your own premises —control your 
production from the start 


Recent BRIDGAMATIC buyers are Sta 
tion WTV], Miami (2); U. S. Treasury 
Dept. (6); Civil Aeronautic Authority 
2); General Electric Co.; U. S. Naval 
Research Laboratory; Instructo-Graphic 
Films; Dwight Morris Productions; 
Siamese Govt.; Barksdale Studios: 
Ryerson Technical Institute, Canada 


BRIDGAMATIC costs little more than 
old-fashioned cumbersome, slow acting 
rack and tank methods. BRIDGAMATIC 
film developing machines remove the 
guess, save valuable time, protect 
precious negatives. Straight 16mm or 
16/35mm NEGATIVE, POSITIVE or 
REVERSAL Models from $1095 to 
$9950. Develop and dry ready for 
showing same day events occur 
COMPLETELY SELF CONTAINED 
with patented overdrive, air squee- 
gees, built-in drybox and heating 
elements. STAINLESS STEEL TANKS 
No special skill required for operat 
ing attach rubber hose and plug in 


AGENTS FOR: Acme A Bive Seal 


Century Lighting, Bedde Back 
Kinevox Synchronous Magnetic 


Super 1200 Cameras, Bardwell & McAllister Spots. 
ound Screens, 


Mogne 
Hollywood Printers. 
ecorders, Raby Blimps & Dollies, 
MANY ITEMS AVAILABLE ON TIME PAYMENTS 


|| 5.0.5. CINEMA SUPPLY CORP. 


BRIDGAMATIC TV SPECIAL, 
Speed, 720 per hour $3495 (without ex 
tras) 


Reversal Film 


BRIDGAMATIC JR. *1095 


Good for small labs, pos. speed 600° 
per hour 


Depue Printers, Fearless Dollies, Auricon 


orders, Movielas, Colertron Lites, 
Studio Synchronizers, 


Mole Richardson Lights 


DEPT. 


First Aid Film 


‘Hofp Wanted’ 


This up-to-date film contains all 
of the important information on 
basic principles of First Aid and 
also demonstrates new 
respiration method approved by 
the American Red Cross 


artificial 


The only cost for this 34-min- 


ute 16-mm. sound film is return 
postage 


Please me on the ‘Help Wanted 


Address 


city 


1 
State 


602 W. 19 
Cable: SOSOUND 
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NeW PRODUCTS 


AUDIO-VISUAL EQUIPMENT FOR PRODUCTION & PROJECTION 


Repetinve (day A 


Promotional Use of Tope Sound 
Aided by Repetitive Impact Kit 
& 
Corr., Meriden, Gonn., is 
now marketing the Rererrrive Im 


CONNECTICUT 


Pact adapter magazine which per 
mits the use of their new continuous 
tape cartridge on any make record 
er or playback. The adapter case is 
exsily attached or removed and re 
quifes no ¢ hanges or adjustments in 
present equipment 

By means of a patented helical or 
“Mobius” twist, the continuous Lape 
cartridge (100) ft. double-coated 
tape) will record and play-back 
both sides without interruption, 
thus giving 200 ft. of continuous 
recording track, sufhcient for mes 
sages up to five minutes in length. 
It will repeat this message continu- 
ously, as many times as desired 

Further information may be ob- 
tained by writing the Connecticut 
telephone & Electric Corp Meri 


den, Conn 


Pentron Develops Reel Adapter 
to Increase Recording Time 

® Latest addition to its line of re 
cording equipment ts Cor 


We Sell 
We Kent 
We Service 


PORATION 10!4-inch reel adapter 
which increases recording or play- 
back time to four hours. This at- 
tachment converts the company’s 
multi-speed tape recorder and its 
tape reproducers for use with the 
2400 foot standard broadcast reels 
and for similar material 

The Pentron adapter will operate 
either the standard large NAB hub 
or the smaller commercial type 
hubs. This makes it unnecessary to 
remove the adapter for operation 
with either the 5” or 7” reels. A 
universal joint under each reel 
sprocket permits horizontal and ver- 
tical positioning for proper tape 
alignment and reel adjustment. Will 
fit Pentron tape recorder and tape 
players only. 

Price for Model 
reel adapter kit is $30. Write for 
further information to Pentron 
Corp., 221 E, Cullerton St., Chicago 
lo 


Film Sliderule in Disc Form 
Offered by Florman & Babb 
A handy cinematic sliderule 
which condenses in dise form an 
equivalent of 40-pages of printed 
matter has been released by Fror- 
wan & Bans. Called the 
CULATOR, the computer has been de- 
signed to measure such problems as 
depth of field, hyperfocal distance, 
aperture scales, field of view, filter 
factors, film speed per second, ete. 
Price of the 8-l6mm model is 
$3.95 and is available from Flor- 
man & Babb, 170 West 45 St.. New 
York City. 


CAMERAS 
MOVIOLAS 


A complete line of 35mm — 
lémm Mitchell, Bell & Howell, 
Maurer and Arriflex cameras 


TV GROUND GLASS... 
for Mitchell Stondard, N.C, Bell & Howell 
35mm cameras. Shows TV alignment 
Outlines active receiving area and 
Acodemy (sound) operture 


DOLLIES 


Griswold 

HOT SPLICERS! ... $65. 
Your Griswold Splicer, Models R2 and R3, 
converted to hot splicer.. . $40. 


Expert factory repairs. We mount lenses. 


FRANK C. 


ZUCKER 


‘Gamera CQuipment 


1600 BROADWAY 


YORK CITY 


GoldE Mfg. Co. Announces 
“Coronet’’ 2x2 Slide Projector 

* GoLpE Merc. Co. is now distrib- 
uting a 200 watt 2” x 2” slide pro- 
jector called the Coroner. Accom- 
modating the company’s index auto- 
matic or manual slide changer, the 
new projector features a noiseless 
blower and an auto-precision slide 
carrier which holds each slide in 
focus. A tilt lever permits horizon- 
tal adjustment and provides imme- 
diate placement of the image on the 
sereen. A 4” F 3.5 hard coated 
anastigmat is used. : 

Price of the Coronet is $49.95, 
For further information write to 
GoldE Mfg. Co., 4888 N. Clark St., 
Chicago 4). 


Anove: The Bar-Ray Light-Proof 
Window Shade (see item below) 


Shade Which Completely Darkens 
Room Now Being Distributed 

* A shade which shuts out light so 
completely that X-ray films and sen- 
sitive photographic plates can be 
exposed without fear of damage 
was introduced recently by Bar-Ray 
Propucts, Inc., Brooklyn, N.Y. 
Designated as the Bar-Ray Licut- 
rprooF, the new shade is designed 
so that it may be used without in- 
terfering with normal room ventila- 
tion. 

Features incorporated in the 
shade include dust-proof metal 
housing for roller and cloth; pat- 
ented spring design for smooth op- 
eration; deep metal side guides for 
light tightness; special braces to 
prevent curtain blowing: friction 
shoes that engage side guides to as- 
sure easy, level movement of the 
operating bar. The shade cloth has 
no stitch holes, is crack and fade- 
proof, fire-proof and odorless. 

Further information may be ob- 
tained from the Bar-Ray Products, 
Inc., 209-25th St., Brooklyn 32. 


ROA {dopts Selectroslide Ir 


RCA Offers Slide Projector for 
Television Studio Productions 

* A new automatic projector for 
convenient presentation of either 
glass or cardboard-mounted slides 
in studio television productions is 
being made available by the broad- 
cast equipment section of RCA 
Victor Division, Radio Corpora- 
tion of America. 

The RCA type TP-2A slide pro- 
jector features a corrected, coated 
astigmatic 5-inch £3.5 lens to insure 
sharp, clear images; an indexed, 
rotatable turret accommodating six- 
teen 2-inch square slides which may 
be remotely controlled from the 
audio-video console; and a built-in, 
forced-draft ventilating unit to cool 
the 100-watt lamp. The mechanism 
is motor driven for positive action. 

The new slide projector is a ver- 
satile mechanism with turret-type 
magazine, in which the slides are 
arranged radially. The detents ac- 
curately position the slides with ref- 
erence to the lense, the company 
stated. Operation of the projector is 
completely automatic, and the tim- 
ing for each slide projected is con- 
trolled by pressing a button to ro- 
tate the turret. The approximate 
changing time is one second. 

The projector is mounted on a 
black base measuring 114 by 11%4 
inches. Its turret housing is 114 
inches in diameter and 75 inches 
high. The equipment weighs 16 
pounds, which allows the unit to be 
carried or moved about easily. It 
comes equipped with a 5-inch lens, 
Lut a 7-inech lens is also available 
for use with the projector. The pro- 
jector operates from a 110-volt, 60- 
cycle a-c power source. 


$.0.S. Cinema Supply Co. Now 
Offering “Junior” Bridgamatic 
#S.0.S. Cinema Supecy Corp., dis- 
tributors of Bridgamatic film proc- 
essing equipment, is now selling a 
basic Jr., “add-a-unit” machine with 
stainless steel tank for $1095. Equip- 
ment such as air compressor for 
aeration, squeegees, drain pump for 
syphoning out solutions, recircula- 
tion, refrigeration, temperature con- 
trol, replenishment, speed control, 
filtration, ete., can then be added 
when needed. 
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New Soundview Projector Offers 
Pushbutton Control Feature 

Pushbutton remote control is 
available in a SOUNDVIEW sound 
slide film projector which is part of 
a new line of 35mm equipment now 
being distributed through its dealer 
organization by AUTOMATIC PROJEC- 
TIon Core. With the projector inde- 
pendent of the record player loca- 
tion, the film advance may be con- 
trolled from any point in the room. 

The same unit may be operated 
as a fully automatic system with 
film advance controlled by a high 
or low frequency signal on the rec- 
ord. Operation is said to be quiet, 
fast, and accurate in framing. An 
optical system provides a light out- 
put of 300 watts, or 500 watts if 
desired. 

Provision is also made in the 
Soundview line for firms using 2 x 2 
and bantam slides, A second pro- 
jector handles both 35mm stripfilm 
and slide transparencies, the latter 
being shown through a slide carrier. 
This projector, designated the PS-63 
is interchangeable with the PS-43, 
which handles stripfilm only, and 
may also be operated with sound 
and controlled remotely by pushbut- 
ton or as fully automatic. 

Attention of firms not requiring 
sound is called to Soundview’s unit- 
ized design, which permits purchase 
of either model projector without 
the record player sound unit. Used 
alone, both projectors continue to 
provide the pushbutton remote con- 
trol feature for stripfilm programs. 

Literature and location of nearest 
Soundview dealer may be had by 
writing to Automatic Projection 
Corp., 29 West 35th St.. New York 
City. 


Sounpview Mover SA-483 is 35mm 


sound slidefilm projector which can be 
used with either automatic film advance 
or with remote pushbutton control and 
offers 300-watt illumination 
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National Cine Equipment inc. 
Distributes New Mike Boom 
* A new portable microphone boom 
for studio or location work has been 
released by National Cine Eguip- 
MENT, Inc. Constructed of alumi- 
num tubing and bronze castings, 
the mike boom telescopes approxi- 
mately 7 to 17 feet. There is a bal- 
ance weight at the rear of the boom 
that is adjustable for its extension. 
A remote control allowing for 360 
degrees rotation of the microphone 
by a universal angular control from 
the back, enables the operator to 
both push the boom and operate the 
microphone swivel at the same time, 
regardless of the extension or angle. 
When boom is at maximum height, 
extension rods are furnished to op- 
erate microphone from 
floor level. 

An oversized friction boom clutch 
provides tension on the boom arm 
for horizontal stability and safety. 
The microphone cable hangs on the 
outside of the boom by means of 
cable clips, thus preventing the 
cable from tangling with the rota- 
tion mechanism on the inside of the 
boom. 

A \4-inch threaded microphone 
mounting rod is provided on the 
front end of the boom, for mount- 
ing your own type of microphone 
suspension. The boom dolly is a 
two section telescoping unit with 
collapsible legs and ball bearing 
casters, with foot locks. A pneu- 
matic drop check is provided for 
lowering the boom, 

The boom, complete with stand, 
collapses for easy portability and 
weighs approximately 100 pounds. 
Write for further information to 
National Cine Equipment Inc., 209 
W. 48th St., New York. 


Television Lighting Facilities 
Described in Klieg! Bros. Manual 
* Bros. is now distributing 
a TV Studio Lighting and Associ- 
ated Facilities Planning Manual to 
television engineers, architects, con- 
sulting engineers, and production 
personnel. In folder form, the man- 
ual is complete with tested sample 
studio plans and informative pic- 
tures of actual studios showing 
lighting facilities in use. 

To obtain one of these manuals, 
write the Broadcast Equipment sales 
department of either General Elec- 
tric, DuMont Labs., General Preci- 
sion Laboratories, or RCA. It also 
may be obtained directly from 
Klieg! Bros., 321 West 50th St., New 
York 19. 

Additional sales and service for 
California, Oregon, Washington, 
Nevada, Utah, and Arizona is now 
also available from Licut- 
inc Co. of California, 1060 W. 6th 
St.. Los Angeles. 


rotation 


tor projecting 
2°52", 344 "n4" 
and 4"x5" slides in 
SCHOOL 


AND 


COLLEGE 
AUDITORIUMS 


CLASSROOMS 
particularly 
where there is 
difficulty in 
darkening the 
room. 


ideal for projecting 
song and advertising 
slides in 


THEATRES + DRIVE-INS - 
end Hymn slides in CHURCHES 
Projects pictures of a size and snow-white brilliancy comparable to large 
screen theatre projection. 
Simple to operate. Entirely safe in the hands of a layman. Simply plug into 
any 110-volt A.C. convenience outlet. 
Economical. The motor-driven arc will project continuously for 80 minutes 
without retrimming. 
Use coupon now to obtain full details and prices. 
Dealer Inquiries Invited 


NIGHT CLUBS + HOTELS + RESORTS 


NAME of SUPPLIER 


| THE STRONG ELECTRIC CORPORATION : 
| 39 CITY PARK AVENUE TOLEDO 2, OHIO + 
| Please send brochure ond prices on the Strong Universal Slide Projector. } 
| NAME 
ADDRESS 
| CITY & STATE is 


OVER 7,000 BUSINESS EXECUTIVES USE BUSINESS SCREEN 


35mm 
Model 11 


A TRULY GREAT 
CAMERA for TV, 
Newsreel and 
commercial films 


For tough and trying assignments, ARRIFLEX 35 is 
in a class by itself. Reflex focusing through photo- 
graphing lens while camera is operating—this is 
just one outstanding ARRIFLEX feature. 


Equipped with bright, right-side-up image finder, age 
x magnification. Selves all poralicx problems. 


Gamenn Equiement 


Write for free folder. 


\ 

INTENT 

por ~ 

See 
lightweight bettery. Tachom- 
<4 eter registering from © to $0 frames per second. | 
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Strong Electric Co. Introduces 
High-intensity Arc Projector 
© A new universal high-intensity 
are slide projector accommodating 
« 4” and 4” x 5” 
slides was developed recently by 
the STronc Tole 
do, Ohio. The manufacturer partic 
ularly recommends the new pro- 
jector for use when there is difficulty 
in darkening the projection room 

The motor-driven are burns 6mm 
* 7” copper coated carbons at 45 
amperes and 21 volts to project 7500 
lumens of light. The burning time 
for one carbon trim i« 40 minutes. 

The optical system includes three 
lenses and a 3',” focus polished 
glass reflector of 24° working dis 
tance and diameter 

Length of the projector 
inches and adjustable legs permit 
establishment of the optical center 
at a height of from 36” to 55”. A 
projection angle of as much as 27 
degrees downward and 10 degrees 
upward is afforded 

Price information and an illus 
trated brochure may be obtained by 
writing to the Strong Electric Corp 
15 City Park Ave., Toledo 2 


Three Dimension Co. Releases 
Blower-Cooled Slide Projector 
Tuner Dimension Company is 
now distributing its ShowPak 300, 
a att blower-cooled projector 
which is built into its own case. The 
new model measures |2-inches long 
12-inches high, and 5! s-inches wide. 
It weighs less than 10 pounds 

Die-cast construction is used for 
the body and a slice file holding up 
to 75 2x2 slides is incorporated in 
the base, micro-tilt control is 
provided in a handy position 

The projection lens is a 5S-ineh 
coated anastigmat in helical mount 
\ TDC three-way lamp alignment 
feature adjusts the 400 watt Tt. 
projection lamp for maximum eth 
ciency. The cuff mounted fan, using 
the Venturi principle, has a pro 
tective grill 

Like all TDC vivid projectors 
the ShowPak accepts 
wlectron-semimatic and seleectron 
automatic changers. Price is $54.50 
Manufacturer's address is $555 W 
Addison St., Chicago 41 


Radiant Manufacturing Co. Shows 
Screen Sales Tips in Picture 

* \ hospital with “sick” projection 
«reens is the new twist presented 
in a sound and color film produced 
by Rapianr Corp, 
The eight-minute film was made 
with a magnetic sound projector and 
is available to dealers on a free 
loan basis. Further information 
may be obtained from the manu- 
facturer at 1208 S. Talman Ave.. 


Chix ago 


Powerful carbon-are projection suitable for largest auditoriums and con- 
vention halls is a feature of new Strong Electric Co. slide projector shown. 


of Lamps tor 
GMT 
MOTION PICTURE PRODUCTION 
SOUND TION 
ICAL 
‘SPORTS OGHTING AND GENERAL 


“RADIANT 


300 Jelliff Avenue 


Newark 8, N. J. 


RADIANT 


Audio Engineering Society to 

Hold Annual Fair in Late October 
Professional sound engineers, 
music lovers, and hobbyists will rub 
shoulders during the 1952 Audio 
Fair to be held in Manhattan’s Ho- 
tel New Yorker October 29 through 
November 1. Becoming one of the 
largest annual electronic events held 
in the country, the fair is sponsored 
by the Audio Engineering Society 
and is conducted in conjunction 
with the society's annual conven- 
tion. 

More than 100 manufacturers al- 
ready have engaged exhibition 
space, and items to be shown range 
from professional recording equip- 
ment valued at thousands of dollars 
to a We pocket microscope for ex- 
amining phonograph needles, 


Bridgamatic Film Processing Now 
Availablz on a Add-a-Unit Plan 

® Brivcamatic straight line film 
processing equipment can now be 
purchased on the “Add-A-Unit” 
plan, by which such refinements as 
air compressors, squeegees, drain 
pump, recirculation, refrigeration, 
temperature control, replenishment, 
speed control, filtration can be 
added as required. 

Bridgamatic equipment, which 
can be purchased for as low as 
$1095 from SOS Cinema SUPPLY 
Corr., world distributors of the 
line, enables producers, television 
stations, small labs, colleges, etc. to 
convert from rack and tank methods 
to automatic at a comparatively 
small cost. 


Electro-Voice, Inc. Offers Catalog 
on High-Fidelity Microphone Line 

Evecrro-Vorce, Inc., of Buchan- 
an, Mich., has issued a new cata- 
log of its line of microphones. Des- 
ignated Condensed Catalog No. 113, 
the new publication illustrates and 
describes the company’s current 
line of products. 

Listings in the catalog include 
microphones for television, radio, 
recording, P.A. and communica- 
tion; phono-cartridges for all three 
speeds; Hi-Fi speakers, drivers, 
horns and crossovers: Hi-Fi folded 
horn corner enclosures and 2, 3, 
and 4-way speaker systems; auto- 
matic self-tuning Tune-O-Matic and 
Tenna-Top boosters: and the Tele- 
Vider distribution system for mul- 
tiple television installations. 

A free copy must be obtained by 
writing to the company at Bu- 
chanan, Mich. 


Joins Telenews Productions Board 
1.5. V. Parcevircn, president of 
Conor - Nast Pusiications, INe.. 
has been elected to the board of 
TeELENEWs Propuctions. INc. 
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J. M. McBride Now Ansco's 
Western Regional Sales Mgr. 

Josern M. former dis- 
trict manager of Ansco’s Dallas of- 
fice, has been appointed western 
regional sales manager. He will be 
responsible for Ansco sales, activ- 
ities in the Dallas district which 
New Mexico, Okla- 
Arkansas, Louisiana, and 
portions of Kansas and Mississippi. 
In addition, he will supervise the 
sales activities of the 


covers Texas, 
he sina, 


Ansco San 
Francisco and Los Angeles offices 
that serve the West Coast states of 
California, Montana, Idaho, Wy- 
oming, Utah, Nevada, Arizona, 
Washington, and Oregon. 

Mr. McBride, a native of Texas, 
has been with 1931, 
when he joined the company as a 
salesman. 


Ansco since 


Four years later he was 
transferred to Binghamton, N. Y., 
to head the wholesale sales division. 
He occupied several executive sales 
positions with Ansco until he be- 
came manager of the company’s 
Dallas, Texas, office in 1946. 


O. W. Wieggel Named Director of 
Kodak's Sales Dept. Studios 

* Appointment of Oscar W. Wiec- 
GEL as director of Eastman Kopak 
COMPANY'S sales department studios 
was announced recently by James 
F.. McGhee, vice president and gen- 
eral sales manager. Mr. Wieggel 
succeeds Alvin W. Streitmatter who 
was recently appointed manager of 
the professional photographic sales 
division. 

As director of the studios, Mr. 
Wieggel will be concerned with the 
over-all operations of the profes- 
sional sales studio, the graphic arts 
studio, and the industrial photo- 
graphic studio. 


C. R. Dupree Joins J. A. Maurer 

* Crype Russect Dupree was re- 
cently named development engineer 
by J. A. Maurer, Inc. For the past 
11 years Mr. Dupree was general 
engineer for the photographic lab- 
oratory of the U. S. Army Signal 
Corps in Long Island City. 


THE ONLY 
GUARANTEED 
SCRATCH 
REMOVAL 
PROCESS! 
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RAPID FILM TECHNIQUE INC, + 2! West 46th St., New York 36, N. ¥. 


R. B. Phillips Eastern Director 
Riewarp B. Puups has been 
named eastern director of IDEAL 
Pictures’ sponsored film division, 
it was announced recently by A. L. 
BLINDER, president. Most recently, 
Mr. Phillips has been stationed in 
Washington as Ampro Corporation's 
regional manager and government 
sales representative. His new head- 
quarters will be in Ideal’s New 
York office, located at 233 W. 42nd 

Also announced by the film dis- 
tributing company was the opening 
of its new office in Houston, Texas, 
which will serve the southern part 
of the state. Located at 2606 Fan- 


nin St. the new branch is the 
twenty-seventh distribution center 
established by Ideal. The Dallas 


3000 Live Oak St., will con- 
tinue to distribute Lo6mm rental and 
free-loan films to the northern half 
of the state. 

The 
that than 25 new accounts 
have been added to its free film 
library during the past eight 
months. Included in this new group 
ere Hotpoint, Inc., E. R, Squibb & 


Sons, National Safety Council, Chi- 


othee, 


company also announces 


more 


cago and Southern Air Lines, and | 


the Crane Co. 


Donald Smith Joins Boom Electric 
* Donald P. Smith, formerly with 
Swift & Company's film division, re- 
cently joined the staff of Boom 
Electric and Amplifier Co., Chi- 
cago. Mr. Smith will head the com- 


pany’s new tape recorder depart- | 


ment, 


Joy W. Hill Joins Watland Bros. 

* Arnold L. Watland, of WaTLAND 
Brotuers, 13039 South Western 
Ave.. Blue Island, IIL, announces the 
appointment of Joy W. HL as rep- 
resentative of the audio-visual divi- 
sion in central and southern Illinois, 
Mr. Hill's experience in photo- 
graphic and visual fields includes 
association with The Camera Shop, 
Springfield, Ill, and the Photo- 
graphic Department of Haines & 
Essick, also of Springfield. 

Don't fool around with half-way 
Rapid Film Technique 
will toke that rain” out of your film. 

For over a decade, leaders in scratch 
removal, preservation, and rejuveno- 
tion of old and new film. 


measures. 


lémm, 35mm, Originals, Kode- 
chromes, Negatives, ond Prints. For 


full information write for Booklet BS. 
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GREAT MOTION PICTURES ARE PROCESSED BY PATHE 


Universal Pictures Board Chairman 
Nate J. Blamberg says: 


“We have an exclusive contract 
with Pathe Labs for the process- 
ing of all our black and white 
pictures. They give us what we 
want, when we want it.”” 


No processing job is too large for Pathé. 
None is too small. The on/y requirement 
is that each be of the highest quality. 
Perhaps you would like details on the 
benefits of an exclusive Pathé contract. 


Both New York and Hollyw 
75MM 


Have 
16um . COLOR 
Pathé Laboratories, Inc 


Complete Pathé Laboratory Facilities: 
BLACK 
is a subsidiary of Ches 


‘ND WHITE 
speake Industries, Inc. 


ATTENTION: Film Buyers, Program Directors, 
Producers, Agency TV 
Depts. 
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Complete Technical and Editerial 
Services to 16mm Business, Educa- 
tional and Religious Film Producers 


— 


SCRIPT PREPARATION 
TITLES AND ANIMATION 
PHOTOGRAPHY 

SOUND RECORDING 


RE-RECORDING 
from magnetic tape or film 


MUSIC LIBRARY 

EDITING AND CONFORMING 
SEO. w. 
“>” LABORATORY, INC. 


164 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 


Edge- Numbered Work Prints—Coler Masters— 
Duplicate Negatives— Release Prints 


Attention-Compelling 
LIGHT COLOR ¢ MOTION 
That Really Sells for You! 


USE THE NEW 


WILSON SALE-0-MATIC 
ADVERTISING SLIDE 
PROJECTOR 


SALES ROOMS 
AIR, RAIL & 
BUS STATIONS 
HOTEL LOBBIES 
TRADE SHOWS 
BANKS 


Sharp. brilliant projection 
of 24 sanderd 2° « 2 

bieck ond white color 
glass paper mounted 
slides at @ rote of 5 or 10 
chenges per minute te o 
12% veer erejection 
type glows daylight screen 
Sereen dork while slides 
henee Remote contre! 


alse permits changes at 
Over oter on $/120 V 60 cycle current 

Come: complete with cord, ottechment plug. lamp bulb. 
femete contre! cord and ond @ « 16M) « 24° carrying 


cme Weileh cluding carrying case, ently 35 thes 


WILSON PROJECTOR COMPANY 


10511 Western Avenve Cleveland 11, Ohic 


OEALER tNQUIRIES INVITED 


Report on Edinburgh 


NOTES ON THE 1952 FILM FESTIVAL 
by Lee R. Bobker 


nom August 17 to September 7 the city of 

Edinburgh, one of the loveliest in the British 

Isles and in the world, plays host to count- 
less dignitaries, officials, tourists, and critics 
from all parts of the world. The occasion is the 
now famous Festival of music and drama. 

An important part of the over-all festival is 
the Edinburgh Film Festival held concurrently 
and now one of the most attractive and interest- 
ing parts of this crowded three week period. 
From every nation in the world with the excep- 
tion of the U.S.S.R., come the best films produced 
during the past year as well as many representa- 
tives from the film industries of these countries. 


Diverse and Representative Screenings 


Although it was generally agreed that the 
standard of films submitted to Edinburgh this 
year was on the whole below average, I felt that 
the committee did an exceptionally good screen- 
ing job so that in the final showings the 250 odd 
films that were accepted represented a remark- 
ably diverse and representative group. In the 
few cases, where a film seemed below par, the 
committee had an excellent reason for including 
it. An example of this was the much heralded 
showing of a Philippine documentary spectacle 
called, Genghis Khan. Although it contained 
some interesting close-ups and was otherwise 
sound photographically, the acting and story 
seemed a throwback to the worst of the Holly- 
wood cliche films. On further investigation, | 
discovered that it had been included because it 
seemed to be an excellent and encouraging ex- 
ample of the re-birth of the Philippine film in- 
dustry, so badly damaged during the war. 

The films selected are shown in one of four 
theatres, all of which are quite modern and well 
equipped. This should serve to reassure any of 
our producers that their films receive the best 
of handling and screening. 


Good U.S. Sponsored Films Shown 


On the whole the people of Edinburgh as well 
as the tourists seem quite above average as criti- 
cal audiences and all the showings are to full 
houses. Among the American films that seemed 
to me to have received the most enthusiastic 
comments were the United Productions of Amer- 
ica cartoon films; Rooty Toot Toot, etc. The Gen- 
tlemen in Room 6; a gimmick film that runs 
about 12-minutes and was produced by George 
K. Arthur. The film is exceptionally well acted 
and photographed and is based on an O. Henry 
type of short story with the last 17-feet of film 
containing the shocker. Also: the documentary 
film Miyah the Story of Water, The High Wall, 
That the Deaf May Speak, And then there Were 
Four, Uncommon Clay, and The Impressionable 
Years, 

Although no awards are given, the honor of 
inclusion in the festival is such that each year 
the number of films submitted for entry has 
steadily grown. Each film submitted for entry 


Meet Your Edinburgh Observer 
* Lee R. Bobker, formerly Production 
Manager and Administrative Executive of 
Campus Film Productions, recently visited 
the Edinburgh Film Festival during a 10 
week European trip. Mr. Bobker found he 
was the only representative of the American 
business film industry at Edinburgh. 

He reports that in the hundred films he 
witnessed during his stay were concentrated 
enough new imaginative ideas and tech- 
niques to keep a film-man thinking for a 
long time. His comments here on the 
American producers’ predilection for ex- 
cessive narration are much to the point. 


is very carefully screened in its entirety by a 
committee comprised of an amazingly sincere and 
capable group of men and women. All give of 
their time generously and without pay in order to 
see that the artistic and cinematic values aimed 
at each year are raised just a bit higher. Most 
of the Edinburgh people who comprise the film 
screening committee are enthusiastic film de- 
votees who have served throughout the six year 
history of the festival. 


Business Pictures Welcome at Festival 


The primary interest of the committee in se- 
lecting the films for inclusion in the festival 
seemed to me to be that the film should be of 
the highest artistic merit and in some way or 
ways, truly representative of the culture from 
which they have come. In regard to the large 
number of films entered from the business film 
industry, it may be well to mention that these 
films are as welcome or even more welcome at 
Edinburgh than the “entertainment” film be- 
cause the festival people feel that it is these films 
that show a part of American life not honestly 
handled in the Hollywood films. 

Of particular interest to the American film- 
man on a holiday were the many discussions held 
each afternoon and evening before and after the 
showings. Mr, Arthur Brown, assistant head of 
the festival, Mr. Norman Wilson, British pub- 
lisher and founder of the film festival, Mrs. 
Lillian Hopewell, film festival directress, and 
others who had much to do with the success of 
this now famous festival are always on hand and 


* PRINTING 
* RECORDING 
* PROCESSING 


All 16mm Motion Picture and 35mm Slide 
& Filmstrip Services. Radio Transcriptions 
Tape Duplicating 
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one can learn much of the feelings of these peo- 
ple toward our business films. The criticism one 
hears most often is the pre-occupation of most 
American producers with narration. They seem 
to feel, and not without cause, that we are get- 
ting farther and farther away from the true 
effectiveness of the medium because we are too 
much concerned either with selling or with get- 
ting facts across. Instead of planning our films 
so that the picture tells the story with an occa- 
sional assist from the narrator, these people 
seemed to feel that we pack our films with so 
much narration that one has trouble watching 
the film or getting any unified feeling from it. 


Critieal View of Mental Health 

Another often heard barb tossed our way is 
thrown in the direction of our “mental health” 
films. Aside from the tremendous number of 
these films, it is said that we try to tie up this 
serious and many sided subject into neat little 
film packages which either oversimplify the prob- 
lem and offer a fairy tale solution, or simply state 
a problem without trying to scratch below the 
surface for cause and effect. An exception to this 
was the wonderful “Quiet One” which they are 
still talking about in Edinburgh. 

It might be well to close these notes by men- 
tioning the wonderful hospitality accorded my- 
self and my wife by Mr. Brown, Mr. Wilson, Miss 
Hopewell and many others. Such was the wel- 
come that it would indicate that other business 
film producers and sponsors would do well to 
visit the festival next year. It is both educational, 
informative, and fun. 


Medical Films Foundation Produces 
Three New Subjects in Childbirth Series 


* Three films were added recently to the series 
on childbirth Which is being produced by Med- 
ical Films Foundation of San Francisco. Films 
now available are Prenatal Care, Labor and 
Childbirth, A Normal Birth, and Postnatal Care. 
The series, which will consist of eight titles 
when completed, is intended for the non-medical 
public. Plans calls for production of the remain- 
ing four films in the series during 1952 and early 
1953, along with a number of other motion pic- 
tures in the general field of medical and health 
education. 

Medical Films Foundation is a non-profit cor- 
poration with a board of trustees composed of 
Dr. Wilfred M. Mitchell, president, Professor 
of Psychology at College of the Pacific; Dr. 
Earle M. Marsh, first vice president, gynecol- 
ogist and obstetrician, San Francisco; Dr. Don- 
ald Harrington, second vice president, gynecol- 
ogist and obstetrician, Stockton; Ruth Mitchell, 
secretary: Dr. Donald M. Hatfield, treasurer, 
production manager, San Francisco. 


SPECIAL OPTICAL EFFECTS 
AND TITLES 
On the “Fireside Theatre” TV Series 


by 
RAY MERCER & COMPANY 
4241 Normal Ave. + Hollywood 29, Calif. 
Send for Free Optical Effects Chart 


minute. With 1200 foot flanges . . . $1095 


The MICOP PRO is built to make good, sharp 


prints, picture only, sound only of composite 


| Diaphragm allows ten densities for color work 
Not an amateur's toy, but a real laboratory in 


strument. or 35mm models available 


Model 25 (illustrated) speed 25/35’ per 


The MICOP PRO is only one of the many SO.S 
Firsts” which include the famous BRIDGA 
| MATIC Continuous Film Developing Machines 


There's an $.0.5. catalog or bulletin on everything 


from studio cameras and recorders to printers and 


is essors—all of worthwhile savings, Mere under | 
| ne roof—all your needs—a stock more varied end 
| more complete than any in the industry 


0.5. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19, N.Y. 
Cable: SOSOUND 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 
guaranteed. Complete studio and 
laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 


IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES, B&H STAND. 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS, FILMOS. 


ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
IMMEDIATE PAYMENT. 


AIRMAIL. 


GORDON ENTERPRISES 
| 5362 N. CAHUENGA + NORTH HOLLYWOOD, CAL. 
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EASTERN STATES 


CONNECTICUT « 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


* DISTRICT OF COLUMBIA « 


Jam Handy Organization, Inc., 
1730 H Street, Washington 6, 


The Film Center, 915 12th St. 
N.W., Washington. 


* MARYLAND « 


Howard E. Thompson, Box 204, 
Mt. Airy. 


MASSACHUSETTS 
Cinema, Ine., 254 Clarendon St., 
Roston 16 


NEW HAMPSHIRE 


A. Hi. Rice Co., Ine., 78 West Cen- 
tral Street, Manchester. 


NEW JERSEY « 


Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J 


NEW YORK 
Association Films, Inc., 35 West 
45th Street, New York 19. 
Buchan Pictures, 79 Allen St. 
Buffalo 
Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 
Comprehensive Service Co., 245 
W. 55th St., New York 19. 
Crawford & Immig, Inc., 265 W. 
14th St.. New York City 11. 
The Jam Handy Organization, 
Inc., 1775 Broadway, New York. 
Ken Killian Sd. & Vis. Pats. 
P. O. Box 364 Hempstead, N. Y. 


Mogull, Film and Camera Com- 
my, 112-114 W. 48th St., New 
fork 19 


S. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19, 
Specialized Sound Products Co., 

551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling. 
Visual! Sciences, S99BS Suffern. 


PENNSYLVANIA 
Jam Handy Organization, Inc., 
930 Penn Ave., Pittsburgh 22. 
J. P. Lilley & Son, 277 Boas St., 
Harrisburg 


Lippincott Pictures, Ine., 4729 
Ludlow St., Philadelphia 39 


* RHODE ISLAND « 


Westcott, Slade & Baleom Co., 
95-99 Empire St., Providence 3. 


* WEST VIRGINIA ¢ 


Haley Audio-Visual Service, 
Box 703, Charleston 23. 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B. S. Simpson, 818 Virginia St, 
W., Charleston 2. 


Theatre Service & Supply Co., 
Phone 24043, Box 1389, Hunting- 


SOUTHERN STATES 


ALABAMA 


Stevens Pictures, Inc., 506 Eight. 
eenth St., North, Birmingham. 


FLORIDA 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


GEORGIA 


Colonial Films, 1118 W. Peachtree 
St., N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


LOUISIANA ¢ 
Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 

Stirling Visual Education Co., 
1052 Florida St., Baton Rouge. 


Delta Visual Service, Inc., 815 
Povdras St., New Orleans 13. 


MISSISSIPPI 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 S. State 


Jackson 2. 


¢ TENNESSEE ¢ 


Southern Visual Films, 687 
Shrine Bldg., Memphis. 

Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 


VIRGINIA 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


* ARKANSAS 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 


ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 


Association Films, Inc., 79 East 
Adams St., Chicago 3. 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 


Jam Handy O tion, Inc., 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


INDIANA 


Burke's Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


IOWA 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


Ryan Visual Aids Service, 517 
Main St., Davenport. 


* KANSAS-MISSOURI ¢ 
Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo. 
Erker Bros. Optical Co., 610 

Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


MICHIGAN 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 

Jam Handy ization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 

oad, East Lansing, Michigan. 


OHIO e 
Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati. 
Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 


Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 
Twyman Films Inc., 400 West 

First Street, Dayton. 
M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


EQUIPMENT, FILMS AND PROJECTION SERVICE 


BUSINESS 


© WISCONSIN « 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 


__WESTERN STATES 


CALIFORNIA 

Donald J. Clausonthue, 182° N. 
Craig Ave., Altadena. 

Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 

Hollywood Camera Ex 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 351 Turk 
St., San Francisco 2. 

R. Skinner Manufacturing 
Co., 292-294 Turk St., San Fran- 


cisco 2. 


COLORADO 
Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 


OKLAHOMA « 
Vaseco, 230] Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5. 


OREGON « 


Moore’s Motion Picture Service, 
306 S. W. Ninth Ave., Portland 5. 


TEXAS 
Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 
George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 
Capitol Photo Supplies, 2428 
uadalupe St., one 8-5717, 
Austin. 


UTAH 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


_CANADA - FOREIGN | 

Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 

Distribuidora Filmica Venezo- 
lana De 16MM., S.A., Apartado 
706 Caracas, Venezuela, S.A. 
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Propuction Conrerence at Rocket Pictures 
during the making of a Pacific Mutual program. 


Insurance and the Sereen: 


(CONTINUED FROM PACE THIRTY-FIVE} 
Agents —the field commanders—in January, 
1952. Seven months’ “combat” experience is 
now available for evaluation. 

The General Agents’ reports clearly indicate 
a remarkable improvement. Their opinion is 
virtually unanimous that men trained by the new 
method can begin systematic prospecting at the 
end of a week's training, and can begin actual 
productive selling at the end of the second week. 
To anyone with experience of the usual insurance 
agent's “starvation period,” this is little short 
of miraculous, 

Training of New Men More Effective 

The typical judgment agrees with that of the 
Dallas. Texas, General Agent who writes that 
“the training of new men has become much more 
effective with the use of the sound slide film in 
training. It has become useful because about 
seventy-five per cent of what is seen is retained 
whereas only about twenty-five per cent of what 
is heard is retained. This means that we can be- 
come more positive in direction of new men be- 
cause of the knowledge they have acquired of 
our industry. 

“The use of the film and records enables train- 
ing of a new man in a much shorter period of 
time because he will *see’ himself in such a pic- 
ture of selling.” 

The key idea here lies in the observation that 
Pacific Mutual's audio-visual program has made 
training more effective in a shorter time. As the 
Atlanta, Georgia, General Agent remarks: 

“In our experience of training by the use of 
film, we have found that it saved a great deal of 
time for the trainer and required about the same 
amount of time for the trainee: however, the 
trainee is a better salesman for the time con- 
sumed,” 

But Good Refresher for Older Hands 

But the effect of the film program is not only 
on new men. It has been equally useful for agents 
who have been in the business long enough to 
acquire experience, but who have become “tired.” 
For instance, a Kansas City agent who was ready 
to quit after a year in the business tells how he 
was “saved” by the audio-visual program and is 
now a leader. 

He finds agreement in the comment of the At- 
lanta man: “In all types of training the follow- 
through by the trainer is probably the most 
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important in keeping a salesman in regular pro- 
duction. We find that when a salesman gets in a 
slump, by going over the training films with him 
in most cases he himself quickly sees where he 
got off the sales track and corrects his own mis- 
takes.” 

Agents Show Strong Personal Interest 

That experienced men themselves recognize the 
value of the program is indicated by an observa- 
tion from the highly successful General Agent in 
Washington, D.C.; “After a quarter of a century 
in the insurance business | have for the first time 
seen men ask permission to come into the office 
during the evening and over the week end in 
order to improve their sales ability. Audio-vis- 
ual presents a consistently fine sales delivery after 
which the agent can pattern his own presenta- 
tion.” 

In all these letters and memoranda from Gen- 
eral Agents, there breathes an air of relief at the 
time-consuming burden of personal work which 
has been lifted from their backs. They express 
it in various ways. 

One new General Agent writes, “coming from 
another company and encountering a philosophy 
unique in the insurance business, | wasn’t cer- 
tain that I could learn all that I had to, and at 
the same time induct and train new men. This 
audio-visual approach has made it possible for 
me to learn along with my new men, and to get 
agents into production faster and more efficiently 
than I ever thought possible.” 

At any rate, Pacific Mutual feels satisfied that 
the program is fulfilling its purpose. It has made 
the life insurance promotional dollar buy more 
sales—or, in the words of Fred Sibley, the com- 
pany’s Vice President in Charge of Agencies, 
“It has provided the greatest return for the 
money of any Pacific Mutual investment of sim- 
ilar nature that the company has ever made.” 


Lessons Being Applied Elsewhere 

One successful audio-visual program usually 
leads to other programs in other fields. Both Pa- 
cific Mutual and Rocket have learned from their 
joint experience, and the lessons are now being 
applied to other sectors of the company’s agency 
operations. In the final analysis, however, the 
proof of the pudding does not lie in the opinions 
of company executives and General Agents. It 
does not even lie in the fact that insurance com- 
panies are so much more limited than other busi- 
nesses in the amount of money they may spend 
to obtain new business that they need to search 
extra hard to find better ways of buying more 
sales with their dollars. 

So far as Pacific Mutual is concerned, it lies 
in the fact that the agents of the company every- 
where, the men on the firing line who actually 
produce the business, have accepted the new 
audio-visual program unanimously, They know 
it helps them get results more quickly and more 
easily, with consequent improvement of their 
incomes. 

A life insurance company’s success depends 
on its field force, both their effectiveness and 
their attitude. And if you ask Pacific Mutual's 
field force, “Does the new program help you get 
more sales?”, their answer is an unqualified 
“Yes!” That's the important answer. 4 
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Fully automatic projector * * * 48 2x2 slide 
capacity 750-1000 watt projector * * * Remote 
Control. 

For personnel instruction, sales meetings, show- 
rooms and Customer Service presentations. 
Ask for a demonstration and be convinced. 


Write jor SPINDLER & SAUPPE 


4 2201 BEVERLY BOULEVARD 
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KLEARCITE 


TRANSLUCENT SCREENS 
FOR REAR PROJECTION 


Specializing in Outdoor 
Screens for Rooftop Advertising 
(Sizes up to 50 x 100 feet) 


Indoor Screens in Sizes 
Up to 17 x 24 feet 


ALL SCREENS MADE TO ORDER 
Write today for brochure 


KLEARCITE SCREEN COMPANY 
1428 N. Orleans St. Chicago 10, Ill. 
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of Mepicat film specialists is Fordel 
Films, one of the growing number of com pantes 
in this field 


Films in Medicine: 
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have already been completed, will illustrate the 
normal and abnormal development of the heart 
and great vessels and demonstrate the surgical 
treatment for correction of such cases where 
such treatment is possible 

Interest has already been expressed by one 
of the leading pharmaceutical houses in the spon 
sorship of this series. The sponsorship of such 
filmes is being increasingly appreciated by indus 
try as a form of good public relations and the 
lead taken by some of the larger pharmaceutical 
houses in this field is now being more and more 
widely followed 


New Series on Polio Nursing 
Destined for Wide Circulation 


* Just completed this month, and going imme- 
diately into wide national distribution through 
hospitals, nursing and medical schools and other 
channels is a new series of films on nursing care 
in polio, produced by Science Pictures, Inc. for 
the Advisory Nursing Services for Orthopedics 
and Poliomyelitis of the National League for 
Nursing under a grant from the National Foun- 
dation for Infantile Paralysis 

The series, under the general tithe Nursing 
Care in Poliomyelitis, consists of three half-hour 
films, one each on the problem and opportuni 
ties in the care of patients with low-spinal polio; 
bulbar polio; and high-spinal, thoracie or res 
piratory polio 

Through graphic demonstrations of symptoms, 
treatment and care, in each of the films, the 
nurse, student nurse, aide or auxiliary worker 
will learn the broad principles underlying good 
polio care, and many of its most important tech 
niques, Animation and diagrams make compli 
cated technical points clear, in combination with 
the live-action photography 

Critical scenes demanding “super close-up” 
photography were recorded by the “Science 
scope,” a photographic apparatus developed ex- 
clusively by Science Pictures for “seeing” pre- 


cision operations from the point of view of the 


person performing them. Tracheotomy tech- 
niques, aspiration and other delicate maneuvers 
were captured on film through the use of this 
dey wer. 

Aside from films produced by commercial 
sponsors, such as pharmaceutical houses, surgi- 
cal films are produced almost daily by hospitals 
and individual surgeons all over the country 
These are usually silent Kodachrome films, made 
more for the record than for specific teaching 
purposes, and usually require little, if any, 
editing 

Although the great mass of medical films do 
include many that fit into the category of basic 
teaching, there seems to be a great need for 
more and better films on basic medical science, 
such as histology, embryology, pharmocology, 
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Mosite Sounp Recorpine for location use: a 
Princeton Film Center truck. 


Picture Maker With a Mission: 
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ed such clients as The Port of New York Au- 
thority, The American Telephone and Telegraph 
Company, The Yale and Towne Manufacturing 
Company, the United States Navy Department. 
the United States Air Force, The Kimble Glass 
Company, Radio Corporation of America (Serv- 
ice Division), Bethlehem Steel Corporation, Mon- 
santo Chemical Company, Deering, Milliken and 
Company, Glen C. Martin Aireraft Co., MeDon- 
nell Aircraft Co., Stanley Works, National Con- 
ference of Christians & Jews and Congoleum- 
Nairn Company. In order to successfully fulfill 
these projects, The Film Center has arragements 
for shooting facilities in Hollywood and in the 
Midwest. Current films will take Film Center 
crews to Bermuda, Puerto Rico, Hollywood, Den- 
ver, Florida, Memphis, Norfolk, Corpus Christi 
and most of the Northeastern states. 
Producing Feature for Air Force 

One of the prominent films now being pre- 
pared for the cameras is a six-reel feature-length 
film for the United States Air Forces, Written 
by Mackinley Kantor, this picture deals with 
the war of ideas, and is to be filmed in Prince- 
ton, on location and in Hollywood. 

The Film Center has had a continuing policy 
of employing some of the most distinguished 
names in the industry—such directors as Gun- 
ther von Fritsch, Henwar Rodakiewiez, Will Ja- 
son, Justin Herman and Robert Elwyn; writers 
Archer Winston, Searle Kramer, Sumner Lyon, 


Ardis Smith, Robert Mann, John Capsis and Nor- 
man Borisoff; cameramen Floyd Crosby, Wil- 
liam Stiener, William J. Miller, Roy Phelps, 
Boris Kaufman, David L. Quaid, and Fred 
Mandle: editors Gene Milford, James Love and 
Robert Webb; composers Alex North and Frank 
Lewin. 
Staff Teamwork a Key Factor 

On the business end of the Film Center ac- 
tivities, Executive Vice-President, Jack Barlass, 
former general promotion manager for Meredith 
Publishing Company, heads the Sales Depart- 
ment based in New York offices at 300 Park Ave- 
nue. The newly appointed Director of the Dis- 
tribution Department is Sherman Price. 

Film Center President, Knox, paid tribute to 
his staff recently upon the announcement of a 
first place award by the Cleveland Film Festival 
for the Center's new anti-communist film, Back- 
fire. Said Knox, “The award we have just re- 
ceived is another example of successful team- 
work among a topnotch motion picture staff. This 
has been, and will continue to be, our policy, 
to bring together at Princeton the foremost writ- 
ers, directors, cameramen, editors and techni- 
cians in the industry. With these professionals, 
and with new talents that have displayed un- 
usual creative ability, we will continue to pro- 
duce the outstanding films that have given dis- 
tinction to the name of The Princeton Film 
Center. With this policy goes our determination 
to employ the skills of these individuals in realiz- 
ing the greatest potentialities of the medium and 
placing the results before new and greater 
audiences.” 


Celanese Shows Timber Operations || 


in “Forests for the Future” 


Sponsor: Celanese Corp. of America 
Title: Forests for the Future, 28 min., color, 
produced by Robert Yarnall Richie Produc- 


tions, Inc. 


* Some of the finest textiles on the market to- 
day are made from tiny strands of acetate yarn, 
which are, in turn, woven from huge stands of 
timber lying in northern British Columbia. Up 
in the mountains back of Prince Rupert, the 
Canadian affiliate of Celanese, Columbia Cellu- 
lose Co., Ltd. has licenses to log enough timber 
to supply raw materials for acetate for 50 to 60 
years. 

The system of logging used in this operation 
is the subject of Celanese’s new film Forests for 
the Future. As endorsed on the screen by 
British Columbia’s Conservation Commissioner, 
the company is using a system of cutting all. in- 
stead of selected, trees in the areas being logged. 

But Forests for the Future is more than an ex- 
planation of Celanese’s logging operations and 
conservation methods, it also shows the trans- 
portation of logs from the woods to the mill, 
the barking, chipping and cooking steps in turn- 
ing wood into pulp for later processing into ace- 
tate at Celanese’s mill in South Carolina. Good 
color photography of the scenic mountains of 
British Columbia provides a nice background to 
the industrial story. we 
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VISUALIZATIONS 


Teamwork 


Only talent and the skills developed through long 
years of experience can assure top performance in 
the big leagues. 

Only with the support of a well-picked team 
trained to work together in fast-moving, hard-hitting 
company can you score in a big way. 
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